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 EDITOR’S NOTE

Looking Back, 
Looking Ahead

As I write this, the Shield Wall Media team has just 
returned to the office from the fifth annual Construction 
Rollforming Show. Literally, it was a show for the record-

books. Attendance was larger than any of its previous iterations, 
making for an exciting and invigorating experience.

The next big show on the schedule is METALCON 2024 in 
Atlanta. It’ll be my first trip to Atlanta. I can’t help but remi-
nisce about my very first METALCON experience. When I 
joined Shield Wall Media at its founding in 2019, I had never 
been to a B2B trade show. I feel nothing but fortunate that I had 
Sharon Thatcher (who is now retired) as a mentor in not only 
learning the B2B magazine business, but also to show me the 
ropes at my first construction trade show. Maybe I’ve told you 
this before, but I recall walking through the doors and thinking 
(and telling Sharon), “These are our people!” It’s a fond memory 
that I’ll never forget.

Soon we’ll be gearing up to head to the Georgia World 
Congress Center for another exciting affair. The METALCON 
expo floor has more than 250 exhibitors (some of which are 
featured in this issue beginning on page 27). What most excites 
me about walking the trade-show floor is seeing and learning 
about new products. You’ll find preliminary information about 
a few of the products you’ll find at “the only annual tradeshow 
devoted exclusively to the application of metal in construction 
and design” beginning on page 18. Be sure to check out the rest 
of the pre-show information, too ... I’m sure it will have you 
looking forward to a trip to Atlanta, too.

Until next time — be well.

Karen Knapstein, Managing Editor
karen@shieldwallmedia.com

Entering METALCON 2019 in Pittsburgh left an impression. SHIELD WALL MEDIA 
PHOTO.
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 MRA UPDATE

The Metal Roofing Alliance (MRA; 
www.metalroofing.com), the lead-
ing nonprofit organization rep-

resenting the residential metal roofing 
industry in the U.S. and Canada, recently 
released new market research showcas-
ing U.S. metal roofing trends for 2023.

Based on data from two independent 
research sources—FMI and Freedonia—
the share for residential metal roofing in 
the U.S. continues to gain ground. While 
shipments dipped slightly in 2023 due to 
a slower housing market, the industry is 
now capturing roughly 18% of the total 
residential roofing market. In particular, 
the re-roofing market is strong for metal 
roofing, which may also be due to the 
increasing frequency of weather-related 
disasters which is growing demand for 
more resilient, longer-lasting building 
materials.

In particular, the efforts to increase 
adoption of metal roofing among home-
owners that are being driven by the MRA 
are proving to be effective. The residen-
tial metal roofing market now represents 
an 84% share of the total amount of metal 
roof square footage being sold in the U.S.

Residential Metal Roofing 
Type and Style 

According to Freedonia research, the 
residential metal roofing market is pre-
dominately made up of steel, which cap-
tures roughly 82% of the U.S. market. For 
style, standing seam ranked among the 
most popular, with metal roofing shin-
gles and through-fasten roofs also cap-
turing a portion of the market. Freedonia 
research revealed that newer technolo-
gies and styles—including stone-coated 
metal roofing—also are gaining ground.

Purchase Factors 
As FMI’s research demonstrates, 

MRA’s efforts to help educate home-
owners about the benefits of quality 
metal roofing continue drive the market. 
According to this year’s findings, factors 
that most influence the type of material 
selected by homeowners include lifes-
pan or longevity, personal preferences, 
appearance, cost and architectural speci-
fications. Given a quality metal roof can 
last decades longer than asphalt, and 
comes in more colors, styles and patterns 
than any other type of residential roofing 
material on the market, homeowners are 
gravitating to metal as a highly competi-
tive option.

Research also demonstrates that 
weather-related factors may be driv-
ing interest in quality metal roofing. In 
comparing the rise of climate-related 
disasters with the increase in homeown-
ers choosing metal roofing for repair and 
replacement, Freedonia research indi-
cates a correlation between the two, with 
the demand for metal roofing rising with 
the increase in billion-dollar climate 
disasters from 2015 to 2022. Metal roof-
ing has been proven to be among the best 
options for regions that face hurricanes, 
high wind extremes, hail and severe 
storm damage, heavy snow and ice, and 
can earn a Class A rating against wildfire 
dangers (the highest rating possible).

“It makes sense that homeowners who 
have lived through devastating climate 
disasters and have experienced costly 
repairs or the need to re-roof completely 
would choose stronger, longer lasting, 
and more durable materials designed 
to better withstand severe weather 
extremes,” said Renee Ramey, MRA 

executive director. “We are seeing this 
proven out in various market research 
studies covering the U.S. and Canada.”

Forecasts for U.S. Residential 
Metal Roofing

FMI research forecasts that metal roof-
ing is anticipated to reach over 4.8 billion 
square feet in 2028 based on historical 
and forecasted shipments (square foot-
age). These forecasts also point to a 19% 
increase in growth for residential metal 
roofing from 2024 to 2028. For residen-
tial metal roofing, re-roofing/replace-
ment will continue to drive the majority 
of the market.

From an industry perspective, the resi-
dential market is experiencing increased 
awareness and growing interest in build-
ing practices that address the needs 
of a changing climate and a focus on 
improved sustainability. Ramey predicts 
this evolution will have a positive impact 
on the industry overall.

For example, while residential roof-
top solar systems may have been a niche 
market in the past, they are now becom-
ing standard practice for new builds and 
re-roofing projects as homeowner adop-
tion increases. These types of systems 
require stronger and longer-lasting roof-
ing material like metal that also allow for 
ease of installation, which future-for-
ward construction industry businesses 
are now considering.

“Education, awareness, and improved 
building methods in the U.S. will help 
drive better, longer-lasting solutions,” 
said Ramey. “That naturally leads to an 
increased preference for quality metal 
roofing as a better and more sustainable 
choice.” MR

MRA Reports Rising Demand for Residential Metal Roofing in the U.S.
By The Metal Roofing Alliance

Metal Roofing Gaining Ground
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 INDUSTRY NEWS

This year, the mikeroweWORKS 
Foundation is awarding $2.4 million 
in work ethic scholarships to more 

than 300 aspiring tradespeople. As in 
past years, 2024 recipients include a broad 
mix of plumbers, electricians, welders, 
mechanics, pipe fitters, HVAC specialists, 
blacksmiths, cosmetologists, and many 
other skilled workers seeking to enter 
careers that don’t require an expensive 
four-year degree.

“It’s been really gratifying to help train 
the next generation of skilled tradespeo-
ple,” said Mike Rowe, CEO of mikerowe-
WORKS. “The opportunities to prosper 
in the trades today are astonishing, and 
shining a light on those opportunities has 
been a real privilege.”

With this latest round of scholarships, 
Rowe’s foundation will have awarded 
nearly $12 million in work ethic schol-
arships to more than 2,000 Americans, 
making mikeroweWORKS the largest 
trade school scholarship fund in the coun-
try. Along with its scholarship program, 
mikeroweWORKS is also leading the 
charge to reinvigorate the trades by chal-
lenging the myths and misperceptions 
that keep so many people from exploring 
a vocational career.

“It’s not enough to simply award schol-
arships to qualified applicants,” said Rowe. 

“If we really want to close the skills gap, we 
need to change perceptions in the broadest 
possible way. That means better PR for the 
trades. We need to show Americans that 
lots of skilled tradespeople are making 
a very comfortable six-figure salary, set-
ting their own schedules, and finding real 
meaning and fulfillment in their work.”

For nearly a decade, the ratio of baby 
boomers retiring to those entering the 
workforce has been 5:2, according to 
Skillwork. The resulting “skills gap” 

has widened, and the Bureau of Labor 
Statistics reported in May that there are 8.1 
million open positions—the majority of 
which do not require a four-year degree—
and caused a labor shortage that’s left 
our workforce profoundly out of balance. 
Meanwhile, the cost of college has soared, 
leaving nearly 44 million Americans with 
$1.6 trillion in student loan debt. And yet, 
high school graduates are still encour-
aged—often by well-meaning parents 
and guidance counselors—to borrow vast 
sums of money to attend universities that 
continue to raise their tuition, leaving 
millions indebted and untrained for the 
many vocational jobs waiting to be filled.

“Ever since we took shop class out of 
high school, we’ve been telling our kids 
that the best path for the most people is 
a four-year degree,” said Rowe. “And for 
decades now, we’ve been lending money 
we don’t have to kids who can never pay 
it back, so they can buy a diploma that no 
longer guarantees them a job. That has to 
stop. At mikeroweWORKS, we’re telling 
an honest story about college debt, and 
making a persuasive case for the many 

opportunities that exist in the skilled 
trades. That’s what we’ve been doing since 
Labor Day of 2008, and that’s what we’ll 
be doing this Labor Day. And hopefully, 
for many Labor Days to come.”

For more information about the 
mikeroweWORKS Foundation, visit 
mikeroweworks.org or subscribe to Rural 
Builder magazine, which features the 
profile of a scholarship recipient in each 
edition. MR

The mikeroweWORKS Foundation 
Surpasses $11M in Trade Scholarships

Scholarship recipient Carlyn McClelland, 
Construction Estimator

Scholarship recipient Zachary White, RHVAC. 
PHOTOS COURTESY OF MIKEROWEWORKS FOUNDATION

Scholarship recipient Chloe Hudson, Welder
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 FLASHBACK 2006

Strength Through 
Retrofitting

Nothing lasts forever, including 
some metal roofing systems. (But 
you didn’t hear that from us.) 

Many contractors are finding the best 
solution for large low-slope projects is 
another metal roof, and they install that 

new metal roof without tearing off the 
old one. Products like the Roof Hugger 
make it possible.

Millions of square feet of retrofit metal 
roofing have been installed over the Roof 
Hugger in the last 15 years. 

This article was originally published in the 
February/March 2006 edition of Metal Roofi ng 
Magazine.

Metal Roofing Magazine 
was born as a supplement 
to Rural Builder magazine 
in 1999. A few more 
supplements were 
published in 2000. In 2001 
it was elevated to a stand-
alone magazine, and today 
it is over 20 years old. 

If you have a metal roofing 
project on an historic 
building, we’d love to see 
it, and share it with our 
readers! 

Contact Karen Knapstein, 
karen@shieldwallmedia.com, 
forwarding all the information 
you have about the materials 
used, challenges faced, and 
a few hi-res photos. In the 
meantime, enjoy a bit of 
metal roofing history!

Miller Roofi ng of Lafayette, La., installed 16,700 square feet of roofi ng over 9,200 linear feet of The Roof 
Hugger on the Aviation Maintenance Technology Building at Louisiana Technical College. The panels, 
manufactured by Architectural Building Components of Houston, were 22 inches wide and 101 feet 
long. ARCHITECTURAL BUILDING COMPONENTS PHOTOS
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  FLASHBACK 2006

Austech Roofing Consultants of Austin, Texas, has been a 
part of several commercial and school projects with the Roof 
Hugger.

“It’s worked extremely well,” says Ken Olinger of Austech. 
“Obviously, there are some structural issues you have to deal 
with. A structural engineer should help determine how the 
structure is affected when you’re adding weight because the 
structure has to be strong enough to support it.”

Andy Anderson of Interstate Panels in Hamilton, N.J., has 
been using the Roof Hugger for almost 10 years and reports no 
problems. The Roof Hugger is a nesting Z sub-purlin system 
that attaches to the structure through the existing low slope 
metal roofing panels. The sub-purlins are custom manufac-
tured to “hug” or fit over that profile. The new roofing panels 
are attached to the Hugger and to the framing below the old 
roof.

“The key is documenting the profile, either sending in a piece 
of the (original) roofing panel or getting real accurate measure-
ments of the roof panels,” Anderson says. “It can be a real prob-
lem even if it’s off by 1/8-inch. You can’t stretch those things out 
on big projects.”

Anderson knows a thing or two about big projects. Interstate 
Panel is currently installing a retrofit metal roof with the Roof 
Hugger on a project in Dover, Del. The project calls for about 
210,000 square feet of roofing and 51,500 linear feet of Roof 
Hugger. “It took them a week to make that for us,” Anderson 
says.

There are less expensive options than the Roof Hugger and 
Anderson says it has been suggested to him to lay wood slats 
in the old roofing and attach the new metal roofing to that. He 
says that simply isn’t as good. “The Huggers add structure to 
the roof,” Anderson says. “You can feel the difference within the 
building before and after. We’ve had customers tell us the build-
ing feels more solid, it’s tighter. That’s the hidden advantage of 
this system. If you lay wood down on top of the existing roofing, 
it will wobble. It’s not an attachment to the structure.”

In 2004, Roof Hugger paid for engineering and testing of its 
product. Results showed that the notched and nesting sub-pur-
lin enhanced the existing capacities by averages of 1.2 to 1.46 
of the rated capacity of 35 pounds per square feet of roof. The 
average added dead load of a new roof over the Roof Hugger is 
1.25 to 2 pounds per square foot; the data showed an increased 
capacity of 7-15 pounds per square foot, depending on the web 
height of the notched sub-purlins used in the tests.

David Eglinger is a surveyor and analyst for Crowther 
Roofing and Sheet Metal in Fort Myers, Fla., and often works in 
high wind zone areas. His job is to make assessments of the roof 
structure and wind uplift required for a retrofit project, if a ret-
rofit system is a solution. Eglinger says using The Roof Hugger 
increases the wind uplift values of the overall roofing system.

“There are two other benefits,” he says. “First, you don’t have 
to tear the roof off and expose the business underneath to the 

elements. Second, you don’t have to tear off part of the roof to 
replace or add purlins on the perimeters. The economic impact 
on the business may be greatly reduced if a tear-off of part of the 
roof is not necessary. Also, the liability involved with the expo-
sure to what’s underneath is almost eliminated.”

So it’s important for the building owner to realize the overall 
cost of the project, taking into consideration what precautions 
have to be taken if all or part of the roof is torn off, as well as the 
potential loss of revenue if the roof is gone.

“The Roof Hugger is a fairly lightweight system, and what I 
like to do when we’re installing a new metal system over an old 
one is put insulation in that cavity,” Olinger says. “Adding insu-
lation doesn’t add too much weight and the benefits are obvious.” 

Olinger says there are options to the Roof Hugger or 

Interstate Panel of Hamilton, N.J., installed 9.75 miles (51,500 linear feet) of 
the Roof Hugger for a military project in Dover, Del. Roof Hugger spacing 
in the field of the roof is every 5 feet on center. Spacing on the perimeters 
is every 2-1/2 feet on center. A 2-inch isocyanurate board insulation was 
installed between the Roof Huggers. The project called for more than 28.7 
miles (210,000 square feet) of 22-gauge Ultra Seam US200 mechanically 
seamed panels. BALLARD BUILDERS PHOTOS
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 FLASHBACK 2006

similar systems, but most have their 
drawbacks. Covering the metal roof with 
a membrane roof carries a comparable 
cost, but changes the aesthetics of the 
building. “Another option is to take off 
the metal panels and go back with a new 
metal panel system,” Olinger says. “But 
with a Roof Hugger, you don’t really 
expose the interior of the building, and 
that’s a benefit.”

Olinger says it is important to know 
why any retrofit system is necessary. In 
other words, some sort of failure must 
have occurred to cause the building 
owner to inquire about a new roof. 

“You must be diligent about surveying 
the old roof,” he says. “There must be 
problems. Has the roof allowed water 
into the building? Is the insulation wet? 
In most cases, you have to do some demo 
work, removing and replacing damaged 
materials.”

Architectural Building Components 
in Houston is one of the largest install-
ers of The Roof Hugger and actually 
has private labeled it. Charlie Smith of 
Architectural Building Components 
says the Roof Hugger offers the option 
of using fixed and floating clips to direct 
thermal movement. 

“We do a fair amount of re-roofing 
with the Roof Hugger and intend to do a 
lot more,” Smith says.

Architectural Building Components 
manufactured 16,700 square feet of 
ABC Titan 300 panels for the Aviation 
Maintenance Technology Building at 
Louisiana Technical College in Lafayette, 
La. The 24-gauge Regal White panels 
measured 22 inches wide and 101 feet 
long. It was installed by Miller Roofing 
of Lafayette over 9,200 lineal feet of the 
Roof Hugger. The original roof leaked 
at the end laps and through the exposed 

fasteners. Smith says employing the Roof 
Hugger with the Titan 300 allowed for 
no interruption of maintenance on air-
planes during installation and added 
uplift resistance because the existing roof 
acts as a solid deck. The 22-inch panels 
also made for a quicker install.

For the contractor as well as the build-
ing owner, using the Roof Hugger offers a 
profitable solution.

“Obviously, I’m trying to make recom-
mendations, taking into consideration 
what they can afford,” Eglinger says. “We 
can build the Taj Mahal if they want, but 
it doesn’t do them much good if they 
can’t afford it.” MR
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METALCON announces its pro-
gram line-up for this year’s 
annual conference and trade-

show scheduled from Wednesday, Oct. 
30 to Friday, Nov. 1 at the Georgia World 
Congress Center in Atlanta.

From intensive pre-show workshops 
beginning on Tuesday, Oct. 29 to 35+ free 
educational sessions conveniently located 
inside the exhibit hall to inspiring key-
notes, top industry experts will share their 
knowledge with attendees who are eligible 
to earn nearly a year’s worth of continu-
ing education credits (CEUs), including 
AIA learning units among others.

The only global event dedicat-
ed exclusively to the application of 
metal in design and construction is 
brought to you by 2024 sponsors: Mill 
Steel Company (premier level), Flack 
Global Metals (diamond level), CIDAN 
Machinery Inc., (diamond level), and 
others, along with long-time partner, the 
Metal Construction Association (MCA).

Kickstart the mornings with 
engaging sessions!

On Wednesday at 8:00 a.m., join oth-
ers for Building Smarter: The Impact of 
our Changing Weather & Climate on 
Construction. Then on Thursday at the 
same time, don’t miss out on the choice 
between two compelling sessions: The 
New World of Metal: How Technology 
and AI Can Affect the Metal Industries 
or Metal Composite Material (MCM) 
Building Code Fire Requirements.

Keynote Speakers
Keynotes include former National 

Football League Most Valuable Player and 

Super Bowl Champion quarterback, Joe 
Theismann, who will present his Game 
Plan for Success on Wednesday, Oct. 30 at 
9:00 a.m., drawing parallels between win-
ning in football and in business.

On Thursday, Oct. 31 at the same time, 
Dr. Anirban Basu, Chairman & CEO of 
Sage Policy Group, Inc., a Baltimore-
based economic and policy consulting 
firm, will present The Good, The Bad, & 
The Ugly: Financial Outlook and Trends 
for Metal Construction.

On the closing day of the show at 9:00 
a.m., Dr. Melissa Furman will present 
Relevant Leadership: Navigate, Empower, 
Transform. Furman continues to captivate 
and inspire audiences, building on the 
phenomenal success of her 2022 session 
which has garnered over 41,000 views on 
YouTube. She will empower attendees with 

actionable strategies to enhance critical 
leadership capabilities such as self-aware-
ness, adaptability, and trust-building.

State of the Industry
Join industry experts and leaders from 

the MCA for a special State of the Industry 
panel presentation on Wednesday at 
11:45 a.m., to discuss current and future 
opportunities and challenges facing the 
metal construction industry such as 
recent technical developments, upcoming 
regulatory issues, resiliency in a turbulent 
building market, the superior sustainability 
of metal substrates and more.

Hands-on Training and Demo 
Area

 New this year – MCA’s Metal Mastery
As metal continues to gain traction in 

Show Highlights & Educational Programming in Atlanta
METALCON 2024

Attendees will be  able to connect with more than 250 exhibitors at METALCON Oct. 30-Nov. 1 in 
Atlanta. PHOTO BY NEUBEK PHOTOGRAPHERS.
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the market, it’s crucial for contractors 
and installers to grasp the intricacies and 
proper techniques for forming panels 
and installing metal roofing and wall sys-
tems. In a series of clinics, experts from 
the MCA and Metal Roofing Alliance 
will discuss best practices for installing 
metal shingles, standing-seam roofing 
panels, retrofit systems, and metal wall 
systems, and will demonstrate proper 
techniques for on-site roll forming and 
machine maintenance. 

METALCON Training Zone
Back by popular demand and proudly 

sponsored by Sherwin-Williams, the 
METALCON Training Zone returns to 
offer hands-on training for roofing con-
tractors. This dedicated area features live 
demonstrations and education using a 
variety of mock-ups and materials such 
as painted steel, aluminum, zinc, copper 
and other exotic materials. Training will 
emphasize precise detailing and the use 
of appropriate tools, equipping contrac-
tors, remodelers and other professionals 
to elevate their skills, ensuring the best, 
most efficient and cleanest work when 
installing various metal roof systems 
(conducted in English and Spanish).

For Architectural Design 
Professionals – The Design 
District@METALCON

The Design District@METALCON, 
sponsored by PPG and produced in 
partnership with AEC Daily, offers an 
unmatched opportunity for architectural 
design professionals to immerse them-
selves in the world of metal design and con-
struction with curated education, targeted 
networking, and access to innovations that 
can elevate their expertise and inspire their 
approach to the application of metal. 

METALCON Top Product 
Awards

On Thursday at 2:30 p.m., top prod-
uct award winners recognizing the most 
innovative products and technologies 

shaping the metal construction industry 
will be announced. .

Learning Centers
Check out METALCON’s free 

education sessions! These 60-minute 
sessions from 10:15 a.m. to 2:30 p.m. on 
Wednesday and Thursday are organized 
into three centers on the show floor: Best 
Practices, Technical Know-How and the 
New Building Performance Learning 
Center. Attendees can earn up to 12 
hours of CEUs.

Additionally, METALCON continues 
to offer in-depth workshops this year on 
the Tuesday, Wednesday and Thursday of 
the show to provide cutting-edge educa-
tion and training, which cannot be found 
elsewhere. For a small fee, attendees will 
be armed with new information, fresh 
ideas and strategic direction to address 
some of the major issues facing the con-
struction industry today, including:

• Impact & Utilization of AI on the 
Construction Industry

• Utilizing MCM in Modern Design 
Including Fire Prevention

• Metal Roof Installation Training 
Certificate Program

• Rollforming for the Metal 
Construction Industry

• Metal Roofing from A (Aluminum) 
to Z (Zinc)

• Low Slope Detailing Workshop – 

Certificate Course
• Mergers & Acquisitions Essential 

Workshop

Each year, METALCON gives back 
to the local community where the show 
takes place. METALCON has announced 
its ongoing partnership with Semper Fi 
& America’s Fund (The Fund), a non-
profit organization dedicated to helping 
veterans in all branches of the military. 
On the closing day of the show, a check 
presentation ceremony will be held at 
The Deck at 1:00 p.m., together with local 
representatives of The Fund. 

 Also at this time, the prestigious Metal 
Construction Hall of Fame Awards 
will honor visionary leaders in the 
metal construction industry. Now in its 
eighth year, the Hall of Fame identifies 
contractors, manufacturers and friends 
of the industry who make a difference 
each year.

“We eagerly anticipate our return 
to Atlanta, a premier destination for 
METALCON,” remarked Judy Geller, 
METALCON Vice President. “We have 
a host of new networking opportunities, 
exciting hands-on training sessions, new 
educational programs and exceptional 
keynote speakers lined up. Be sure to 
visit The Deck, conveniently situated 
near registration, to meet our team, net-
work, or simply unwind.” MR

PHOTO BY NEUBEK PHOTOGRAPHERS.
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Find product solutions to challenges in Atlanta Oct. 30-Nov. 1
METALCON 2024

METALCON, the largest trade 
show dedicated to designing and 
building with metal, takes place 

October 30-November 1 in Atlanta at the 
Georgia Congress Convention Center. 
Here, featured exhibitors share some of 
the new products and highlights they are 
exhibiting on the expo floor this year.

Tools & Equipment

Specialty tool maker Malco Tools 
(booth 707) is exhibiting two new 
products recently added to its Metal 
Benders portfolio for metal roofing 
professionals: Mechanical Lock Hand 
Seamers and a Progressive Profiling 
Bender Set. The new Mechanical Lock 
Hand Seamers in 1-1.5” (FSHS), and 2” 
(FSHS2) sizes are Malco’s recommended 
seamer for closing mechanical lock 
panels by hand. Designed for seaming 
both the first (90°) stage and second 
(180°) stage locks of a mechanical seam, 
these are the perfect addition to any job 
site. The Progressive Profiling Bender 
Set (FSP1) eliminates the need to use 
two separate tools to form 1.5” male and 
female profiles, significantly reducing 
the time and hassle for the trade pro. 
Trade pros can create both profiles with 
precision and consistency, ensuring a 
perfect fit and a flawless finish.

In booth 1634, ASC Machine Tools
will be a can’t-miss stop for metal shop 
professionals. Among the company’s 
offered equipment are ASC’s High Speed 
Purlin & Channel Lines, which  offer 
impressive speed capabilities, with the 
ability to achieve up to 300 feet per min-
ute (FPM). This is thanks to the flying 
hydraulic post-cut shear, which allows 
for continuous processing without slow-
ing down for each cut. The roll former 
can be designed for manual or fully 
automatic part changeovers for maxi-
mum efficiency. Also, ASC’s patented CZ 
Purlin Stacking System offers the fastest 
cycle times in the industry. Customers 
have the flexibility to customize their 
systems to meet their specific production 
needs and improve overall efficiency.

Metal Rollforming Systems, in booth 
1007, is highlighting its Soffit Rollformer, 
which is a new machine that it has just 
begun to manufacture. The MRS Soffit 
Line, developed with customer input, 
features a versatile design using 20.125” 
coil stock to reduce costs. Key features 
include a concealed-fastener “S lock” lap, 
standard rib height, and a top rib flat 
for easy fastening. Innovations like nail 
slots and weep holes support horizon-
tal installation. With production speeds 
over 150 feet per minute, MRS custom-
ers can produce more efficiently. The line 

also comes with top-tier service, support, 
and warranty.

SWI Machinery is exhibiting its CX5 
– Auto Decoiling and Storage System in 
booth 547. The system exceeds industry 
standards in reliability and serviceability 
as well as increased shop efficiency. The 
CX5 can be coupled with SWI slitters 
and most roll-forming machines to 
produce automatic coil changes with a 
customizable range of stations and rolls 
up to 12,000 lbs.

Components & Materials

Roofers can get an up-close look at the 
new CoVent exhaust fan vent in booth 
738: Levi’s Building Components. Now 
available in black, the CoVent is designed 
for metal roofs and ideal for bathroom 

Levi’s Building Components, booth 738.

Malco Tools, booth 707.

ASC Machine Tools, booth 1634.

20       METAL ROOFING | OCTOBER/NOVEMBER 2024

SWI Machinery, booth 547.
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and attic venting with 3” or 4” flex hoses. 
(Not suitable for dryer vents.) It comes 
packed and ready to install.

Industry leader S-5! is exhibiting the 
S-5-S clamp in booth 1414. The S-5-S (“S” 
stands for snap-lock) is a non-penetrating, 
standing seam metal roof clamp designed 
for the most popular vertical snap-
together profiles—typically with vertical 
dimensions of 1.5” and 1.75”. The S is also 
the perfect solution for traditional, sin-
gle-fold (angle-seam) horizontal profiles 
of 1” and 1.5” seam height dimensions 
and all similar seam types. Also available 
as a Mini for light-duty attachments. The 
S (or its Mini) are used to mount walk-
ways, snow guards, solar panels and other 
mechanical equipment. These products 
have earned Florida Product Approvals 
for High Velocity & Hurricane Zone.

Petersen Aluminum is exhibiting 
the PAC-CLAD Board and Batten wall 
cladding system in booth 815. The 
cladding system provides a timeless 
design aesthetic for commercial and 
residential applications. It uses a 
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S-5!, booth 1414.

PAC-Clad | Petersen, booth 815.
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concealed fastener system for clean lines 
and a rhythmic pattern of alternating 
wide vertical boards and narrower 
elevated battens. Board and Batten 
panels blend smoothly into various 
architectural styles. Whether creating a 
cozy and inviting façade or a bold and 
striking statement, Board and Batten 
exterior wall panels remain a versatile 
tool for architectural creativity. Available 
widths include 12” and 16” in either 24 
gauge steel (30-ft. max length) or .032 
gauge aluminum (22-ft. max length).

In booth 414, MFM Building 
Products will be exhibiting Ultra HT 
Wind & Water Seal®. This high-temper-
ature rated, self-adhesive underlayment 
is composed of a cross-laminated, non-
slip polymer film laminated to a high 
temperature rubberized asphalt adhe-
sive rated to 250°F. It is engineered for 
use with metal roofing system where 
extreme heat is generated. Ultra HT is 
a Class A Fire Rated membrane for use 
with 24-ga. steel UL classified roofing 
panels. This 45-mil underlayment is 36” 
x 67’ and comes with a 10-year warranty.

AceClamp, in booth 729, will be 
exhibiting an alternative to set screws 
with its patented push-pin design and 
self-locking mechanism. The push-pin 
design is engineered to provide a strong 
and reliable connection, which ensures 
that the clamps hold firmly in place.  
The self-locking mechanism ensures 
the clamp stays secure without back out 
from seismic vibration or wind flutter. 

Clamps come pre-assembled, reducing 
installation time and labor costs while 
safeguarding metal roof panels from 
damage. 

Sheffield Metals is in booth 1823. The 
company’s exhibit features its CoreLine 
material, which brings together the ultra-
premium paint system benefits of PVDF 
like improved color retention, impressive 
fade characteristics, and brighter colors, 
while also providing a low-gloss, gritty, 
textured finish to improve grip retention 
and walkability. CoreLine features five 
new textured, low-gloss (TLG) finishes 
for the company’s standard 24-gauge 
color chart: TLG Black, TLG Dark bronze, 
TLG Medium Bronze, TLG Charcoal 
Gray, and TLG Moonstone™, which is a 

gray, shimmery, slate-looking finish.
AkzoNobel is introducing CERAM-

A-STAR® Expressions Standard Palette 
in booth 1515. Attendees can see 
how CERAM-A-STAR® Expressions 
technology captivates with the visual 
appeal of a print in a textured finish for 
added depth and dimension. This tough 
and durable exterior finish builds on 
the superior performance of CERAM-
A-STAR® 1050. Expressions stands out 
as the only print product on the market 
with an authentic wood-grained feel 
and is backed by a 40-year film integrity 
warranty. Now available in a standard 
palette, it features 20 prints inspired 
by natural and weathered wood and 
burnished metals, in a range of modern, 
neutral colors to warm, inviting tones.  
The Expressions Standard Palette 
reduces complexity when selecting 
distinctive prints, enabling users to bring 
your unique projects to life.

This is just a few of the products you’ll 
find at Georgia Congress Convention 
Center October 30-November 1. 
You’ll find thousands more on the 
METALCON 2024 expo floor as it’s 
packed with more than 250 exhibitors. 
The one thing they all have in common: 
They are all relevant to the use of metal 
in design and construction and they’ll 
be ready to provide attendees with the 
products and services needed to make 
them more successful.  MR
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MFM Building Products, booth 414.

AkzoNobel, booth 1515.
AceClamp, booth 729.

Sheffi  eld Metals, booth 1823.



Source
Book 15 Inspiration, Innovations and 

Cutting-Edge Ideas to Inspire 
Your Next Construction Project

SEE PAGE 32SEE PAGE 18

SEE PAGE 64 SEE PAGE 38SEE PAGE 12

SEE PAGE 34SEE PAGE 34

SEE PAGE 38

www.ruralbuildermagazine.com
Serving The Construction Trade Since 1967

August 2023
Volume 57, Issue 5

EXCLUSIVELY DEVOTED TO CONSTRUCTION ROLL-FORMING PROFESSIONALS
www.rollformingmagazine.com

FEBRUARY/MARCH 2024 
Vol. 7, No. 1

SEE US ON PAGE

28 46

8

NO COMPUTER? 
NO PROBLEM
AIR-OVER-HYDRAULIC FOLDERS

STEEL
MARKET

UPDATE

STATE OF THE
INDUSTRY IMPROVING

EFFICIENCY
& SAFETY
WITH MATERIAL

HANDLING

28

8 49

www.garageshedcarportbuilder.com

JAN. 24-25, 2024
KNOXVILLE, TN

MEASURING
TIPS & TRICKS 

ADUs
ALL ABOUT
SHED
RAMPS

FASTENERS 
LEARN WHY THEY’RE
SO IMPORTANT

ADU
HIGH-END

Oct/Nov 2023
Vol. 4, Issue 5

The Only Magazine Dedicated to the E� ects of Weather and Climate on Roo� ng

FALL 2023
Vol. 3, Issue 3

HAIL IMPACT 
TESTING
ON ASPHALT
SHINGLES

FIRE-RESISTANT 
ROOFING MATERIALS

www.roo� ngelementsmagazine.com

IBC CODE 
LANGUAGE 

UPDATED
FOR LIGHTNING 

PROTECTION

PINE STRAW
VS. METAL

GUTTER GUARD 
OPPORTUNITIES:
AMERICA’S LEAFIEST 

CAPITAL CITIES

PROTECT YOUR 

POSTS

THE ONLY PUBLICATION SERVING THE POST-FRAME INDUSTRY FOR OVER 35 YEARS                       WWW.FRAMEBUILDINGNEWS.COM

 WORKING WITH
PLAIN

COMMUNITIES

FLIP TO POST-FRAME BUILDER SHOW PREVIEWFLIP TO POST-FRAME BUILDER SHOW PREVIEW

BOOTH #315

BOOTH #1033

BOOTH #427

JANUARY 2024
Vol. 36, Issue 1

5 TIPS
FOR POST-FRAME
SALES SUCCESS

BOOTH #435

SEE US AT THE FRAME BUILDING EXPO
10-PAGE SHOW PREVIEW INSIDE

FEB/MAR 2024
Vol. 23 • No. 1

Re-Roofing 
With Metal

SEE US ON PAGE

22
16

4912

readmetalroofi ng.com

Understanding
Sealants

®

Advancing the Metal 
Roofi ng Industry 
Since 2001 

How Natural 
Metals React

STATE
OF THE

INDUSTRY

WHAT YOU NEED
TO KNOW ABOUT

AC472

CHOOSING
BIG DOORS

RURAL BUILDER MAGAZINE SPECIAL SECTION

JULY 2023

METAL’S
ROLE

IN HANGARS

4. Please check all of the types of building or manufacturing you are involved with:

 Post Frame
 Metal Frame
 Fabric
 Agricultural

 Residential
 Commercial
 Equine
 Roofi ng

 Metal Roofi ng
 Trusses/Columns
 Foundations
 Gutters/Snow Retention

 Rollforming
 Trim & Flashings
 Insulation/
    Moisture Control 

SWM2024

2. Choose which title applies:
 President/Vice President
 Principle/Shareholder
 Sales Manager or Rep
 Foreman/Crew Manager
 Engineer/Architect
 Other:_________________

3. Describe your business:
 Builder/Contractor
 Dealer/Distributor
 Manufacturer
 Engineer/Architect
 Other:_________________

1. Please check one or more boxes, sign & date:
I wish to receive:    Metal Roofi ng    Garage, Shed & Carport Builder    Metal Builder

Signature (REQUIRED): ______________________________________  Date:  ________________________________

Print Name: ___________________________________________________________________

Company: _____________________________________________________________________

Address: ______________________________________________________________________

City/State/Zip: _________________________________________________________________

Phone or Email (REQUIRED):  ____________________________________________________

 Check this box if you wish to receive the email newsletter 
associated with the magazine subscription(s) above.

 By Mail

 Digitally

I would like 
to receive my 
subscription:

 Rural Builder    Frame Building News    Rollforming    Roofi ng Elements

FREE 3-YEAR SUBSCRIPTIONS!

MAIL TO:
Shield Wall Media
ATTN: Barb Prill

PO Box 255, Iola, WI 54945

SUBSCRIBE ONLINE: shieldwallmedia.com/subscribe or fi ll out & mail form below.

Shield Wall Media brands are dedicated to serving the 
information needs of construction professionals.

SUBSCRIBE NOW!

SCAN TO
SUBSCRIBE



W W W . M E T A L C O N . C O M | I N F O @ M E T A L C O N . C O M | 6 1 7 - 9 6 5 - 0 0 5 5

O C T O B E R 3 0 - N O V E M B E R 1

GeGeG oeoe roro grgr igig aiai WoWoW roro lrlr dldlGeorgia World CoCoC nono gngn rgrg erer sese ssss CeCeC nene tntn etet rere - AtAtA ltlt alal nana tntn atat ,a,a GeGeG oeoe roro grgr igig aiaiCongress Center - Atlanta, Georgia

MMEETTAALLCCOONNMETALCON

THE ONLY GLOBAL EVENT DEDICATED TO THE APPLICATION OF METAL IN CONSTRUCTION AND DESIGN

EXHIBITORS SHOWCASING THE LATEST IN ROOFING,
SOLAR, ACCESSORIES, FASTENERS, WALLS, FRAMING & MORE!

INFORMATIVE AND PRACTICAL SESSIONS PRESENTED BY
TOP INDUSTRY EXPERTS

225+

35+

“We come to METALCON to learn new ways to
do old things. From talking to the people we

buy machines from to the awesome education
sessions, we always come away with great

ideas to improve our business.”
J. Waibel, T.T.&L. Sheet Metal

SCAN THIS QR CODE TO LEARN MORE
& REGISTER AT METALCON.COM

Discount Pass
REGISTER AT METALCON.COM/REGISTER

OR BY SCANNING THE QR CODE:

S A V E $ 3 0 O N R E G I S T R A T I O N
U S I N G P R O M O C O D E : A D 3 0 $30

O F F

WWW.METALCON.COM|INFO@METALCON.COM|617-965-0055

OCTOBER30-NOVEMBER1

GeorgiaWorldCongressCenter-Atlanta,Georgia

METALCON

THEONLYGLOBALEVENTDEDICATEDTOTHEAPPLICATIONOFMETALINCONSTRUCTIONANDDESIGN

EXHIBITORSSHOWCASINGTHELATESTINROOFING,
SOLAR,ACCESSORIES,FASTENERS,WALLS,FRAMING&MORE!

INFORMATIVEANDPRACTICALSESSIONSPRESENTEDBY
TOPINDUSTRYEXPERTS

225+

35+

“WecometoMETALCONtolearnnewwaysto
dooldthings.Fromtalkingtothepeoplewe

buymachinesfromtotheawesomeeducation
sessions,wealwayscomeawaywithgreat

ideastoimproveourbusiness.”
J.Waibel,T.T.&L.SheetMetal

SCANTHISQRCODETOLEARNMORE
&REGISTERATMETALCON.COM

DiscountPass
REGISTERATMETALCON.COM/REGISTER

ORBYSCANNINGTHEQRCODE:

SAVE$30ONREGISTRATION
USINGPROMOCODE:AD30$30

OFF



: EXHIBITORS

WWW.READMETALROOFING.COM 27

Bay Insulation Systems
Booth #837
PO Box 9229
2929 Walker Drive
Green Bay, WI 54308
920-406-4000
920-406-4242 (fax)
dtomchak@bayinsulation.com
www.bayinsulation.com

Bay Insulation Systems is a leading sup-
plier of metal building insulation and sys-
tems in North America. With 25 facilities 
strategically located throughout the United 
States and Canada, our Experience, 
Quality and Service are second to none.  
At Bay, we use NAIMA 202-96 fi berglass 
blanket and superior quality vapor barriers 
to produce custom-laminated insulation 
that meets the NIA Certifi ed Faced Insula-
tion® Standard 404.2-2024.

Beck Automation LLC
Booth #815
814 Fee Fee Road
Saint Louis, MO 63043
314-576-9736
314-227-2104 (fax)
sales@beckautomation.com
www.beckautomation.com

Beck Automation off ers complete controls 
systems and production management 
software packages for the metal form-

ing industry. Streamline your operations 
with our cutting-edge robotics solutions 
including folder tending, material handling, 
weld systems, and enhance your plant’s 
effi  ciency. We pride ourselves in our cus-
tomer service, work ethic, and customer 
support.

BETCO
Booth #907
Marketing@betcoinc.com
John Barnard, Director of Sales

BETCO is your total solutions provider, 
off ering consultation, design and construc-
tion of custom buildings of all shapes and 
sizes since 1984. Our craftsman buildings 
are skillfully designed with detail from the 
slab up, utilizing the latest innovation and 
technology for every phase of every proj-
ect. BETCO off ers premium components 
including secondary structure (purlins), 
interior and exterior wall panels, roof pan-
els and more that can be used for endless 
construction applications. Choose BETCO. 

CIDAN Machinery Group
Booth #1323
665 Hwy 74S, #350
Peachtree City, GA 30269
770-692-7230
sales-us@cidanmachinery.com
cidanmachinery.com
  

Imagine a world where your tools don’t just 
work—they inspire. At CIDAN Machinery, 
we believe in being your One-Stop Part-
ner, off ering folding machines, shears, coil 
forms, roll forming, automation, software, 
and unmatched service and support. Join 
us in Shaping Tomorrow’s World today.

DBCI
Booth #809
Marketing@dbci.com
Dennis Owens, VP of Sales

DBCI has remained a leading manufac-
turer and marketer of commercial-grade 
steel curtain roll-up doors and self-storage 
doors, components and solutions. DBCI 
continues to provide our customers with 
the highest quality products and services 
in the industry. We know value is just as 
important as quality, so we design our 
doors and hallways to be economical, yet 
strong, effi  cient and durable. DBCI re-
mains true to its commitments of partner-
ship, innovation and the manufacturing of 
superior products.

Be sure to visit these exhibitors at METALCON, October 30-November 1, 2024
PLAN YOUR VISIT
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Direct Metals, Inc.
Booth #910
1719 Baseline Court 
Fort Myers, FL 33905 
855-800-8878
239-599-8545 (fax)
dave@directmetalsinc.com
www.directmetalsinc.com

DIRECT METALS INC (DMI) supplies 
long life fasteners for exposed fastener 
and standing seam metal roofs. The #12 
diameter SCAMP 304 SS cap self-drill or 
Type 17 point carry a 40-year warranty 
to match metal roof panel warranties and 
are available with powder coat paint for 
color match. PANCLIP Pancake & Wafer 
head screws and panel clips for standing 
seam metal roofs are available in a variety 

of profi les. Accessories include metal roof 
pipe fl ashings, sealants, butyl mastic, solid 
and vented foam closures, and polycar-
bonate panels.

Freudenberg Performance 
Materials LP
Booth #1534
3500 Industrial Drive
Durham, NC 27704
937-660-6646
info@dripstop.com
www.dripstop.com

For over 25 years, Dripstop™ has been 
the absolute best way of dealing with con-
densation on non-insulated metal roofs. It 
has been tried and tested in every climate 
condition. Dripstop™ absorbs condensa-
tion as it forms and traps it in the specially 
designed pockets in the membrane and 
thus preventing dripping from the roof.

Dynamic Fastener
Booth #533
800-821-5448
www.dynamicfastener.com

Dynamic Fastener off ers same-day ship-
ping of screws, painted rivets, anchors, 
fl ashings, safety equipment, hand tools 
and power tools. In-house custom painting 
of screws and rivets, with one or two-day 
lead time. A stock level of 145 million riv-
ets including over 325 diff erent rivets that 
are prepainted — in handy bags of 250 
pieces. Dyna-Guard snow retention system 
for metal roofs. The company’s free, 140 
page, full color, Tool and Fastener Hand 
Guide provides engineering data, details 
product off ering and pricing. Locations: 
Kansas City (Main offi  ce), Kansas City 
(Annex), Chicago, Houston, Las Vegas, 
Memphis, St. Louis, and St. Paul.

METALCON
BOOTH #1925

A PROTOTYPE FOR THE NEXT GENERATION OF PORTABLE 
ROLLFORMING TECHNOLOGY, ON DISPLAY AT METALCON 2024.
We took your ideas and incorporated 12 new features into the Concept Q. While this machine is not for sale, 

we value your feedback as we work together to shape the next generation of rollforming machines. Visit us at 
booth #1925 to check out this conceptual machine!

’24
BOOTH #

METALCON

738

Come see our NEW CoVent! 
Now available in 
black and gray!
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Booth #1607
877-742-7507
info@sharkskinroof.com
www.sharkskinroof.com

Kirsch Building Products is focused 
on developing and marketing premium 
“building envelope” products that provide 
engineered long term performance value, 
energy savings, and reduce labor costs. 
The Sharkskin® line of premium roof 
underlayments are designed primarily for 
all pitched roof installations of concrete/
clay, slate, metal, and asphalt composition 
shingles, etc. providing “Industry Leading” 
High-Temp, 12-month UV and High Wind 
Uplift Resistance. Sharkskin Ultra SA® is 
an air and vapor barrier used in wall and 
deck assemblies. Sharkskin “The Ultimate 
Underlayment.”

Levi’s Building Components
Booth #738
400 Burkholder Drive
Ephrata, PA 17522
877-897-7020
717-656-2558 (fax)
info@levisbuildingcomponents.com
www.levisbuildingcomponents.com

Levi’s Building Components is your one-stop 
shop for fasteners, snow guards, closures, 
venting, underlayment, roof boots, sealants, tin 
snips, gloves, metal wrap, blue fi lm, and other 
roofi ng components. Check out our broad 
selection of fasteners, including FastGrip™, 
Metalgrip™, EZGrip™, ProZ™, ProCap™, and 
Pancake Head. To fi nish your project, we also 
supply premium structural and deck screws. 
For quality, value, and service, turn to Levi’s 
for your metal roofi ng accessories.

Malco Tools, Inc.
Booth #707
14080 Hwy. 55
Annandale, MN 55302
www.malcotools.com

Malco Tools, Inc. is one of the nation’s 
leading solution developers and 
manufacturers of a variety of high-quality 
specialty hand tools for the building and 
construction trades. Backed by over 70 
years of history, Malco off ers hundreds of 
tool innovations for trade professionals. 
Headquartered in Minnesota, Malco 
manufactures tools that are built to last, 
rigorously tested and backed by a limited 
lifetime warranty.

METALCON
BOOTH #1925

A PROTOTYPE FOR THE NEXT GENERATION OF PORTABLE 
ROLLFORMING TECHNOLOGY, ON DISPLAY AT METALCON 2024.
We took your ideas and incorporated 12 new features into the Concept Q. While this machine is not for sale, 

we value your feedback as we work together to shape the next generation of rollforming machines. Visit us at 
booth #1925 to check out this conceptual machine!

’24
BOOTH #

METALCON

738

Come see our NEW CoVent! 
Now available in 
black and gray!
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Marco Industries
Booth #1134
4150 S 100th E Ave., Ste. 301 
Tulsa, OK 74146 
800-800-8590
918-622-4536
info@marcoindustries.com
www.marcoindustries.com

If It’s Not Proven, It’s Not Marco. We make 
the best roofi ng ventilation and acces-
sories — period. With the most tested and 
certifi ed products on the market, you can 
trust our solutions to perform in even the 
harshest conditions, protecting your roof 
and everything underneath.

Marion Manufacturing, Inc.
Booth #534
201 S. Coble
Marion, KS 66861
620-382-3751
620-382-2322 (fax)
sales@marionmanufacturing.com
www.marionmanufacturing.com

Form your future with a machine from 
Marion Manufacturing, Inc. Trim Machines, 
Panel Machines, Shears, Decoilers, Hem-
mers, Rebar Hot Heading Lines, Flashing 
lines and more. Let us help you add the 
value to the metal! 

Metal Rollforming Systems
Booth #1007
4511 N. Freya Street
Spokane, WA 99217
888-284-6794
509-467-5631 (fax)
info@mrsrollform.com
www.mrsrollform.com

Metal Rollforming Systems designs and 
manufactures industry leading rollforming 
equipment and accessories. Our complete 
in-house design and manufacturing facility 
allows us to price our equipment at a very 
competitive price, making us a leader 
in rollforming equipment manufacturing.  
MRS’ product lines consist of single and 
double deck rollformers, single and multi-
trim rollformers, slitters, sheet stackers 
and much more. We take great pride in 
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our customer support both before and 
after the sale.

MFM Building Products 
Corp.
Booth #414
525 Orange St.
Coshocton, OH 43812
800-882-7663
740-622-6161
info@mfmbp.com
www.mfmbp.com

MFM Building Products manufactures a 
complete line of self-adhering waterproof-
ing products for metal roofi ng applica-
tions. These products include steep-slope 
roofi ng underlayments rated to 250°F, and 

specialty fl ashing tapes engineered to seal 
metal roof seams and exterior penetra-
tions. These membranes can also be 
used under vertical applications such as 
metal wall panels and parapet walls. MFM 
manufactures all of our products in the 
USA with a focus on product quality and 
value. Stop by the MFM booth for more 
information.

Mill Steel Company
Booth #915
2905 Lucerne Dr. SE
Grand Rapids, MI 49546
800-247-6455
616-977-9411 (fax)
info@millsteel.com
www.millsteel.com

Founded in 1959, Mill Steel Co. is one of 

North America’s largest steel and alumi-
num distributors. Headquartered in Grand 
Rapids, MI, with six Regional Processing 
& Distribution Centers, Mill Steel excels at 
serving some of the world’s most demand-
ing industries through dedication to supe-
rior quality, delivery, and performance. Mill 
Steel off ers a knowledgeable staff  with de-
cades of experience in building products, 
top-of-the-line coating systems, and easy 
online ordering. Contact Mill Steel today 
for your full 24, 26, and 29-gauge SMP 
and paint to order material and acrylic 
needs. Sherwin-Williams WeatherXL, 
AkzoNobel, commodity polyesters, and 
custom color codes are all available.

����

�����
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PAC-CLAD | Petersen
Booth #715
1005 Tonne Road
Elk Grove Village, IL 60007
800-722-2523
info@pac-clad.com 
pac-clad.com

Petersen, a Carlisle company, manu-
factures PAC-CLAD architectural metal 
cladding systems in multiple gauges of 
steel and aluminum. PAC-CLAD products 
include multiple wall panels, standing 
seam roof panels, soffi  t panels, perforated 
metal, coil and fl at sheet. All are available 
in a Kynar-based 70% PVDF Fluropon 
coating in 46 standard colors.

Paragon Computing Solutions
Booth #811
20 S Reamstown Rd
Stevens, PA 17578
866-971-0940
sales@goparagon.com
www.goparagon.com

Experience Paradigm ERP, a streamlined 
management system that allows you 
to seamlessly manage inventory, 
manufacturing, delivery, and accounting 
for your roll-forming business. The system 
can be further extended with integrations 
to popular control software and building 
design packages, providing an integrated, 
paperless process fl ow throughout the 
complete design, order, production, and 
delivery lifecycle of an order.

SmartBuild Systems
Booth #507
PO Box 20627
Boulder, CO 80308
303-443-8033
303-443-8033 (fax)
kdietzen@keymark.com
https://smartbuildsystems.com

SmartBuild is the construction industry’s 
only complete design system for all-metal 
buildings. Our user-friendly, web-based 
software quickly generates 3D models, 
material lists, pricing, proposals, and 
construction documents for almost any 
steel structure including BARNDOMINIUMS. 
SmartBuild supports post frame, sheds and 
carports. SmartBuild’s Roofi ng Passport 
does metal roofi ng.

mwicomponents.com
800-360-6467

BUY A 36" CUPOLA,
GET A NEW

WINDOW ACCESS UPGRADE
FREE!

Window access to your cupola just got simpler! Our engineers have
innovated a fully functional and convenient solution for accessing your

cupola. With a purchase of a 36" cupola, you’ll receive a free*,
pre-assembled Window Access Upgrade designed to add both

functionality and ease of use to your cupola. No additional assembly
required for this upgrade! The free upgrade is available upon request only.

The Window Access Upgrade is equipped with 2 spring loaded latches at
the base of the window. This will ensure it stays securely closed while

providing effortless availability to the interior of the cupola. Whether it's
for routine maintenance or simply enhancing your cupola’s usability, this

innovative upgrade makes the job much easier!

*Terms and Conditions Apply*Terms and Conditions Apply*Terms and Conditions Apply
During the month of October 2024, one free Window ADuring the month of October 2024, one free Window ADuring the month of October 2024, one free Window ADuring the month of October 2024, one free Window ADuring the month of October 2024, one free Window ADuring the month of October 2024, one free Window Access Upgrade will beccess Upgrade will beccess Upgrade will beDuring the month of October 2024, one free Window Access Upgrade will be
allowed per customer that purchases a 36" cupola. allowed per customer that purchases a 36" cupola. allowed per customer that purchases a 36" cupola. allowed per customer that purchases a 36" cupola. allowed per customer that purchases a 36" cupola. Additional Window AccessAdditional Window Access
Upgrades can be purchased at the standard price if Upgrades can be purchased at the standard price if requested.Upgrades can be purchased at the standard price if requested.
This offer is valid for a limited time only and canThis offer is valid for a limited time only and cannot be combined with otherThis offer is valid for a limited time only and cannot be combined with other
promotions or discounts.promotions or discounts.promotions or discounts.

Contact Us today
to get your FREE
Window Access

Upgrade!

W
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Access Upgrade!

W
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Access Upgrade!

BUILT FOR POST FRAME

© MWI Components 2024
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ST Fastening Systems
Booth #1747
6357 Reynolds Road
Tyler, TX 75708
800-352-4864
800-352-3940 (fax)
stfasteningsystems.com

ST Fastening Systems manufactures steel-
frame, and post-frame fasteners for use 
in agricultural, industrial, commercial and 
residential metal roof and sidewall applica-
tions. Products have unique engineered 
design innovations and are enhanced with 
a superior proprietary powder coating 
paint system.

SWI Machinery, Inc.
Booth #547
85 Howell Ave
Fairburn, GA 30213
770-766-0880
info@swimachinery.com
www.swimachinery.com

SWI Machinery is known for state-of-the-
art sheet metal machinery that provides 
superior, dependable solutions for both 
large and small organizations throughout 
the industry. SWI’s line of Simplex and 
Duplex folders, Marxman manual and au-
tomatic slitters, recoilers, uncoilers, includ-
ing our CX5 multi-station Auto Decoiling 
& Storage System are fast, fl exible, and 
easy to operate. Each features advanced 

reliable mechanical design and has a 
reputation of robust, high quality construc-
tion that allows for decades of trouble-
free operation with minimal maintenance. 
Our mission is to provide high up-time 
equipment at a competitive price. Stop by 
and visit SWI Machinery at Metalcon and 
see our fully operational CX5 along with 
Marxman S1220,  Plus and Pro, Duplex 
with sheet loader, recoiler, various uncoiler 
models, and other quality SWI Machinery.

mwicomponents.com
800-360-6467

BUY A 36" CUPOLA,
GET A NEW

WINDOW ACCESS UPGRADE
FREE!

Window access to your cupola just got simpler! Our engineers have
innovated a fully functional and convenient solution for accessing your

cupola. With a purchase of a 36" cupola, you’ll receive a free*,
pre-assembled Window Access Upgrade designed to add both

functionality and ease of use to your cupola. No additional assembly
required for this upgrade! The free upgrade is available upon request only.

The Window Access Upgrade is equipped with 2 spring loaded latches at
the base of the window. This will ensure it stays securely closed while

providing effortless availability to the interior of the cupola. Whether it's
for routine maintenance or simply enhancing your cupola’s usability, this

innovative upgrade makes the job much easier!

*Terms and Conditions Apply
During the month of October 2024, one free Window Access Upgrade will be
allowed per customer that purchases a 36" cupola. Additional Window Access
Upgrades can be purchased at the standard price if requested.
This offer is valid for a limited time only and cannot be combined with other
promotions or discounts.

Contact Us today
to get your FREE
Window Access

Upgrade!

W
in

do
w

Access Upgrade!

BUILT FOR POST FRAME

© MWI Components 2024

visit us at
METALCON 2024

ATLANTA, GA
Oct. 30 - Nov. 1

Booth 1911
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Roll Up Doors
Trac-Rite Door
Booth #1639
314 Wilburn Road
Sun Prairie, WI 53590
800-448-8979
tr@tracrite.com
www.tracrite.com

Trac-Rite, a 100% employee-owned com-
pany with over 40 years of experience, 
is North America’s most trusted door 
manufacturer. We specialize in high-qual-
ity, 100% USA-made steel roll-up doors 
designed specifi cally for the self-storage 
and boat/RV industry. Our commitment 
to excellence goes beyond doors — we 
also provide all necessary components 
for door and hallway/conversion projects. 
With our durability and unmatched cus-
tomer service, Trac-Rite is your partner for 
superior self-storage solutions.

Trachte Building Systems
Booth #1102
314 Wilburn Road
Sun Prairie, WI 53590
800-356-5824
tbs@trachte.com
www.trachte.com

Trachte Building Systems designs, manu-
factures & erects a full line of durable, pre-
engineered, customized steel self-storage 
systems. Off erings include single & multi-
story buildings, door & hallway systems, in-
terior partitions & corridors, portable storage 
units, & boat/RV storage solutions. Trachte’s 
knowledgeable sales team is dedicated to 
helping owners make informed decisions. 
With over 120 years of manufacturing expe-
rience, Trachte is a 100% employee-owned 
company committed to excellence.

R

TRIANGLE FASTENER
CORPORATION

Triangle Fastener Corporation
Booth #1631
1925 Preble Ave.
Pittsburgh, PA 15233
800-486-1832
www.trianglefastener.com

TFC off ers a full line of fasteners, seal-
ants, and power tools for the metal roofi ng 
industry. We specialize in supplying rare 
fasteners and accessories used in a wide 
range of applications and job-site support, 

27 stocking locations and 7 paint facilities. 
Technical support, inventory management, 
and delivery programs are available.

United Steel Supply
Booth #1829
248 Addie Roy Road, Suite C200
Austin, TX 78746
512-263-0954
www.unitedsteelsupply.com

Welcome to United Steel Supply, your 
fi rst choice for steel. United Steel Supply 
provides high quality fl at rolled steel coils. 
We off er superior customer service, com-
petitive pricing and just-in-time delivery, 
allowing us to achieve the highest level of 
customer satisfaction. United Steel Sup-
ply furnishes Galvalume®, galvanized and 
prepainted steel coils for metal roofi ng 
and siding applications to the agricultural, 
commercial, industrial and residential 
markets. Brands: 22-, 24-, 26- and 29-ga. 
fl at rolled 40-year painted coil inventory. 
Acrylic coated in 22-, 24-, 26- and 29-ga.

Follow us on

https://shieldwallmedia.com/social-media-links/

ASC MACHINE TOOLS, INC. PREMIUM QUALITY ROLLFORMING MACHINERY

PANEL LINES TRIM LINES DECKING LINES TRACK LINES ROLL UP DOOR LINES

CZ PURLIN LINESCHANNEL LINES PURLIN STACKER SEAMING STATIONS ROLL-UP STATIONSCOIL UPENDER

WWW.ASCMT.COM MANUFACTURED IN SPOKANE, WA SINCE 1949 TEL: (509) 534-6600

ROLL UP DOOR LINES
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MFM Building Products Launches Expansion 
Project, Achieves Class A Fire Rating

MFM Building Products, a manufacturer of a full envelope 
of waterproofing and weather barrier products for the building 
industry, broke ground on a new warehouse expansion project 
on August 8, which will lead to further expansion in 2025.

The 33,000 square foot expansion is being constructed at the 
company’s Brewer Lane warehouse, also located in Coshocton, 
Ohio. The new building will adjoin the existing facility that 
currently houses MFM finished goods. The new space will pro-
vide the needed inventory space for raw materials as the com-
pany continues to grow. The expansion will also free up space in 
the company’s manufacturing facility for the addition of several 
new production lines in Q3 of 2025.

The 11-acre Brewer Lane site is located 2.5 miles from the 
main Corporate Campus and manufacturing operation. 

According to Tony Reis, President, “The new warehouse space 
is essential for the continued growth of MFM in maintaining an 
ample supply of raw materials to meet our customer’s needs, as 
well as provide us with the needed space for the new production 
lines coming next year. As an ESOP company, our employee-
owners are excited to see MFM continue to grow.”

UL Class A Fire Rating
The company has also announced it recently achieved a 

UL Class A Fire Rating for its Ultra HT Wind & Water Seal® 
underlayment.

Ultra HT is a 45-mil, self-adhered roofing underlayment for 
use in steep-slope roofing and re-roofing installations. The 
product features a durable cross-laminated polyethylene top 
film with a traction coating for excellent walkability. The spe-
cially formulated mastic is high temperature rated to 250°F for 
use under metal and tile applications. 

In August, Ultra HT received a UL Listing as a Class A fire 
resistant barrier when used in conjunction with 24-gauge 

minimum steel or 16 oz. copper UL listed roofing panels per UL 
790. For complete details on roof assemblies, refer to the Ultra 
HT Installation Instructions or the UL Listing TGFU R11672. 
Typical applications for these types of roof systems include 
commercial buildings, architectural structures, structural 
buildings, and some residential projects.

In addition, Ultra HT Wind & Water Seal® is tested to ASTM D 
1970, Florida Building Code FL #11842.3, Miami-Dade County 
Approved, ICC-ES ESR-1737, LA County (LARC/LABC), State 
of California (CRC/CBC), Texas Department of Insurance 

Shown (left to right) is David Delcoma, Operations Manager; Tony Reis, 
President; Paul Bratton, MFM Project Manager.
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Listed, Fortified Building Program listed, 
and Canadian CCM 14048-L. Ultra HT 
carries a 10-year warranty and is manu-
factured in the USA. 

Malco Tools Earns MN 
Manufacturing Award

Malco Tools has been named a 2024 
Minnesota Manufacturing Award win-
ner from the Minneapolis/St. Paul 
Business Journal.

For the second time since 2018, Malco 
has been named Manufacturer of the 
Year in the medium-sized business cat-
egory. The awards celebrate the successes 
and contributions of leading manufac-
turers to the region’s economy.

Malco, which employs more than 150 
associates at its plant in Annandale, is a 
100% employee-owned employee stock 
ownership plan (ESOP) company. It aims 
to be  a destination company in central 
Minnesota and has made many signifi-
cant positive changes to the business to 
achieve this goal, including setting new 
company core values and an internal 

“Look Good, Feel Good, Do Good” cam-
paign to renovate workspaces, promote 
employee collaboration and wellbeing, 
and give back to the community.

Since its last Manufacturer of the Year 
award win, the company has welcomed a 
new leadership team and strategic board 
members focused on driving measured 
and strategic growth, and strengthening 
the brand as it expands its product lines.

“Earning this recognition is such an 
honor, and an amazing way to celebrate 
the entire team’s work over the years to 
strengthen our internal culture, improve 
processes and bring in strategic experts 
to help guide our growth, all while main-
taining our commitment to developing 
and manufacturing the highest quality 
tools for skilled trade pros,” said Rich 
Benninghoff, president and CEO at 
Malco. “We are immensely proud to once 
again be recognized among the leading 
manufacturers in the state of Minnesota 
who are doing fantastic work and pro-
moting our local manufacturing indus-
try.” 

Malco is also a strong advocate for 
trade careers, donating significant quan-
tities of in-kind products and apparel 
annually to national skilled trade edu-
cation programs, competitions and 
events. Malco has also reached 85,000+ 
vocational students through its national 

“Head of the Class” Student Recognition 
Program, partnering with educators to 
recognize high-potential students and 
entire graduating classes in the trades.

Malco celebrates a safety-first cul-
ture, continuously maintaining its 
OSHA Safety and Health Achievement 
Recognition Program (MNSHARP) rec-
ognition since 2004, and earning the 
Minnesota Safety Council’s Governor’s 
Safety Award 13 times in the last 20 years.

Additionally, Malco is transitioning 
to environmentally-friendly recyclable 

packaging materials with significantly 
less plastic, reducing waste, conserving 
resources, and lessening its environmen-
tal impact.

Mill Steel Appoints New CFO
Mill Steel Co., one of the nation’s 

largest distributors of flatrolled carbon 
steel, stainless steel, and aluminum, Has 
announced the appointment of Scott 
Hauncher as its Chief Financial Officer 
(CFO). Hauncher brings over 20 years of 
experience in financial services and pri-
vate equity, with a strong background in 
strategic financial management, mergers 
and acquisitions, and financial reporting.

Hauncher joins Mill Steel from Huron 
Capital Partners, where he served as 
Partner and played a pivotal role in man-
aging all aspects of private equity fund 
investing. His leadership experience 
includes creating and overseeing strate-

Mill Steel CFO Scott Hauncher.

Building Products SimplifiedBuilding Products Simplified

Unmatched Quality
Ultimate Products

Ultimate ScrewsUltiBond UltiVent
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gic plans that drove significant revenue 
growth and investment returns across 
various industries.

Prior to Huron Capital, Hauncher 
held senior positions at Superior Capital 
Partners and Long Point Capital, where 
he oversaw multiple industrial and dis-
tribution businesses, driving company 
performance, and executing success-
ful acquisitions. He began his career at 
Deloitte after graduating with honors 
from the University of Pennsylvania’s 
Wharton School of Business. He later 
earned his M.B.A. from Northwestern’s 
Kellogg School of Management, also 
graduating with honors. Hauncher’s 
expertise in strategic planning, financial 
forecasting, and operational execution 
will be instrumental as Mill Steel contin-
ues to grow and expand its market pres-
ence.

In his new role, Hauncher will be 
responsible for overseeing the company’s 
financial operations, driving strategic 
initiatives, and supporting Mill Steel’s 
long-term growth objectives. 

S-5! Sponsors the Let’s Build 
Construction Camp for Girls 

S-5! is thrilled to have sponsored the 
recent Let’s Build Construction Camp 
(LBCC INC; www.letsbuild.camp) for 
Girls in Canfield, Ohio. This five-day 
summer camp is designed for girls ages 
12-17 to explore the world of construc-
tion and learn a variety of career path-
ways within the skilled trades.

The LBCC partners with unions and 
trade associations and is run through 
the generosity of volunteers, mentors 
and sponsors, offering the camp free 
of charge. As a premier sponsor, S-5! 

proudly contributed towards essential 
operating costs, which included 
insurance, transportation, construction 
materials, tool bags, signage and food 
and beverage. Additionally, S-5! donated 
its PVKIT direct-attach, rail-less solar 
mounting system for the rooftop solar 

installation workshop. 
Shelly Higgins, S-5!’s Architectural 

& National Accounts Director is the 
founder and director of the program. 
She explains, “Our mission is to encour-
age young women to consider careers in 
architecture, engineering, manufactur-

Maximum protection against extreme heat, wind-driven rain 
and ice dams. Ultra HT Wind & Water Seal® is engineered to roll out 
smooth, lay flat and protect your project from the harshest environments. 
Suitable for both commercial and residential projects, count on Ultra HT 
for complete piece of mind on your next project!

Request a free sample at mfmbp.com or call 800.882.7663.

Self-adhering. High-temp. 
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ing or construction trades through edu-
cation, hands-on experiences, interactive 
discussions, mentoring and field trips.” 

Kayla Kushner, a high school 

freshman from Springfield, Ohio, spent 
time on framing, electrical wiring, 
waterproofing, shingling, welding and 
installing solar panels. “My favorite 
part was learning all about construction, 
meeting other people and working as 
a team on projects,” said Kushner. “I 
was most surprised about how easy 
framing was—once you measure and 
cut everything—it was easy to put it all 
together. It’s provided me with skills for 
later in life. I am thinking about how I 
can continue learning construction skills 
through my high school’s program.”

Seventh grader Olivia Vonderau from 
Youngstown, Ohio, discovered the camp 
through her math teacher. Olivia enjoys 
DIY projects around the house. She said, 

“I really liked nailing the shingles on the 
roof; it was like a puzzle, taking measure-
ments, placing them in the right order, 
and nailing them down.”

Lillian (Lew) Clowser, an eighth grader 

from Boardman, Ohio, appreciated 
the hands-on learning opportunities. 

“Building takes a lot of physical work, but at 
the end of the day you are left with an end-
product, so it is worth it,” said Clowser. 

“The volunteers are knowledgeable, and 
it’s easy to ask for help.”

This sponsorship is part of S-5!’s 
ongoing commitment to giving back, 
focused on making a positive impact 
in the industry by leveraging expertise, 
financial support and quality products 
for educational initiatives. Last year, 
S-5! sponsored the University of Kansas 
School of Architecture & Design students 
for their annual design-build project.

“We are delighted to support this 
camp, especially led by one of our own, 
to provide valuable educational experi-
ences for young women and to encourage 
them to consider the trades as a viable 
and rewarding career path,” said Rob 
Haddock, CEO and founder of S-5!

As LBCC wraps up its third sum-
mer, plans are underway for 2025, and 
Higgins invites other industry profes-
sionals to join by volunteering or spon-
soring. LBCC INC is a registered  501(c)
(3) nonprofit organization. 

McElroy Metal appoints 
Watkins as Northeast Sales 
Manager

Dustin Watkins has been appointed as 
the Northeast Sales Manager for McElroy 
Metal, working out of the Service Center 

McElroy Metal Northeast Sales Manager Dustin 
Watkins.
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and manufacturing facility located in Winchester, Virginia. 
Watkins’ duties include building a positive team culture, 
product training and managing/motivating the sales team. 

Before joining McElroy Metal, Watkins held various sales 
management positions with Central States Manufacturing for 
nine years and then with Union Corrugating. When Union 
Corrugating was purchased by Cornerstone Building Products, 
he took over as sales manager for ABC, as well. 

Cornerstone Building Brands Completes 
Acquisition of Mueller Supply Company

Cornerstone Building Brands, Inc. (“Cornerstone Building 
Brands”), a manufacturer of exterior building products in North 
America, has completed its previously announced acquisition 
of Mueller Supply Company, Inc. (“Mueller”), a leading 
manufacturer of residential metal roofing and components 
and steel buildings in Texas and the Southwest. This strategic 
acquisition further strengthens Cornerstone Buildings Brands’ 
presence in the high-growth residential metal roofing market 
in key geographies.

“We’re excited to add Mueller’s deep industry expertise, capa-
bilities and talented team to our business,” said Matt Ackley, 
Shelter Solutions President, Cornerstone Building Brands. 

“This acquisition doubles our metal building materials foot-
print and enables us to better serve the widest set of residential 
metal roofing and simple metal building customers through the 
most channels. Additionally, we’ll leverage Mueller’s successful 
greenfield expansion strategy to further accelerate our organic 
growth.”

Sullivan & Cromwell LLP served as legal counsel to 
Cornerstone Building Brands for this transaction.

NEW PRODUCT: MWI Introduces Metal Wrap
MWI Components (www.mwicomponents.com) is happy to 

announce the launch of its latest product: Metal Wrap. Designed 
with customers and the industry in mind, Metal Wrap provides 
a unique solution for protecting valuable building materials 
during transportation from the production line to the job site.

Metal Wrap can be easily placed and secured over roofing, 
siding, or other metal materials. It is crafted from a coated, 
polybutylene material featuring advanced woven technology, 
offering enhanced durability. This intricately woven and coated 
material forms a protective barrier, effectively preventing 
moisture, dirt, dust, and rocks from penetrating and damaging 
your materials.

Additionally, Metal Wrap offers the option for personalized 
branding, thereby ensuring that while building materials are 
protected, a company’s brand is also gaining visibility and 
recognition.  MR
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In today’s digitally driven landscape, 
social media has become an 
indispensable tool for businesses 

aiming to connect with their audience on 
a deeper level. Few understand this better 
than Jessica Haddock, the Marketing 
Director at S-5!, a global leader in metal 
roof attachment solutions. In a recent 
interview, she shared invaluable insights 
into the pivotal role social media plays in 
their business strategy.

“For S-5!, social media is more than just 
a platform for broadcasting messages; it’s 
a conduit for direct customer interaction,” 
says Haddock. “It provides us with the 
opportunity to engage with customers 
in real-time, a practice that not only 
fosters trust but also positions S-5! as a 
leading voice in the industry. Through 
timely responses to queries and concerns 
on social media, we not only address our 
customer needs but also showcase our 
expertise, effectively enhancing brand 
visibility in the process.”

With a global footprint, S-5! leverages 
social media to transcend geographical 
barriers and connect with audiences 
worldwide. Haddock highlights the 
immediacy of social media as a means to 
reach global markets. 

“In an instant we can reach our target 
audience; there’s no waiting period,” 
adds Haddock. “You can also boost a post 
to expand your audience and ask your 
fellow teammates to share the posts with 
their connections. It brings everyone in 

your community together and achieves 
an immediate response.”

Strategic Content Curation: 
A Blend of Informative and 
Engaging Posts

At the heart of S-5!’s social media 
strategy lies a strategic approach to 
content creation. They follow a well-
defined schedule, encompassing a 
mix of product posts, how-to videos, 
testimonials, case studies, articles and 
light-hearted company updates. By 
striking a balance between informative 
and engaging content, S-5! maintains 
a dynamic online presence that caters 
to the interests of its global audience 
while reinforcing its brand identity and 
commitment to customer satisfaction.

When crafting posts, simplicity is 
key. Haddock advises to keep posts 
concise, incorporate questions and 
make statements to encourage audience 
engagement. By keeping posts succinct 

and engaging, businesses can effectively 
capture the attention of their audience 
amidst the digital noise. 

Ensuring Consistency and 
Timing of Posts

Consistency is key. Haddock 
recommends daily posting across 
various platforms, including X (formerly 
known as Twitter), Facebook, Instagram, 
YouTube and Threads. This multi-channel 
approach enables S-5! to tap into diverse 
audience demographics, maximizing 
their reach across different platforms.

Timing matters, and S-5! has honed in 
on the optimal posting window. With most 
posts scheduled for later in the afternoon, 
particularly after 2:00 p.m. mountain 
time, they ensure maximum visibility and 
engagement from their audience.

Harnessing the Power of 
Hashtags and Tagging

Hashtags and tagging play a pivotal 

Harnessing the Power of 
Social Media Marketing
An interview with Jessica Haddock, S-5! Marketing Director

When crafting social 
media posts,

simplicity is key.
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role in augmenting S-5!’s social media 
presence and fostering collaborative 
partnerships within the industry. 
Haddock explains the strategic use 
of hashtags as a means to curate 
communities centered around specific 
topics or interests, thereby amplifying 
the reach of their posts. Similarly, tagging 
partner companies not only strengthens 
brand alliances but also facilitates cross-
promotion, enabling S-5! to tap into 
new audiences and expand its digital 
footprint organically.

“It’s really important to make sure 
you know what your partner companies’ 
social media handles are so that you can 
tag them in your posts on anything in 
which you’re collaborating,” continues 
Haddock. “It builds relationships and 
drives traffic to your posts—a win-win 
situation for all.”

Empowering AI Tools for 
Streamlined Content Creation

For businesses looking to venture into 
social media marketing, Haddock offers 
practical advice. Leveraging AI tools 
such as ChatGPT can streamline the 
content creation process. These tools 
enable businesses to generate post ideas, 
tailor messaging, and even automate 
post scheduling, thereby alleviating 
the burden of content creation while 
ensuring consistency and relevance. 
By leveraging AI-powered insights, 
businesses can unlock new avenues for 
engagement and innovation in their 
social media activities.

Haddock says, “The upgraded version 
of ChatGPT is very nice because you can 
add specific information about a product 
or you can say, I have these topics I’d like 
to highlight for my next 10 posts, and it 
will generate 10 posts for you, even with 
hashtags. Then you can edit the content 

as you’d like. ChatGPT is there to make 
it easier for you. Then, all you have to do 
is sort your imagery. Additionally, Canva 
is a great tool for putting it all together in 
an infographic.”

Continuous Optimization 
through Data-driven Insights

Central to S-5!’s social media 
strategy is a commitment to continuous 
optimization based on data and analytics. 
Haddock underscores the importance 
of analyzing post-performance metrics 
and audience engagement data to 
refine content strategies. By leveraging 
insights from platforms like HubSpot, 
the company identifies trends, gauges 
audience preferences, and adapts its 
approach accordingly, ensuring that each 
post resonates effectively with its target 
audience and drives desired outcomes.

Best Performing Posts 
& Main Take Away

“When it comes to our most successful 
posts, videos are at the top of the list, 
particularly concise ones lasting no 
more than 60 seconds,” says Haddock. 

“However, what truly holds the greatest 
value for us are posts centered around 
providing exceptional customer service. 
At S-5!, prioritizing customer service 
isn’t just a practice—it’s a core value 
ingrained in our ethos.”

“The essence of social media lies in 
its capacity to facilitate meaningful 
customer interactions,” concludes 
Haddock. “By promptly addressing 
inquiries and concerns on our social 
channels, we not only enhance our 
responsiveness but also foster deeper 
engagement and satisfaction among our 
audience.” MR
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Before making travel arrangements, check 
with the show producer to confirm there 
have been no changes to event dates, 
venue, or show hours. To have events 
included here, contact Karen Knapstein, 
715-513-6767, karen@shieldwallmedia.
com; mail to: Shield Wall Media Events 
Calendar, PO Box 255, Iola, WI 54945.

OCTOBER
Oct 7-11, 2024 
Building Component Manufacturers 
Conference, Presented by SBCA, Baird 
Center, Milwaukee, Wisconsin.
www.sbcacomponents.com/events/
bcmc-fs-2024

Oct 21-23, 2024
Midwest Roofing Contractors 
Association Conference & Expo, Saint 
Paul RiverCentre, St. Paul, Minnesota.
www.mrca.org

Oct 23-25, 2024
RoofCON, Orange County Convention 
Center, Orlando, Florida.
https://roofcon.com

Oct 30-Nov 1, 2024
METALCON, Atlanta Convention 
Center, Atlanta, Georgia. 
www.metalcon.com

NOVEMBER
Nov 6-8, 2024
2024 Design-Build Conference & Expo, 
Hilton Anatole, Dallas, Texas.
https://dbia.org/conferences

Nov 7-9, 2024
Build Show LIVE, Austin Convention 
Center, Austin, Texas.
www.buildshowlive.com/en/home.html

Nov 10-12, 2024
Special Tools & Fasteners Distributors 
Association (STAFDA) Annual 
Convention & Tradeshow, Music City 
Center, Nashville, Tennessee
https://stafda.org/conventions

Nov 20, 2024
Offsite Construction Summit, Georgia 
International Convention Center, 
Atlanta, Georgia
https://offsiteconstructionnetwork.com/
atlanta-2024

2025
Jan 15-16
Garage, Shed & Carport Builder 
Show, Greenville Convention Center, 
1 Exposition Dr., Greenville, South 
Carolina. https://garageshedcarport-
builder.com/show-registration

Jan 20-22
MCA Winter Meeting, Westin Cape 
Coral Resort Cape Coral, Florida.
https://metalconstruction.org/index.
php/events/winter-meeting24/winter-
meeting-2025

Feb 19-21, 2025 
International Roofing Expo (IRE) Henry 
B. González Convention Center, San 
Antonio, Texas.
www.theroofingexpo.com/en/home.
html

April 2-4, 2025
Frame Building Expo (FBE), Hilton 
Knoxville, Knoxville, Tennessee.
https://nfba.org/aws/NFBA/pt/sp/build-
ing-expo

June 25-26, 2025
Post-Frame Builder Show, Spooky 
Nook Sports Lancaster, Manheim, 
Pennsylvania.
framebuildingnews.com/postframe-
builder-show-registration
MR
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AceClamp Prides Itself on Listening and Resolving Problems

Always Bring Solutions to the Table

By Linda Schmid

It Began Nearly a Hundred Years Ago
The parachute ripcord assembly first used by troops in World 

War II was designed by Arthur Justin Wasley, a Connecticut 
manufacturer who started off making door knockers and can-
dlesticks. A great innovator, he owned Plainville Metal Works 
which specialized in the manufacturing of Early American and 
Colonial lighting fixtures, and custom lighting. As Brad Wasley, 
Arthur’s great grandson, puts it, “He succeeded using good old 
Yankee ingenuity, setting a tradition and philosophy that has 
remained with the company to this day.”

Arthur got his start with National Marine Lamp Company 
where he took on special lighting projects that he built in his 
cellar. His son Justin was a tool and die maker for lighting.  
Arthur’s flair for lighting design was well known. In addition 
to designing elaborate fixtures for many churches, his largest 
single chandelier was installed in 1960 in the Old State Capital 
building in Jackson, Mississippi. The chandelier was 350 
pounds, 7 feet in diameter, 8 feet high and made of solid brass 
with 3,200 sparkling jewels and crystals. 

Plainville Metal Works founded in 1926 was incorporated in 
1951 to Wasley Products, Inc. With Arthur and Justin Wasley 

Sadie, Morale Officer,  Marvin Curtis & Jennifer Steinman, Manufacturing Ray Almodovar, CNC Operator

Natalie Passalugo, Sales Administrator Dan Burger & Tamas Kovac, Engineering
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at the helm, they evolved the company to meet the needs of 
the day. One such need was for a new type of bearing seal, a 
metal stamping to which rubber was bonded. By the mid 1970s 
bearing seals and the precision rubber molded products line 
represented over 70% of company sales and they were a tier one 
supplier to the Big Three automotive and aerospace industries.

Upon Justin’s sudden passing in 1980, his son Alan A. Wasley 
assumed the leadership role of Wasley Products, Inc. Alan 
continued to respond to growing demands of customers and 
diversified manufacturing especially as competition from 
foreign products impacted business. The purchase of Precision 
Molding Company, Inc. and company restructuring birthed the 
current company, PMC Industries, Inc.

The 1990s marked the start of the now fourth generation 
involvement in the family manufacturing arena. Bradford A. 
Wasley, Alan’s son joined PMC Industries, Inc. As with gen-
erations prior, Brad gained his experience from the bottom up. 
He was responsible for the injection molding and seal business. 
Today he wears many hats as Vice President of PMC Industries, 
Inc. He is also Director of Total Quality, Quality Management 
& AceClamp Sales to name a few. PMC Industries, Inc. is an ISO 

9002 manufacturer. 
The injection molding 

business produced plastic 
snow guards for roofs. In the 
true spirit of innovation and 
through listening to contrac-
tors and installers, it became 
evident that there was a need 
for a new kind of clamp for 
standing seam metal roofs 

— a non-penetrating clamp. 
The Wasley team looked at 
various types of clamps out 
there and found what they 
were looking for in the medical field. Operating room table 
clamps used push-pin technology which they adapted in their 
design for metal roof clamps. These non-penetrating clamps 
can be used for attaching snow retention, lightning rods, signs, 
walkways, HVAC equipment, solar panels and more.

As AceClamp became a leader in the snow retention market, 
it became clear from listening to customers that they needed to 

Brad Wasley

 BUSINESS PROFILE

SET SCREW ALTERNATIVE

No set screws 
Clamps arrive assembled
Patented push-pin design, non-penetrating
Installs in half the time of other clamps

ORDERS: 
860-773-4144

www.AceClamp.com

SNOW GUARD & 
SOLAR MOUNTING 
SOLUTIONS

’24
BOOTH #

METALCON

729

At Hixwood, you’ll find a huge inventory of heavy-gauge 
steel products for residential, ag or commercial roofing 
projects. Choose from Snap-Lock, Residential Rib 6", 
Super-Rib 9" and Commercial PBR 12" panels and a 
wide array of smooth and textured colors — plus 12 

specialty finishes. Available in 24, 26, 28, and 29 ga.
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be the one stop shop for all snow guards. The company, through 
rigorous third-party testing has developed snow-guard solutions 
for asphalt, slate, membrane, and concrete cover board roofs.

Today AceClamp offers snow guards for any kind of roof. 
Powder coating is available to color match snow guards to the 
roof. Custom solutions are offered in brass for copper roofs and 
historical buildings.

Challenges and Opportunities
It wasn’t easy bringing a new product into a market domi-

nated by one player; the competition was fierce, but we knew we 
had something great, and we persevered.

Brad said, “The product speaks for 
itself; it comes fully assembled, saving 
time and labor. The patented push-pin 
design provides equal torque and self-
locks avoiding the problem of back out 
due to thermal expansion, wind flutter 
or seismic activity causing contractors 
to go back up on the roof to retighten 
clamps.”

An industry trend that poses a chal-
lenge, according to Brad, is metal roof 
panels becoming a thinner gauge or a 
short wide seam in the name of econo-
my. If you get much above 26 gauge, the 
metal panel does not have the strength 
to hold solar panels and it’s hard for 
clamps to “bite” into them.

Greg Prentiss, the company’s sales 
engineer said, “Pick your roof wisely. If 
you are looking to put snow retention 
or solar panels on it, you have to have 
a decent roof. A clamp is only as effective as the material it 
clamps.”

On the other hand, there are many opportunities in the mar-
ket. Don Peronace, Marketing, said he has not seen much of a 
slow-down in new housing. “With the hurricanes and strong 
weather, we are seeing metal has proven to be a viable choice.”

High Tech Workplace, Family Culture
The company will be celebrating its centennial anniversary 

in 2026. One hundred years is a long time to be in business, 
and this company strives to stay true to their founder’s busi-
ness model, using that good old Yankee ingenuity Brad men-
tioned. That means keeping up with the newest technology and 
continuing to listen, learn, and innovate, while not forgetting 
their history. They have a museum on campus showcasing their 
innovation in manufacturing and nurturing company pride in 
almost 100 years of manufacturing.

The company mantra is “Always come to the table with solu-
tions, not problems,” a mindset verbalized by Brad’s dad and ref-
erenced in the AceClamp logo, “Innovative Roofing Solutions,” 

Peronace added.
PMC Industries, Inc. employs over 60 people. Many employ-

ees have a long tenure and there is very low turnover, which 
speaks volumes to the company culture. Brad attributes this to 
an employee-centric culture in which everyone is treated with 
respect. That family feeling is nurtured through events such 
as cookouts, visits from a variety of food trucks and always a 
favorite, free ice cream days when the ice cream truck comes to 
campus. The annual holiday gathering celebrates the contribu-
tions each employee has made and an opportunity to express 
our appreciation, Mary-Jean Wasley said.

Employees show their appreciation by finding many of the 
company’s new employees, inviting family and friends to apply. 
There is no rule against family members working together; 
management makes it clear that any family disagreements are 
not welcome in the workplace, and people respect that. Hence 
you have son working for father, cousins working side by side, 
etc. 

Employees are further encouraged to help each other out 
and work productively together. In the spirit of continuous 
improvement, there are monthly goal incentives that motivate 
everyone to work as a team in order to meet and exceed 
customers’ expectations.

Ace Innovation
The company plans to continue listening to customers and 

bringing solutions to the table; that is what they do, whether 
it is saving Disney’s “Space Mountain” ride by supplying the 
bearing seals or finding a solution to the most complex rooftop 
solar installation. Their newest and most robust clamp recently 
solved a California solar project installation. MR

Custom brass clamps for use on a copper standing-seam metal roof.
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465 N Reading Rd, 
Ephrata, PA 17522

HOURS:
Mon - Fri: 7 AM - 5 PM
Sat: By Appointment
Sun: Closed

THE UNIVERSAL VENTILATION SYSTEM

ULTRA-VENT

40 YEAR 
WARRANTY

NO MEASURABLE LEAKAGE 
WITH UP TO 90 MPH WIND

CONFORMS
TO ANY ROOF PANEL

THE 
VENTILATION SYSTEM

THE 
VENTILATION SYSTEM

ULTRA-VENT

40

ssaalleess@@kkeevvmmaarr..nneett 
221177..554433..22882288 

AArrtthhuurr,, IILL.. 
6611991111 

Manufacturers of Storage, Specialty
and Post Frame Garage Doors

GIVE US A CALL TODAY!  

Roof Connection Components Included
Even, glare-free light distribution

Trouble-free Installation

Let light in, naturally.

BC22

• Automation
Systems

• Metal
Construction
Rollformers

• Coil
Processing

• Forming &
Fabrication

• Recondition
Existing
Machines

WE ADD THE VALUE TO THE METAL

www.marionmanufacturing.com “SINCE 1979”www.marionmanufacturing.com
620-382-3751

QUALITY PRODUCTS
COMPETITIVE PRICES

& MOST ORDERS SHIP THE SAME DAY

Ph: (334) 283-4030  -  FAX (334) 283-4032
info@goldenrulefastenersinc.com  -  www.goldenrulefastenersinc.com

• Screws  •  Closures  •  Ridge Vent
• Pipe Flashings  •  Butyl Tape  •  And much more!

23-PC-069-RuralBuilderDir-Ad-B-Fin1.indd   123-PC-069-RuralBuilderDir-Ad-B-Fin1.indd   1 10/17/23   10:56 AM10/17/23   10:56 AM

STEEL PRODUCTS FOR 
THE METAL ROOFING &  
METAL BUILDING INDUSTRY

512-263-0954 • unitedsteelsupply.com

Understanding Superior Service
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1-800-WASHER 5 (927-4375 • Ph: 858-513-4350 • info@aztecwasher.com • www.aztecwasher.com 

PREMIUM QUALITY

ROLLFORMING MACHINERY

WWW.ASCMT.COM   TEL: (509) 534-6600ROLL UP DOOR LINES

CZ PURLIN LINES

CHANNEL LINES

PANEL LINES

TRIM LINES

SLITTING LINES

THE MOST AFFORDABLE, ALL-IN-ONE 
SOLUTION FOR IN-GROUND POST DECAY 
AND UPLIFT RESTRAINT

P (610) 377-3270
www.planetsaverind.com Made in the USAMade in the USA

= BUILDING INVESTMENT PROTECTION

www.directmetalsinc.com         855-800-8878

HWH & PANCAKE FASTENERS • ANCHORS • PIPE FLASHINGS
REFLECTIVE INSULATION • POLYCARBONATE PANELS

SOLID & VENTED FOAM CLOSURES

Let DMI complete your building project 
with Code Approved & Warrantied:

for more information call: 800-418-5057 or visit us at www.everlastmetals.comfor more information call: 800-418-5057 or visit us at www.everlastmetals.comfor more information call: 800-418-5057 or visit us at www.everlastmetals.com

Plant locations:Plant locations:Plant locations:Plant locations:Plant locations:Plant locations:
Lebanon, PA
10 Enterprise Court
Lebanon, PA 17042

Bridgton, ME
24 JR Mains Drive
Bridgton, ME 04009

Contact Everlast 
Metals for quick 

service on slit coil, 
flat sheets and all 

of your exterior 
metal building 

component needs.

Roof and wall systemsRoof and wall systemsRoof and wall systemsRoof and wall systemsRoof and wall systemsRoof and wall systems

ASLASLASL NSNSNS

SSLSSLSSL DLDLDL

Offering:Offering:Offering:Offering:Offering:Offering:
Heavy Gauge Painted Steel or 
Aluminum
Solid or Vented FP & RP Panels
Double Folder Capabilities for 
Custom Trim or Hard to Find 
Wall Panels
Up to 26 Standard Fluropon® 
Colors Available
Quick Turn Around for Slit Coil
Ready to Ship Fluropon® and 
Polyester Aluminum Flat Sheets
Eight Concealed Fastener 
Standing Seam Profiles

FAST • EASY • LOW COSTFAST • EASY • LOW COST

www.retrofi tclip.com  • retrofi tclip@hotmail.com
1-800-431-9661 • Manitoba, Canada

NEW!!!

REROOF
WITH MORE 
INSULATION
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Providing Complete Turnkey Roll Forming Solutions for Over 50 Years

1 416 285 0619
www.samco-machinery.com

2025

GREENVILLE, SOUTH CAROLINA
JANUARY 15-16, 2025

FOR INFORMATION CONTACT MISSY • 920-216-3007
FAX 1-715-277-8680

• Coil Upenders • Shears • Slit Line • Uncoilers • Trim Roll Formers
• Panel Lines• Wrappers

(330) 674-4003 - ACUFORMEQUIPMENT.COM
Millersburg, Ohio

MANUFACTURER OF ROLL FORMING EQUIPMENT

DID YOU KNOW?
It costs less to buy a Business Card ad

than it does to have cards printed.
We even give your “cards” to more than 

40,000 potential customers.

FOR MORE INFO CONTACT
GARY REICHERT:

gary@shieldwallmedia.com • 715-252-6360

®

Check Out Our
Digital

Magazine
Websites

www.buildmybarndo.com
www.ruralbuildermagazine.com
www.framebuildingnews.com
www.readmetalroofing.com

www.rollformingmagazine.com
www.garageshedcarportbuilder.com
www.roofingelementsmagazine.com



50       METAL ROOFING | OCTOBER/NOVEMBER 2024

 BUSINESS BUILDING BUSINESS BUILDING

The Idea Book is Metal Roofing 
Magazine’s annual metal roof show-
case edition. Each year, the May 

edition is filled with outstanding metal 
roofing projects. First appearing in 2005, 
the tradition of a project-promoting 
issue began 20 years ago. In the past few 
years, metal has been making slow but 
steady gains in the roofing market. Our 
goal is to fill each year’s Idea Book with 
projects that illustrate the best of the best. 
Additionally, it can highlight emerging 
trends — such as the increasing use of 
metal shingles — as well as new designs 
and materials, so roofer-subscribers can 
be inspired to better identify opportuni-
ties and meet market demands.

Many benefits come from participating 
in the Idea Book program for both 
subscribers and project contributors. 
First and foremost, contributors get 
their company published — at no cost, 
since there is no fee to submit a project 
or have it published — in a national 
trade publication. Your company can 
help set the standard for what a great-
looking, long-lasting metal roof should 
be. Promoting what your company is 
capable of helps establish it as an expert 
and leader in the industry.

As readers review the published proj-
ects, the message they see is: “This is how 
great a metal roof can look.”

Metal Roofing Magazine, launched 
in 2001, is dedicated to the metal 
roofing industry. As a professional, 
you provide clients with solutions to 
their roofing needs, whether the need is 
topping off a new structure or replacing 
a commercial, industrial, or residential 
roof. By showcasing a metal roofing proj-
ect as a solution to a common problem, 
you can inspire other roofers to improve 

their performance and help move the 
industry forward.

The Idea Book offers the chance to 
show the industry your accomplish-
ments in metal roofing. Or, if you are a 
supplier or manufacturer, what can be 
achieved with the materials you offer. If 
you have an outstanding metal roofing 
project that you’d like to have published, 
we’re looking for finished projects. All 
you have to do is send us a list of materi-
als/components used, a brief description, 
and a few other details. We’ll take care 
of the rest.

If your project is selected to be pub-
lished, we’ll supply you with a badge 
to use in your marketing and promo-
tional materials and a ready-to-circulate 
announcement to share with your 

local media outlets.
By showcasing the possibilities of what 

can be achieved with metal roofing, we 
can all help move the industry forward. 
Today is the day to inspire your peers 
by contributing a project for the Metal 
Roofing Idea Book. The easiest way to 
contribute a project is to visit https://
readmetalroofing.com/metal-roofing-
project-submission-form/ (or scan the 
QR code). Fill in the blanks (company 
and project details, plus a list of compo-
nents used) and upload a few clear, high-
resolution images. Once you’ve done that, 
you’ll receive a confirmation that we’ve 
received your project information. It’s 
that easy.

If you have any questions or concerns, 
contact editor Karen Knapstein at 
karen@shieldwallmedia.com or 715-513-
6767. MR

Promote The Possibilities 
To Grow The Metal Roofing Market
By Karen Knapstein

The Idea Book offers 
the chance to show 

the industry your 
accomplishments in 

metal roofing. 

SCAN CODE TO
CONTRIBUTE A

PROJECT ONLINE
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First and foremost, contributors get 
their company published — at no cost, 
since there is no fee to submit a project 
or have it published — in a national 
trade publication. Your company can 
help set the standard for what a great-
looking, long-lasting metal roof should 
be. Promoting what your company is 
capable of helps establish it as an expert 

As readers review the published proj-
ects, the message they see is: “This is how 

Metal Roofing Magazine, launched 
in 2001, is dedicated to the metal 
roofing industry. As a professional, 
you provide clients with solutions to 
their roofing needs, whether the need is 
topping off a new structure or replacing 
a commercial, industrial, or residential 
roof. By showcasing a metal roofing proj-
ect as a solution to a common problem, 
you can inspire other roofers to improve 

and a few other details. We’ll take care 
of the rest.

If your project is selected to be pub-
lished, we’ll supply you with a badge 
to use in your marketing and promo-
tional materials and a ready-to-circulate 
announcement to share with your 

CONTRIBUTE A
PROJECT ONLINE



Name(s):  ________________________________________________________

Company: ________________________________________________________

Address:  ________________________________________________________

City/State/Zip: ___________________________________________________

Phone (required): ____________________________________________________

Email: ___________________________________________________________

Please fi ll out and mail with payment by December 6th to: GSCBS Registration, P.O. Box 255, Iola, WI 54945.

4TH ANNUAL GARAGE, SHED & CARPORT BUILDER SHOW
(Please Print)

        ADMISSION FEE:
$50.00 PER PERSON

Quantity: ______________________

Total Enclosed: $ _______________

Tickets also available at the door.

4TH ANNUAL

Greenville, Convention Center • Greenville, SC

January 15-16, 2025

REGISTER BELOW OR ONLINE: www.garageshedcarportbuilder.com/show

REGISTER
NOW

!

FOR MORE INFORMATION CONTACT MISSY BEYER:
missy@shieldwallmedia.com • 920-216-3007

FAX 1-715-277-8680
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project 
of the month

The Valley Club in Hailey, Idaho, established in 1996, 
has evolved into “an extraordinary haven for those 
seeking golfing excellence and unparalleled life-

style amenities.” To maintain that status and develop a 
solution for a failing wood shake roofing system, The 
Club chose to install metal roofing from the Natural FX 
Coatings palette offered by The Bryer Company.

Replacing the wood shakes with another wood shake 
roof was not an option because of an ordinance in Blaine 
County, Idaho, prohibiting the use of wood roof coverings 
for new construction, additions and re-roofs. The Natural 
FX Coatings options provided a very pleasing aesthetic 
and much more durable product.

Miley Roofing of Hailey, Idaho, formed onsite and 
installed 38,000 sq. ft. of 22-ga. FX Iron Oxide stand-

ing seam roofing panels for the re-roofing project at The 
Valley Club. Panels are 16” wide with a 1-1/2” seam. The 
Natural FX Coatings line is a cutting edge PVDF system 
featuring a multi-coat finish to create patterns and depth. 
FX Iron Oxide gives the appearance of a rusty metal roof 
without the rusty stain drippings. 

“The original ridge caps and chimney caps were a rusty 
metal material and the members at The Club liked that 
look,” says Troy Quesnel, owner of Miley Roofing. “FX Iron 
Oxide has a unique look and a random pattern, which is 
important on the 50-foot panels we installed at The Club.”

In the spring of 2023, Miley Roofing was called in to 
get everything ready to tear off the shake roof and install 
the standing seam metal roofing. The first order of busi-
ness was shoveling snow off the roof following a winter 

Golf Club Opts For FX Iron Oxide Coated Metal
Golf Club Opts For Metal
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Project Overview
Location: Hailey, Idaho
Installer: Miley Roofing

Roof Panels: 16”-wide 22-ga. Standing Seam
Coating: FX Iron Oxide

Underlayment: Grace HT, GAF VersaShield
Ventilation: Continuous eave venting and Boston continuous ridge vent 

Fasteners: Triangle Fastener Corporation 1 1/8” ultra low profile screws
Snow Retention: ICE Control Engineering

marked by large snowstorms.  
With a tight deadline before the first 

big golf event of the year, the Miley 
Roofing crew completed the job in 
about six weeks. Miley Roofing owns 
and operates two portable roll form-
ers. Quesnel says they bought the 
first one about 20 years ago and a 
second roll former four years ago. 
The newer machine was used on this 
project and each day, the Miley crew 
calculated a plan of attack. Working in 
constant communication, the ground 
crew ran the panels needed by the 
installation crew on a particular day.

“Every successful project is 
a credit to our crews,” Quesnel 
says. “They truly are crafts-
men, so we do our best to take 
care of them. We have very lit-
tle turnover. Our employees are 
invested in the community and 
so are we.”

Quesnel says when they bid 
a job, they determine the best 
crew for that job. He takes the 
crew lead with him, who pro-
vides valuable input on cost 
estimation, considering roofing 
material, square footage, access, slope as well as remov-
al and disposal of old roofing. 

Everything went 
smoothly on The Valley 
Club project. 

“The members really 
like it,” Quesnel says. 
“Everyone is happy with 
the look and the per-
formance. It’s received 
great reviews from the 
community and it’s cer-
tainly a signature proj-
ect for us, because of 
the size and the FX Iron 

Oxide coating. We’re already in talks about more work at 
The Club.” MR

The  Bryer  Company
www.thebryercompany.com
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Vote & Be Heard!
In April, Metal Roofi ng Magazine 
will present its Metal of Honor 
Awards for the 21st time. Help 
us determine the suppliers who 
do the best job of providing the 
services and products you need 
to successfully run your business.

CRITERIA TO CONSIDER WHEN 
MAKING YOUR CHOICES:

• Quality of customer service
• On-time delivery
• Within budget
• Product quality
• Warranty procedures
• No surprises

SELECT UP TO 3 OF THE FOLLOWING SUPPLIERS:
❏ ABC Supply Co., Inc.
❏ AceClamp
❏ Acu-Form
❏ Advanced Architectural
❏ AkzoNobel
❏ Ameripak, Inc.
❏ Applicad Software
❏ AmeriLux International
❏ ASC Machine Tools, Inc.
❏ Atlas Fasteners
❏ Aztec Washer Company
❏ Best Buy Metals
❏ Bradbury Group
❏ Daystar Systems LLC
❏ Direct Metals, Inc.
❏ Drexel Metals, Inc.
❏ DripstopTM

❏ Dynamic Fastener
❏ East Coast Fasteners
❏ Englert, Inc.
❏ EPDM Coatings
❏ Everlast Metals
❏ Fabral
❏ Formwright

❏ Golden Rule Fasteners
❏ Graber Post Buildings, Inc.
❏ GSSI Sealants
❏ Hershey’s Metal Meister
❏ Hixwood
❏ I Beam Sliding Doors
❏ Kirsch BP/Sharkskin
❏ Lakeside Construction Fasteners
❏ Leland Industries, Inc.
❏ Levi’s Building Components
❏ Logan Stampings
❏ Malco Tools, Inc.
❏ Marco Industries
❏ Maze Nails
❏ McElroy Metal
❏ Metal Rollforming Systems
❏ MFM Building Products
❏ Mid South Aluminum
❏ Midwest Enterprises, Inc.
❏ Mill Steel Company
❏ MWI Components
❏ New Tech Machinery
❏ Palram Americas
❏ PAC-CLAD | Petersen

❏ ProVia
❏ Raytec Manufacturing
❏ rFoil Refl ective Insulation
❏ Ridgeline Safety Systems
❏ Roll Former LLC
❏ Roof Hugger
❏ Roper Whitney
❏ S-5!
❏ Samco Machinery
❏ Sherwin-Williams Coil Coatings
❏ SmartBuild Systems
❏ Snap-Z
❏ SpeedLap LLC
❏ ST Fastening Systems
❏ SteelGrip SAMM, Inc
❏ SWI Machinery
❏ Tennsmith
❏ Titanium / Owens Corning
❏ Triangle Fastener Corporation
❏ True Metal Supply
❏ Ventco by Lakeside
❏ United Steel Supply

21ST ANNUAL METAL OF HONOR AWARDS
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TAKE A MINUTE TO SUBMIT YOUR VOTE TODAY.

Please return this form by February 3, 2025
• MAIL TO: Shield Wall Media, P.O. Box 255, Iola, WI 54945        • E-MAIL: karen@shieldwallmedia.com

SCAN QR CODE WITH YOUR PHONE TO VOTE ONLINE OR GO TO: shieldwallmedia.com/award-ballots/
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