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By Karen Knapstein, Managing EditorEDITOR’S NOTE

On pages 44-45, you’ll see a resi-

dential metal roof project sent 

to us by Fabral. As this edition’s 

Project of the Month, the project descrip-

tion tells how metal was used to replace a 

leaky clay tile roof in Florida. The metal 

roof makes for a striking cover. (By the 

way, feedback indicates there’s a lot more 

interest in the use of metal for residential 

roofs in Florida.)

Since we’re talking about metal roofing 

projects, I’ll once again invite you to 

send in your metal roofing projects 

to be published* in the 2024 Metal 

Roofing IDEA Book, or as a Project of the 

Month. Getting a project published in 

Shield Wall Media magazines is always 

free;  there’s no cost to submit a project, 

and there’s no cost for actually having 

a project published in our nationally 

distributed magazines. 

The process is easy and simple. You no 

doubt have records of the materials used 

in your completed roofing jobs ... you need 

only send us the details, a brief description 

of the job, and some high resolution 

images ... we’ll take care of the rest. 

So, if you have completed a roof in the 

last year or two that you’re especially 

proud of (that hasn’t been published in 

a trade magazine before), I hope you’ll 

share it with us so we can show it off 

to the world for you. It’s a great way to 

display what you can accomplish, thus 

promote your business — and it won’t 

cost you a cent. 

If you want one of your metal roofs to 

be showcased in this very special edition, 

don’t wait! The deadline for project 

submissions is March 15. Don’t wait — 

the IDEA Book is only a few editions 

away and it will be here before you know 

it! 

Impress me. I look forward to seeing 

all your projects.

Karen Knapstein, Managing Editor

karen@shieldwallmedia.com

*Submission is not a guarantee of 

publication. For the best chance of getting 

published, send a complete component 

list, description, and clear, high resolution 

photos that really make the roof look great.

Installed any great metal roofs lately?
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MRA UPDATE

Climate Extremes Boost Metal Market
Residential metal roofing experiencing record-breaking growth in the U.S.
By The Metal Roofing Alliance

Demand for residential metal roof-

ing in the U.S. is making signifi-

cant gains, according to the latest 

annual industry report that measures 

overall roofing demand and activity.

According to the Dodge Report, U.S. 

metal roofing demand for residential 

re-roofing jumped to a record-high 

18% in 2022, up by 6% in just three 

years. Gains also were made in the new 

residential construction market, where 

metal roofing’s market share rose in 

all but two regions of the U.S. Some of 

the biggest increases were in the East 

South Central (Kentucky, Tennessee, 

Mississippi, Alabama), East North 

Central (Wisconsin, Michigan, Illinois, 

Indiana) and New England (Maine, New 

Hampshire, Vermont, Massachusetts, 

Rhode Island, Connecticut) regions, 

correlating with the need for better 

performance and resiliency in areas hit 

hard by climate extremes and monster 

storms. The Dodge Report study has 

tracked industry growth data annually 

since 1998.

Metal roofing is beginning to eat 

away at asphalt roofing’s historically 

dominate share of the U.S. market. 

According to Renee Ramey, executive 

director of the Metal Roofing Alliance 

(MRA; www.metalroofing.com), con-

cerns about asphalt’s inability to last or 

hold up under extreme conditions, and 

serious environmental issues such as the 

tremendous amount of landfill waste 

and the air pollution caused by asphalt, 

are driving homeowners to look for bet-

ter options.

“Consumers are simply tired of having 

to replace their roofs after just a few 

years or worry about whether they 

have long-lasting protection against 

monster storms, wildfires and extreme 

temperatures,” said Ramey. “We’re 

finding more homeowners are turning 

to quality metal roofs, not just for better, 

long-lasting performance, but also 

for metal’s more sustainable and low 

maintenance attributes.”

The Metal Roofing Alliance also is 

credited for driving significant aware-

ness and understanding to help inform 

U.S. and Canadian homeowners about 

how metal roofing compares to other 

types of roofing materials. The organi-

zation offers a wide variety of resources 

and tools for homeowners.

Other factors, such as greater adoption 

of residential solar systems, are also 

helping drive growth. Because quality 

metal roofs are designed to last even 

longer than solar panels themselves, 

and can be installed easily and quickly, 

they are the perfect roofing choice for 

the increasing number of homeowners 

interested in harnessing the power of 

solar. Additionally, quality metal roofing 

increases energy efficiency and can be 

recycled at the end of its long life, making 

it a sustainable and better performing 

choice for even the harshest climate 

conditions, including high winds, heavy 

snow and ice loads, and hail storms. 

For areas prone to wildfires, quality 

metal roofs protect against ignition and 

wayward sparks, and most carry the 

highest possible Class A fire rating.

“It’s gratifying to us to know that 

homeowners are really getting the mes-

sage that metal roofing is a better choice 

for a wide variety of compelling reasons,” 

said Ramey. “We believe that as the need 

for home resiliency continues to grow, 

so too will the demand for quality metal 

roofing.”

The Metal Roofing Alliance (MRA) 
Representing the residential metal 

roofing industry in the United States 

and Canada, the Metal Roofing Alliance 

(MRA) was formed to help educate 

consumers about the many benefits of 

metal roofing. The main objective of 

MRA is to increase awareness of the 

beauty, durability, and money-saving 

advantages of quality metal roofing 

among homeowners, as well as to 

provide support to the residential metal 

roofing industry. MR

An upscale choice is metal that doesn’t look like metal. Shown here is Country Manor Shake from Isaiah 
Industries. Photo courtesy of Isaiah Industries
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Larry Schlabach believes that for 

most owners of portable roll form-

ers, nothing beats an enclosed trail-

er. The owner of Formwright (formerly 

Masterpiece Metal Roofing), LaGrange, 

Indiana, Schlabach learned first-hand 

about trailers from his metal roofing 

business which he started in 2010. Now 

as a dealer for New Tech Machinery, he 

occasionally sells an open trailer cus-

tomized for New Tech portables, but has 

found that enclosed trailers he has cus-

tomized for roll formers are more popu-

lar in the Midwest. He takes from his 

own experience to help educate his cus-

tomer base on making the right choice. 

Schlabach started his roofing busi-

ness with an open trailer. His moment 

of awakening took place in 2015 when he 

purchased a second portable and it came 

in an enclosed trailer. From that point, 

he never looked back. 

“The big thing is the salt up here on 

the  roads in the northern states. Maybe 

it’s a little slushy and the salt gets all over. 

Even if you’ve got your machine covered 

with a tarp, it’s going to come in through 

the cracks [of] the tarp.  … If you’re on 

the road every day, traveling from one 

job site to the next … you’re going to get 

that stuff in there.”

Schlabach could simply compare his 

two machines and tell the difference. “I 

could not believe how, in three years, my 

open-trailer machine looked versus the 

one I kept in an enclosed trailer.  I still 

have one of the 2015 machines in an 

enclosed trailer and she’s not nearly as 

rough as my open-trailer unit.”

Schlabach’s company works with 

trailer manufacturers ATC and United 

Trailer to customize enclosed trailers for 

portables. Standard is a 30-foot goose-

neck and an 18-foot bumper-pull unit. 

The gooseneck offers 22 feet of floor 

space, and 8-feet of space on the neck 

typically used for tools and supplies.

The 18-footers are their best sellers 

since many customers come from hilly 

areas where smaller is better when pull-

ing up and around tighter spaces. 

Formwright customers also like the 

fact that an enclosed trailer can carry all 

their necessary tools. “We sell a lot to the 

Anabaptists. They’re not going out to the 

job site, rolling it off and leaving again 

[the same day] … with an enclosed trailer 

you can have your tools, your pouches, 

your screw guns, the complete unit set up. 

They don’t have to have two trailers  on 

the job site, one with tools in it and one 

with the roll former in it.”

When Formwright orders roll former 

trailers, they specify heavier axles, 

heavier tires, heavier aluminum exterior 

skin, 3/4” plywood on the walls for 

optional shelving, and side doors for 

loading and unloading coil.  

Special orders can be accommodated. 

An Open and Enclosed Case 
Trailer Tips for Portable Roll Formers

By Sharon Thatcher

THE CASE FOR 
ENCLOSED TRAILERS

Open or enclosed? For companies hauling portable roll formers, that is the question. 
The decision is not always simple. 

Here are some pros and cons of each for consideration.

Side doors are convenient for loading and unloading coil.  
PHOTO COURTESY OF FORMWRIGHT (FORMERLY MASTERPIECE METAL ROOFING)
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One client ordered a 20-footer with a 

6-foot V-nose. 

When buying an enclosed unit, 

Schlabach cautions the owners of any 

portable roll former against buying just 

any off-the-lot trailer; a lesson he learned 

the hard way. “In 2015, when I bought 

trailers for my roofing business, I bought 

them cheap because I didn’t think I 

could afford expensive good ones that 

were heavy-duty built,” he said.  “Well, 

they lasted two years.  I had to do major 

repairs within two years. I have a saying 

now: The good ones will cost you, but 

they will last you.”

Setting up an Enclosed  
Trailer for Efficient Use

John Dumke, Vice President of Sales 

and Marketing, Roll Former LLC, is also 

an advocate for enclosed trailers for the 

company’s typical customer. “I’m not a 

big proponent of the open flatbed trailer,” 

he said.  For him it’s about investing in 

the care of the machine and eliminating 

the hassle of wrestling with tarps and 

ratcheting straps on an open-bed trailer.

“A guy invests $40,000 to $50,000  or 

more for a roll-forming machine, whether 

he buys it from us or someone else. That’s 

a pretty good expense … The work itself 

is tough enough compounded by dealing 

with the weather — cold weather or hot 

weather. I recommend an enclosed trailer 

to (A) protect your investment and (B) 

at the end of the hard workday, you can 

shut the doors, lock it, and boom, you’re 

done.”

Although Roll Former LLC does not 

sell trailers with its machines, they do 

offer advice when requested (see sidebar, 

page 12) and Dumke cites two elements 

to consider when setting up a trailer 

for use on the job site: one dealing with 

the ease of access to coil changeovers 

within an enclosed trailer, and better 

ergonomics for work crew. 

A decoiler on a machine from Roll 

Former is a separate unit, not top-mount-

ed to the roll former itself. An option is to 

create a train-on-a-track within the trail-

er so the decoiler can be easily accessed. 

A train-on-a-track is created by using 

two pieces of angle iron with flange 

mounts that can be through-bolted to 

the floor of the trailer in the shape of 

an ‘A’. This is the track. Adding grooved 

caster wheels to the decoiler creates the 

train. As long as you have 2-1/2 to 3-foot 

barn doors on either, or both, sides 

of the trailer, the decoiler can then be 

safely accessed at the edge of the door 

for loading and unloading coil or for 

removing the decoiler for shop use.

To assure automatic realignment for 

feeding coil to the guides, also mount ‘set 

stops’ on the floor. 

For Better Ergonomics
Hunching over panels coming out of 

an ill-placed roll former every day can 

prove to be a real pain in the back, so 

Dumke also suggests taking heed of your 

pass-line height. This is the height that 

your panels exit the machine. 

To make that height comfortable for 

all-day use, measure the height of the 

trailer from ground level, plus the height 

of the machine and where the panel exits 

the machine, then adjust the pass line to 

a comfortable work level by creating a 

metal frame. The machine can then be 

bolted to the frame and the frame bolted 

to the floor of the trailer at a more ideal 

height. 

An option would be to use two wood 

4” x 4s” as the frame. 

An added benefit to increasing the 

pass-line height is the usable storage that 

has been created under the frame. 

Four-Corner Leveling
It may seem like common sense to 

advise that a roll-forming trailer be 

kept as level as possible, but French 

philosopher Voltaire once said, 

“Common sense is not so common.” So, 

just as a reminder, Dumke said it is 

good practice to use four-corner leveling 

when using a trailer, especially if you 

are using an off-the-lot trailer that is 

not customized for precision equipment 

like a portable roll former. He tells a 

story of someone a few years back who 

complained about twisted panels coming 

out of his machine. “He had an open-

bed landscaper-style trailer that didn’t 

quite have the structural quality of a box 

trailer. He said ‘all the panels are coming 

out ugly as heck, and it was fine the other 

week.’” 

Asked to send a photo, the problem 

was revealed: “one of the tires was on a 

rock and another one in a gully,” Dumke 

recalled. 

A level trailer will give you level panels, 

so don’t be surprised if a twisted trailer 

gives you twisted panels. MR

18-foot enclosed bumper-pull roll forming trailer. PHOTO COURTESY OF FORMWRIGHT
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Roll Former LLC manufactures custom-

ized machinery, much of it portable. 

Popular for panel is their V-150 model. 

They do not sell trailers with their machines 

but do offer the following suggestions when 

a customer is looking for advice on buying a 

trailer, either open or enclosed. Note that a 

decoiler on a roll forming machine is a sepa-

rate unit, not mounted to the roll former itself, 

so the decoiler advice is tailored around this 

setup. 

First, depending on the length of the roll-

forming machine you will want to have at 

least 4 feet to 6 feet of distance from where 

your decoiler will sit on the trailer to the front 

entrance guides on the machinery. With good 

alignment of the metal coil sitting on the 

decoiler entering into the machine guides, the 4 

feet to 6 feet of distance will allow for the metal 

to “find center” and more naturally enter into 

the machine. Also, when buying your trailer, 

consider the weight of the machine and the 

weight of the coil stock that you will carry. MR

Option 1: Open Flat Bed Trailer (similar to a landscaper trailer) 

• Dual Axle minimum 7,000 lbs. capacity

• In lieu of a back gate, have four (4) corner leveling jacks installed.

• You may consider mounting the given machine onto 4" x 4s" or 6" x 6s" to elevate the “pass line” of the coil / 
 panels for a more ergonomic use of operation. This will also give you storage underneath of the machine 
 for run-out stands or tripods.

Option 2: Enclosed Box Trailer with Possible Options

• Dual-axle minimum 7,000 lbs. capacity.
• Four (4) corner leveling jacks 
• Rear barn doors
• “Double wide” barn doors in the front of trailer for ease and safety when loading decoiler with material.
• Mount upside down angle iron (“A” Shape) with flange mounts to the floor of the trailer and then attach locking  
 V-groove caster wheels to the base of our decoiler (3" x 3" bolt pattern) creating a “train on a track” effect to load  
 your coils onto the decoiler. Establish a safe locking mechanism for the decoiler. This would also give you a self- 
 aligning set up for your coil stock by using “stops” for the decoiler base and the spindle for the coil feeding into  
 the given machine.
• Interior lighting / 110-volt outlets
• Axle / floor capacity upgrades
• You may consider mounting 4" x 4s" or 6" x 6s" to elevate the “pass line” of the coil / panels for a more ergonomic 
 use of operation. This will also give you storage underneath the machine for run-out stands or tripods. MR

PHOTO COURTESY OF ROLL FORMER CORPORATION

Contributed by Roll Former LLC

Trailer Recommendations
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C
ertainly, an affordable option 

is an open trailer for the 

transportation of portable 

roll formers, but more than 

affordability should be used in the 

decision. 

David “Homie” Mulcahy, owner of 

SaltedMetals in Utah, has a client base 

of residential customers with multi-

million-dollar homes in the mountains. 

Traversing the mountainous terrain 

requires a nimble unit, and one that he 

can hoist up to the roof for roll-out. He 

uses Maxey Trailers purchased through 

New Tech. “They’ve been the better ones 

for us,” he said. “They have built-in pivot 

points where we can hook a crane to it. 

We do a lot of roof run-outs. We run [the 

roll former] to the edge of the roof using 

a crane.”

From there, the machine can be 

further raised near the peak using 

forklift extensions he’s developed. 

He has seen some owners with purpose-

built flat beds installed with scissor lifts 

to hoist their machines, “but you can only 

go so high,” he noted. “It’s better to crane 

the [machine] up rather than trying to do 

it from the edge of the roof,” he said.

Another advocate for the open trailer 

is Joe Keene, Owner, Integrity Metals, 

Vero Beach, Florida. 

Like Mulcahy, Keene likes Maxey 

The roll-forming trailer is jacked and stabilized to hover just over the roof so as to not put extra weight on the 
roof structure. PHOTO COURTESY OF SALTEDMETALS ARCHITECTURAL METALS DESIGN AND CONSULTING

THE CASE FOR 
OPEN TRAILERS
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Trailers. He owns three of them. A fourth 

machine is on a trailer he purchased 

cheap and came to regret. “I got a good 

deal on it,” he explained, cautioning: “If 

you get a good deal on something, it’s 

usually worth what you paid for it.”  

Keene’s type of business makes open 

trailers particularly appealing. His crews 

roll-form panel for roofing contractors 

throughout the state of Florida. They 

also pre-make panel in the shop and 

transport within state and occasionally 

surrounding states. 

“We run multiple jobs a day,” he 

said of their job-site roll-forming 

business. Integrity employs 18 workers 

plus himself and does 80% residential, 

20% commercial. “We’re pretty high-

paced. Sometimes we’re running five 

and six standing seam jobs a day so the 

quickness of being able to load [the roll 

formers with coil], is really a big deal for 

us,” he said. 

An open trailer offers more access to 

the machine on all sides with a forklift. 

“We might run 26 gauge in the morning, 

24 gauge in the afternoon, and an .032 

or .040 aluminum the next day. We’re 

constantly adjusting our tooling and 

constantly adjusting the portable roll 

former, so … the ability to just walk 

around the machine very quickly and 

lean over and make adjustments is a very 

important deal for us,” he said.

He also notes that an open trailer 

allows the user to more easily hear when 

trouble arises. “I think for maintenance 

purposes [an enclosed trailer] muffles 

the noise a little bit and makes it so you 

can’t quite hear things the way that you 

need to,” he said.

He knows from experience what 

problems can develop. “I’ve had it where 

a bearing seized up and a panel stopped 

running through … the tooling. The 

panel came up and pushed the cover off 

my machine … I was walking panels at 

the time, so I was 20 feet away from my 

roll former. When I came back, the panel 

was sticking out 10 feet between the two 

coils. If I was in an enclosed trailer, how 

far would that have gone; would it have 

gone through the trailer? I don’t really 

know.”

It took him 3-1/2 hours to cut the 

metal out of the roll former, and he 

wonders how much more time it would 

have taken had the machine been in an 

enclosed space. 

Despite his own affinity for open 

trailers, Keene is originally from 

Michigan and says he understands the 

appeal of enclosed trailers. “There is an 

argument for having a customized trailer 

that’s covered to be able to keep your 

machines out of the weather,” he said. 

“We get a lot of rain here [in Florida], but 

I have custom-fitted canvas covers, so 

when we travel you can put them right 

DON'T LEAVE $$$
ON THE TABLE.

GET YOUR FREE TRIAL AT

calculate, not estimate
your metal jobs
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over everything. 

“Our machines also don’t live outside,” he continued. “They 

travel to the job and when they come back they go inside our 

shop,” he emphasized. “If they were living outside, and we 

didn’t have room inside my shop, then I’d consider an enclosed 

trailer.”

He also recognizes that two different worlds exist in the roll-

forming industry: roll formers who roll panels and trims for 

metal roofers on-site and/or off-site (prevalent in his region); 

and metal roofers who buy portables to roll their own metal. The 

latter typically go out to a job site and roll panels one at a time 

as needed during installation, which can take several days before 

traveling on to the next job site. The type of trailer needed in 

that circumstance is different than his own. 

“I understand the cold winters and being able to close the 

doors if a snowstorm starts up; close the doors and let it sit,” 

he said, adding: “It’s completely different worlds when you’re 

roll forming what you need for today or when you’re trying to 

roll form as much as you possibly can every single day because 

you’re a high-paced manufacturer.” 

Most trailer manufacturers don’t cater to the roll-forming 

industry, so there are reasons for why the Maxey Trailer is a 

favorite in the trade. “They’re very durable and they’re built in 

the mind that we’re going to be going on job sites,” Keene said. 

“They sit up off the ground and you don’t have anything low that 

will drag.”

They come with double axles; 7,000 pounds capacity on each 

axle for a total of 14,000 pounds of weight capacity, and there 

are heavy steel hooks on all four corners for hoisting the trailer-

mounted roll former to the roof for running straight onto a roof 

If needing to lift your machine to roof height you’ll want an open flatbed like this 
Maxey Trailer owned by Homie Mulcahy of SaltedMetals in Utah. PHOTO COURTESY OF 
SALTEDMETALS ARCHITECTURAL METALS DESIGN AND CONSULTING
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deck. 

“And those trailers are tough,” Keene said. “The first Maxey 

Trailer I got, it’s probably got 500,000 miles on its original axles, 

maybe more. Everything is steel. Everything is coated with an 

epoxy paint, so there are no rust issues.”

Trailer length is around 15-16 feet. “The machine itself is 12’ 

6”, so you have the flat section of the trailer at about 12’ 6” and 

you’ve got maybe a 4’ tongue.”

Being short is a critical advantage for where he does business. 

“We are a beach-front community so a lot of the places have a 

tiny little driveway for a little beach bungalow, and you’ve got 

to get into a tight little space … when you go to an enclosed 

trailer it has to be long enough to walk all the way around the 

machine, so you going from a 15-16 foot trailer to having to 

have like a 20-foot trailer and that’s a huge game changer when 

you’re going in and out of small spaces all day long.” 

Since the machines will be out all day, they need enough coil 

to last. “We put three coils on the flatbed of our truck, and 

then there’s a cradle that comes with this machine that mounts 

to the trailer that holds two coils over top of the machine … we 

can do the setup one time and continue to run until they run 

out of coil. We usually finish every single job without having 

to drive back to our shop and then drive back to the job again.”

In addition to his portable roll-former trailers, Integrity has 

two 37-foot long gooseneck trailers pulled with 3500 series 

pickup trucks. The trailers are custom-made in Northern 

Florida with larger torsion tubes underneath to keep the trailer 

bed from twisting, and I-beams for mounting a knuckle boom 

crane. Strapping points in the middle of each side, leading to 

the center of the bed, offer the ability to off-load one package 

of product at a time without unstrapping the entire trailer. 

Even with a cover, weather can be rough on machines exposed 

to the elements, so Keene is adamant about maintenance. “If 

they get rained on, we tear the covers off when we get back, 

and we’re oiling our tooling just to make sure we don’t get any 

rust. And every set of tooling gets torn down after so many feet 

and all the bearings replaced.” 

Conclusion 
Both open and enclosed trailers are viable options for portable 

roll formers. Base your decision on the type of work you do and 

your ability to protect your machine from the elements, then 

seek out a heavy-duty option that will stand up to long miles 

and hard work. MR

1.800.558.5895
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By Linda Schmid

Malco’s Innovation-Rich History

In 1950, Mark Keymer was a sheet supply salesman who used 

his curiosity and creativity to solve customers’ problems. 

That’s how his original Hand Pipe Crimper for installing 

sheet metal duct work in heating systems came into being. And 

so Malco Products was begun by Keymer and his partner Al in 

Al’s garage.

In 1954, the company’s product line had grown to include 

half a dozen hand tools with a focus on craftsmanship and the 

specific needs of the end-user in mind. Keymer’s wife Dorothy 

kept the books while Mark proceeded to hire his first employee 

and salesperson.

By 1962, Malco had a sales force that Keymer trained person-

ally, and as a big believer in education, he began “Tool School” 

to provide customers with product knowledge and enhance cus-

tomer service. New products were being developed and rubber 

grips were added to tools for greater control and comfort. Trade 

show attendance helped the company grow.

In 1970, the company moved to Annandale, Minnesota, 

where it is headquartered today. In 1976 the Zip-In Screws were 

introduced to the marketplace.

Many product releases later, a new CAD/CAM system was 

introduced in the early ’90s, which revolutionized the way 

Malco innovated; it laid the groundwork for efficient product 

development. In 1996 to 1997, more than one new product was 

introduced each month for a 14-month period. 

In 1999, the president of Malco, Gerry Keymer, Mark 

Keymer’s son, sold his shares of the company, thereby begin-

ning the process of transferring ownership of the company to 

the employees through an Employee Stock Ownership Program 

(ESOP). The family wanted to ensure that the fruits of the com-

pany’s success were shared by all who contributed to it.

Many new products were introduced during the 2000s, 

including Aluminum Andy Snips. Malco also began its “Head 

of the Class” program in 2005 to recognize promising trade 

program graduates, awarding them with a tool to assist them in 

getting started in their careers.

Rich Benninghoff became company president in 2021. This 

was no run-of-the-mill change-over. Previous presidents were 

accountants who had ensured that the company was financially 

solid. Benninghoff, on the other hand, has a sales and marketing 

background, so he brings a new growth-oriented perspective.

Challenges and Triumphs
Malco has experienced the same kinds of challenges that 

other companies have faced: COVID, labor shortages, supply 

chain woes, and the growing demand for sustainability. PVC 

packaging has been replaced with recycled PET plastics in pack-

aging and virtually everything is recycled. The employees are a 

very close-knit group who work together to innovate and find 

solutions to every challenge.

 The Star Tribune named the company as a “Top Workplace” 

in 2018 and 2019. They were awarded the Meritorious 

Malco’s New Tools and Enhancements Move the Company–and the Industry–Forward. 

Innovating To The  
Next Level Of Greatness
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Achievement Award in Occupational Safety by the Minnesota 

Safety Council for the 11th time since 2004. And, in 2020, their 

70th year of service, they were named an All-Star Company 

by the Great Game of Business®, and received an Outstanding 

Achievement Award from the Minnesota Safety Council.

In spite of these accolades, employees will tell you that the 

relationships the company has developed mean more. They 

have loyal customers, long-term manufacturer relationships, 

and employees who have worked there for up to 45 years. They 

are also proud of their product design process and their quality 

tools that “last a very long time.”

The Company Today
Of his position as president, Benninghoff said, “When I 

joined Malco in the spring of 2021, I joined a company that was 

not only doing well financially, but also had a rich history and 

reputation of creating very high-caliber, industry-leading tools. 

And, they had an outstanding culture and a team with deep 

experience in the industry. Their strategies had worked and 

kept the company in a good spot for more than 70 years.”

From their Annandale plant, the company supplies custom-

ers across the country, in Canada, Mexico, Australia and New 

Zealand, and will ship anywhere around the globe.

The company is 100% employee owned since 2015, through 

the ESOP. Management knows that employee ownership makes 

a difference in motivation and work ownership. Benninghoff, 

who is now the CEO, believes that the company and their cus-

tomers benefit when they “make sure that every associate feels 

valued and recognized, and has opportunities to give back to 

the community.”

Toward this goal, they have begun a remodel of the Annandale 

building to modernize and make it more ergonomically friendly 

for employees, rounded out their work force, appointed new 

board members with rich experience to guide the way, and, as 

always, developed new tools to improve the working lives of 

their customers.

Into The Future
“Looking ahead at what’s next for the company,” Benninghoff 

said, “my goal as CEO is to help Malco continue to grow and 

innovate with new products and offerings that allow us to 

achieve that next level of success for the next 70 years and 

beyond.”

The Malco spirit is captured in their motto: Achieving Results, 

Respecting Others, and Engineering Solutions…Together We 

Are Malco. MR
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MRA Announces Board 
of Directors Executive 
Committee Slate

The Metal Roofing Alliance recently 

named new board leadership and execu-

tive committee positions, including: 

Todd Miller: MRA President, Isaiah 

Industries

As president of Isaiah Industries, Inc., 

Miller works with homeowners and con-

tractors across the globe, helping them 

understand the powerful benefits of 

smarter roofing decisions. Having spent 

most of his career in residential metal 

roofing, Miller previously served as MRA 

vice-president and replaces Dick Bus of 

ATAS as president of the MRA execu-

tive committee. In addition to the MRA, 

Miller has served on the boards of the 

Metal Construction Association, Cool 

Metal Roofing Coalition and numerous 

nonprofit and religious organizations in 

his community. 

Ken Gieseke: MRA Vice-President, 

McElroy Metal

As Senior Vice President for McElroy 

Metal, Ken has spent his working career 

in sales and marketing positions within 

the building materials industry. Ken has 

served on the MRA board of directors 

for several years, and also has served as 

a board member of the National Frame 

Building Association from 2008-2019, 

including as chairman from 2014-2016. 

Philippe LaPlante: MRA Secretary, 

Ideal Roofing

LaPlante is co-owner and vice presi-

dent of sales at Ideal Roofing, the biggest 

independent steel roofing manufacturer 

and industry leader in Canada. With an 

active interest in helping educate custom-

ers, roofers and homeowners about the 

many merits of metal roofing, LaPlante 

also participates in various metal roofing 

industry associations in addition to the 

MRA, including Canadian Sheet Steel 

Building Institute (CSSBI), and Metal 

Service Center Institute (MSCI).

Brian Partyka: MRA Treasurer, 

Drexel Metals 

President of Drexel Metals and a 

23-year industry veteran, Partyka will 

remain MRA treasurer as a member of 

the executive committee. Partyka also 

chairs and co-chairs multiple boards 

dedicated to the progression of the 

metal construction industry, includ-

ing the Metal Construction Association, 

National Roofing Contractors 

Association and more. Recently, he was 

an honoree of the “Metal Construction 

Association Industry Champion of the 

Year Triumph Award,” a peer-nominated 

award given to an individual that has had 

a significant overall impact on advancing 

the metal construction industry.

Mark MacDonald: MRA At-Large 

Member, Sherwin-Williams

MacDonald manages regional sales 

and leads new product innovation 

for Sherwin-Williams Performance 

Coasting Group, Coil Building Products 

North America. A strong industry advo-

cate, MacDonald has been involved in a 

leadership role with MRA for more than 

six years and will continue to serve in 

his role as at-large member of the MRA 

executive committee.

“The MRA executive committee has 

always represented strong, dedicated 

and experienced leadership,” said Renee 

Ramey, MRA executive director. “We are 

thrilled to have this team’s tremendous 

knowledge and expertise on-board as we 

continue to drive success and significant 

growth for the overall residential metal 

roofing industry.”

Talbot Joins Malco as  
Vice President of Marketing  

Malco Products, a leading  solution 

developer and manufacturers of high-

quality tools for the HVAC and building 

construction trades, has announced that 

Rebecca Talbot has joined the company 

as its new vice president of marketing. 

As leader of Malco’s marketing team, 

Talbot will oversee, develop, and imple-

ment Malco’s marketing strategy and 

efforts to increase brand and market 

position in order to achieve short-and 

long-term organizational goals. Talbot 

comes to Malco with a broad base of 

marketing accomplishments and profes-

sional experience, including positions at 

DeepRoot Green Infrastructure, Resideo 

(Honeywell) and Lakeland Companies. 

She holds a bachelor’s degree from Metro 

State University and a Master of Business 

Administration degree from Georgia 

Southwestern State University.  

Talbot will succeed Nancy Gunnerson, 

Malco’s director of marketing, who 

recently retired after a 34-year career 

with Malco. During Gunnerson’s time 

at Malco, she oversaw several innovative 

programs, including a new e-commerce 

tool, customer loyalty program and 

influencer relations campaigns, that con-

tributed to the company’s current record-

breaking growth. She was also recog-

nized by Twin Cities Business Magazine 

as a Notable Woman in Manufacturing 

in 2021.

Reed’s Metals Opens 
Storefront in Fort Myers 

Reed’s Metals, part of the Cornerstone 

Building Brands family, has announced 

the opening of a new storefront in Fort 

Myers, Florida.

The Fort Myers location is the second 

Rebecca Talbot, Malco Products, SBC

The new Reed’s Metals storefront in Fort Myers, 
Florida.
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Reed’s Metals location in Florida. Ken 

Witzenman, vice president for the Reed’s 

Metals brand, expressed his excitement 

about the addition: “This new location 

and our existing facility in Horseshoe 

Beach, Florida, will allow us to better 

and more efficiently serve our custom-

ers throughout Florida with improved 

lead times and world-class customer ser-

vice.” Witzenman further stated, “our 

continued strategic geographic growth is 

driven by our dedicated team members 

and loyal customers who install our resi-

dential, agricultural, commercial, and 

industrial building and metal roofing 

products.” 

The store opening also comes at a time 

when southwestern Floridians continue 

to rebuild from the devastation caused 

by Hurricane Ian and require durable 

building materials that can help protect 

against severe weather.  

TFC Acquires Portion of 
Connective Systems  
& Supply Inc.

Triangle Fastener Corporation (TFC) 

has announced that as of July 1, 2023 it 

has finalized an acquisition agreement 

with Connective Systems & Supply, Inc. 

(CSS). In particular, TFC has acquired 

the segment of CSS’s business primarily 

focused on fasteners for roofing, metal 

building, and mechanical contractors in 

and around Denver, Colorado.

CSS has been a leading provider of 

fasteners and products to construction 

industry professionals since its founding 

in 1985. This segment of their business 

is supported by approximately 20 

employees in two locations who achieved 

15 million in sales in 2022. We offer these 

individuals a warm welcome into the 

TFC family.

The acquisition of CSS aligns with 

TFC’s plans for long-term business 

growth by developing branch locations 

in the Western United States and 

expanding its catalog of proprietary 

TFC-branded products. In addition to 

the pending opening of a location in San 

Antonio, Texas, the integration of CSS 

assets will bring us to a total of 27 US 

locations, and a marked increase in the 

company’s presence in the central and 

Western United States. 

Triangle Fastener Corporation was 

founded as a single location in 1977 

in Pittsburgh, Pennsylvania, and has 

successfully established more than two 

dozen locations and three distribution 

centers across the US. Through focusing 

on roofing, metal building, drywall, and 

acoustical trades, TFC has continually 

grown its business portfolio. The 

company takes pride in its wide array 

of proprietary TFC Brands, including: 

CONCEALOR®, BLAZER®, PANEL-

TITE®, and APS500®, along with other 

trademarked and patented products for 

the construction industry.

Rival Holdings 
Launches Operations

New investment company Rival 

Holdings launched operations Aug. 1, 

with a vision to actively transform the 

real estate, construction and building 

industry.

ATLASFASTENERS.COM USA MANUFACTURING & DISTRIBUTION TO SUPPORT YOUR BUILDING PRODUCT NEEDS

FLAT TOP® 

’23
BOOTH #

METALCON

4026

Brad Crawford, CEO, Rival Holdings
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Rival brings together Ambassador 

Supply and VIA Developments under 

one umbrella, while also seeking new 

investment opportunities. The company 

will have a strong focus on mergers 

and acquisitions, real estate acquisition 

and development, and innovative 

technologies. As the parent company 

for Ambassador Supply and VIA, Rival 

operates 16 companies in 10 states, 

with over 800 employees, a real estate 

portfolio value of $200 million, and 2 

million square feet under management.

Rival CEO Brad Crawford explained 

the idea behind the creation of the 

venture company, saying, “As our 

industry grows and evolves, it is critical 

that we focus on technology, innovation 

and disruption. Rival is a company that 

will work to catalyze innovation and 

growth, through a holistic view of the 

real estate and construction industry, 

and a willingness to take risks and 

explore possibilities.”

Because VIA and Ambassador Supply 

have reached a growth point through 

their holdings, increased services, and 

view of the industry, leadership decided 

to consolidate their efforts and focus into 

a parent company, while allowing them 

to operate independently.

Ambassador Supply is an investment 

and management company operating 

across rural, residential, and commercial 

verticals, focusing on manufactured 

building products, post-frame building 

solutions, and building materials. 

Commercial real estate development 

and management firm VIA 

Developments is dedicated to creating 

a positive and lasting impact on people, 

businesses, and communities. VIA’s 

vision is to achieve long-term capital 

growth and wealth preservation through 

diverse real estate activities, including 

investment, development, management, 

and ownership.

Rival will look for companies 

demonstrating high-care, high-trust, 

and high-performance characteristics 

with strong next-generation leadership 

and a competitive mentality. The 

company will apply these principles to its 

own operations, as well as the companies 

in its portfolio. MR

715-644-0765 — Fax: 715-644-0994

• Striving every day to meet the most stringent demands  
 of our quality minded coil customers. 

• We have over 20 smooth and 15 textured
 colors available in the ever popular 
 BeckryTech H.D.P.E paint system. 

Hixwood Metal is the premier source for all your
steel coil, blank fl at stock, and slit coil needs.

Give us a call for all your coil and building accessory needs!

For more titles, check out 
Shield Wall Media online:

www.shieldwallmedia.com
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Standing seam roof systems are 

often recognized as the best metal 

roofing system available. And 

without a doubt, they offer unparalleled 

protection when properly specified, man-

ufactured, and installed. Unfortunately, 

as long as individuals are involved in the 

process, the potential for mistakes exists.

Over McElroy Metal’s 60-year history, 

we’ve seen a lot. Below we share our top 

tips to ensure a watertight seam for your 

next standing seam roofing project.

Follow Manufacturer’s 
Instructions

Adhere to Minimum Slopes: For 

architects and specifiers, following man-

ufacturer instructions starts by adhering 

to minimum slope guidelines. While it 

may not make sense why a panel style 

that looks only slightly different allows 

lower slopes, there are reasons.

Recognize Panel Storage is Critical. 

Most standing seam panels arrive at the 

jobsite with in-seam sealant in the male 

and/or female legs. Exposure to extreme 

temperature swings and contamination 

from dirt and other foreign materials can 

cause problems during installation and 

the seaming operation.

Watch Roof Deck Tolerances. Ensure 

the roofing structure is within plane 

tolerances and debris-free before starting 

installation. While it seems obvious, 

we see this one often. It’s important to 

realize that just because you can’t “see” 

deck imperfections and tolerance issues 

after panel installation, they can still 

haunt you.

Follow Placement Guidelines. Most 

manufacturers also publish detailed 

installation manuals addressing each 

component of their system. From tape 

sealants to tube caulks and outside 

closure placement and installation, the 

weather integrity of the roof system 

relies upon following the manufacturer’s 

instructions.

While it may not be the end of the 

world to have extra parts left over after 

assembling some things, a standing seam 

metal roof isn’t one of them. For example, 

many systems require structural 

plates at the eave and ridge. Since they 

aren’t visible after installation, some 

contractors find it tempting to skip their 

use. However, these parts reduce pressure 

from the crew member standing on the 

panel during installation. Without these 

parts, panel deformation and ponding 

water can occur.

Monitor Module Width. Based on 

the design, standing seam panels can 

grow or shrink during installation. Yet 

to function correctly, the finished install 

width must be correct. When panels are 

allowed to grow, it can be tricky (if not 

impossible) to get them properly sealed 

and seamed at the low and high sides of a 

Leak Prevention
Tips for a Watertight Standing Seam Roof
By Kathi Miller, Director of Marketing & Sales Training, McElroy Metal

Images courtesy of McElroy Metal
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roof, as shown in Image 1.

Respect Panel Style Specifics
In order to achieve a watertight seam, 

it’s essential to recognize the differences 

between standing seam styles.

Snap Style Panels: As the name 

implies, panels that snap together 

typically have a male/ female leg that 

snaps together during installation. 

Installers often use a rubber mallet on 

the vertical leg to ensure the panel is fully 

engaged. It’s important to note that this 

family of panels should be engaged (or 

snapped) continuously from the eave up 

to the ridge. Skipping the middle portion 

of the panel and planning to come 

back to it later frequently causes panel 

engagement issues.

Mechanically Seamed Non-

Symmetrical Hooked Panels. This panel 

style offers a male/ female leg that hooks 

(or rolls into place) with the preceding 

panel during installation. The hook leg 

must be fully and consistently engaged 

during panel installation.

Seaming machine issues will likely 

occur if the hook leg isn’t engaged. Also, 

due to the panel design, these panels 

typically require left-to-right or right-to-

left installation.

Mechanically Seamed Symmetrical 

T-Style Panels. Since T-Style panels are 

symmetrical, panel installation isn’t 

limited to a left-to-right format. Instead, 

installers can start anywhere on the roof, 

skip over sections and even come back to 

them later. This panel style also simply 

pushes together and attaches through the 

mechanical seaming of a batten cap.

The risk of installer error and seaming 

machine issues are significantly reduced 

with T-Style panels. And in rare cases 

when issues occur, T-Style panels allow 

for the easy replacement of single panels 

in the field of the roof. Their non-

symmetrical counterparts can’t boast the 

same.

Regardless of the selected panel style, 

most manufacturers offer in-seam 

sealant, which is a critical element in 

creating a watertight seam.

Seaming Machine Issues
While not every style of standing seam 

panel requires a mechanical seaming 

machine, many of the systems used 

on lower slopes (think 2:12 and below) 

require mechanical seaming. While 

seaming machines perform a critical 

function, it’s important to respect the 

basics below:

Ensure Seamer Maintenance. A 

seaming machine is a mini roll former 

and does tremendous work to fold the 

vertical standing seam panel legs together 

correctly. As a result, proper maintenance 

is critical. Most manufacturers send 

seamers out for maintenance and repair 

between uses; however, if you decide to 

purchase a seaming machine, just realize 

that responsibility falls to you. While 

maintenance might feel like a waste of 

IMAGE 1. 

IMAGE 2. Always read and follow manufacturer instructions 
to ensure you’re seaming the panels as intended.
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time, seaming machine difficulties can 

wreak havoc on a perfectly well-installed 

metal roof.

Realize Seamers Aren’t Universal. 

We mentioned earlier that seaming 

machines are mini roll formers. As a 

result, specially designed roll forming 

wheels fit the male/ female legs at specific 

points as they roll the seam. It’s essential 

to recognize that seamers are unique to 

each panel profile and typically cannot 

be interchanged.

Inspect Before Seaming. Before start-

ing the seaming operation, clearing any 

dirt, debris, or excess sealant away that 

might interfere with the seaming opera-

tion is essential.

Seam in Proper Direction. Standing 

seam panels can be either symmetri-

cal or non-symmetrical. As the name 

implies, non-symmetrical panels look 

different on each side of the panel, which 

forces them to install (and seam) in a pre-

determined fashion. Always read and fol-

low manufacturer directions to ensure 

you’re seaming the panels in the proper 

sequence.

Image 2 is an excerpt from our 

Maxima installation manual. Yet other 

systems, like our 238T can be seamed in 

either direction or even uphill and down-

hill. Always read and follow manufactur-

er instructions to ensure you’re seaming 

the panels as intended.

Recognize Power Supply is Critical. 

As mentioned, these machines do 

significant work in the seaming process, 

so an adequate power supply is essential. 

Bad things can happen quickly when 

a seaming machine doesn’t receive the 

required power. Always check the power 

level at the primary power source and 

the unit’s junction to the extension cord 

before starting any seaming operation.

Pre-Crimping Tools Aren’t Optional. 

Some systems require a pre-crimping 

tool a few inches up from the eave and 

down from the ridge. Other systems 

also require pre-crimping at each clip 

location. Due to the different panel 

and seaming machine nuances, there is 

no hard and fast rule on pre-crimping. 

As a result, reading and following the 

manufacturer’s published information is 

imperative.

Ensure Proper Machine Engagement. 

Once you’ve placed the seaming machine 

on the panel, see if the forming wheels 

and legs are correctly aligned. Once they 

are, lock the machine into place. Before 

powering up the machine, check again 

to ensure that nothing moved during the 

locking process.

Check The Seam Continuously. 

Seaming a standing seam roof is not a set 

it and forget it, autopilot-type operation. 

The machine may form a seam perfectly 

for a while only to suddenly stop due to 

mechanical failure or errors made during 

panel installation.

Seaming Problems? Stop 

Immediately. If you encounter issues 

with seaming — STOP SEAMING and 

contact the seamer company or the 

manufacturer. They can likely diagnose 

and provide a solution to the problem 

quickly. Seaming additional panels with 

an incorrectly tuned or broken machine 

can do irreparable damage to the panel 

system.

McElroy Metal contracts with 

Developmental Industries to handle all 

of the maintenance and troubleshooting 

for our seamers, so you’re always sure to 

reach an expert who can provide the best 

input.

Summary
Mechanically seamed standing seam 

systems represent one of the best roofing 

systems currently available. While we’ve 

mentioned a list of things that “can” go 

wrong, installer education makes most of 

them a moot point. That’s why we place 

great significance on installer training 

and certification at McElroy Metal. MR

Kathi Miller is 

the Director of 

Marketing & Sales 

Training at McElroy 

Metal. Since 1963, 

McElroy Metal has 

served the construc-

tion industry with 

quality products 

and excellent customer service. The fam-

ily-owned components manufacturer is 

headquartered in Bossier City, Louisiana, 

and has 13 manufacturing facilities across 

the United States.

IMAGE 3. If you encounter issues with 
seaming — STOP SEAMING and contact 
the seamer company or the manufacturer.
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October
Oct. 4-6

Roofing Contractors Association 

of Texas (RCAT) Texas Roofing 

Conference, Marriott Marquis Houston, 

Houston, Texas. www.rcat.net

Oct. 18-20

METALCON, Las Vegas Convention 

Center, Las Vegas, Nevada. www.

metalcon.com 

Oct. 18-20

Midwest Roofing Contractors 

Association (MRCA) Fall Conference, 

CHI Health Center (Convention Center), 

Omaha, Nebraska. mrca.org

January 2024
Jan. 24-25, 2024

Garage, Shed & Carport Builder Show, 

Knoxville Convention Center, Knoxville, 

Tennessee.  

https://garageshedcarportbuilder.com/

show-registration/

February 2024
Feb. 4

National Women in Roofing (NWiR) 

Day, Las Vegas, Nevada (just prior to the 

IRE). www.NationalWomenInRoofing.

org

Feb. 6-8

International Roofing Expo, Las Vegas 

Convention Center, Las Vegas, Nevada. 

www.theroofingexpo.com

June 2024
June 19-20

Post-Frame Builders Show, Branson 

Convention Center, Branson, Missouri. 

https://framebuildingnews.com/post-

frame-builder-show-registration/   MR

Before making travel arrangements, 

check with the show producer to confirm 

there have been no changes to event dates, 

venue, or show hours. To have metal 

roofing-related events included here, 

contact Karen Knapstein, 715.513.6767, 

karen@shieldwallmedia.com.

JANUARY 24-25, 2024
Knoxville Convention Center

Knoxville, TN

3RD ANNUAL

FOR MORE INFORMATION
CONTACT MISSY BEYER:

missy@shieldwallmedia.com
920-216-3007

www.garageshedcarportbuilder.com/show-registration
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Two years ago, I joined Malco Products, SBC, and from 

my very first day, I was impressed with the company’s 

commitment to the communities where the company 

operates and its dedication to supporting the next generation of 

technical and trade students.

It’s not a secret that there is a nationwide shortage of hard-

working women and men in the trades, that’s why our company 

is proud to provide support for students pursuing these careers 

through a number of different initiatives. 

As one of the nation’s leading solution developers and 

manufacturers of a variety of high-quality tools for the building 

trades for more than 70 years, we’re in a position to not only 

provide tools so tradespeople can tackle their jobs effectively, 

but also to lean into encouraging future industry leaders. 

Overall, every year Malco donates more than $160,000 of in-

kind products and apparel to a variety of skilled trade education 

programs, competitions and events across the country. This 

includes high school, post-secondary technical and apprentice-

ship programs, regional apprenticeship contests and SkillsUSA 

state and national conferences. 

We also coordinate our own national recognition program: 

the “Head of the Class” Student Recognition Program for high-

achieving students and entire graduating classes in the HVAC/

sheet metal, building construction and autobody repair fields.

Today more than ever, we understand and appreciate the 

growing need for and importance of qualified and skilled 

tradesmen and tradeswomen in our workforce. That’s why I’m 

excited to share more about our legacy and new initiatives.

Supporting our Communities
Malco is based in Annandale, Minnesota, and has always been 

a strong supporter of our local community. Since our found-

ing, it’s been important to keep and create jobs in the United 

States and to make a positive impact in the communities where 

we operate — that is literally part of our mandate as a Specific 

Benefit Corporation (SBC) in the state of Minnesota. 

In 2020, longtime associate and CFO Jeannette Rieger-Borer 

retired after 20 years at Malco. In her honor, Malco created 

the Jeannette Rieger-Borer Scholarship, which is awarded 

annually to local high school students pursuing vocational or 

technical education training in one of the trades the company 

serves: HVAC, automotive or construction. We are proud that 

Jeannette was able to see the first student receive this honor 

in 2021 before she passed away in 2022, and we are humbled 

and proud to continue recognizing and sharing her legacy with 

this annual scholarship. We are excited to have a “hometown” 

students seeking this type of education and training each year.

A new program we established in 2022 is working alongside 

Habitat for Humanity. Last summer, Malco employees joined 

a local Habitat for Humanity home build and our company 

also donated tools to Sartell-St. Stephen High School for future 

Habitat for Humanity projects throughout central Minnesota. 

This community commitment is part of who we are as a com-

pany and has been formally established in our culture as part 

of our “Look Good, Feel Good, Do Good” initiative that also 

encourages employees to volunteer with causes that they are 

passionate about. We plan to continue to identify more oppor-

tunities to meaningfully support our local communities!

Head of the Class
While we’re proud of our local programs, our support of 

education and trade schools extends throughout the United 

States and Canada as well. 

For nearly 20 years, the Malco Head of the Class Student 

Recognition Program has awarded outstanding graduating 

students from technical schools, union Joint Apprenticeship 

Training Committees, and industry association career education 

programs across North America. The program launched in 2005, 

and since then has reached more than 85,000 students attending 

more than 1,000 programs focused on heating, ventilation & air 

conditioning, building construction and autobody repair.

We’re proud of this program and how it’s taken off and grown 

over the years. It comes at no cost to schools or educators, and 

truly makes an impact for these students as they start their careers. 

The program is simple: educators can nominate an 

outstanding graduating student to receive a Malco tool gift with 

an average value of $150, to help them start their careers with a 

set of high-quality tools. To date, the program has recognized 

Investing in the Next Generation 
of Trade Leaders
By Rich Benninghoff, Malco Products, SBC
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more than 4,000 Head of the Class honorees.

We know that buying tools is often a significant investment 

for trade professionals and can be a barrier for young 

professionals just getting started; helping students get a good 

start is important to us. Additionally, the entire graduating 

class at these schools receive a Malco cap.

Our hope is that this award program inspires up-and-coming 

construction pros across the U.S. to focus on completing high 

quality, safe work for their customers, and that they continue 

going above and beyond to ensure a job well done.

Support of SkillsUSA
As part of our effort to support the national technical 

education community, last year, Malco provided $19,500 

in-kind donations to SkillsUSA State Association Sheet Metal 

Champions.

The SkillsUSA program gives students the opportunity to 

compete in trade contests. We donated 36 Malco Backpack Tool 

Kits ($18,000 in value) to students who won at the state level 

before heading to nationals.

We plan to continue supporting the important work that 

SkillsUSA does for the industry.

Supporting Educators, Celebrating Students
Malco was proud to return to the 2022 HVAC Excellence Show, 

also known as the National HVACR Education Conference, last 

March in Las Vegas. This show is the ultimate training expe-

rience for HVAC instructors to learn about new and emerging 

technologies, hear from industry leaders and exchange ideas 

with peers. We loved hearing from instructors and students who 

shared positive feedback about our Head of the Class program.

Every year Malco also exhibits at the SkillsUSA TECHSPO 

and it’s always a highlight for the team. It’s an opportunity to 

meet educators and exceptional students as they compete in 

hands-on and leadership competitions. 

Another way we support schools and students is by offering 

tool discounts to trade school instructors purchasing tools for 

the classroom, as well as students in trade programs who show 

their student ID.

As we look at the future, we’re hopeful that many young, 

bright minds continue to pursue careers in the HVAC, automo-

tive and construction industries. As a company, if we can play 

even a small role in making these careers possible for the next 

generation, we can be proud of our work. RF

Rich Benninghoff is president and CEO of Malco Products, SBC.
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By Jessica Ayre, Text Request

Text messaging should be part of 

your roofing company’s communi-

cations. You often need to connect 

with customers and employees ASAP, 

and texting has the speed to do that. 

According to a recent survey of more 

than 1,000 people, 70% of people say tex-

ting is the quickest way to reach them.

Apart from project details, customers 

expect to be contacted about things 

like appointment confirmations, 

customer service needs, and payment 

requests. Texting works for internal 

communications too, and helps your 

team coordinate on the go. 

Below, you’ll find five benefits of texting 

that your roofing firm can integrate into 

your existing communications strategy. 

1 Generate leads 
via SMS Chat

Texting for lead generation works for 

you around the clock, even after business 

hours. Potential customers are searching 

for businesses like yours during their free 

time, often on the weekends or in the 

evenings. 

They’re going to have questions about 

your services before they choose your 

business, and that’s why you need to be 

available to receive inquiries at any time.

So how do you capture leads after your 

team has gone home for the day? You get 

them to text you, via SMS Chat.

What is SMS Chat?

SMS Chat is a website widget 

that customers can use to start text 

conversations with you, straight from 

your website. From there, they can 

continue the same conversation on their 

mobile device.

Visitors can ask questions, book 

appointments, request a quote, and more. 

Plus, their contact information is saved 

for future follow-ups. SMS Chat captures 

their interest, enables you to give an 

immediate auto-response, and to follow 

up personally as soon as possible.

2 Make scheduling 
and rescheduling 

appointments a breeze
Text appointment reminders help 

keep your customers accountable. In 

fact, 88% of consumers say they want to 

receive texts about appointments, and 

appointment scheduling is the number 

one thing consumers want to text 

Texting for Business
5 Ways Roofing Companies Use Texting to Secure More Business
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businesses for.

The main reason why people miss 

appointments is because they simply 

forgot, but text confirmations help curb 

that no-show rate. After they’ve set up 

their first appointment with you, all 

you’ll need to do is ask the customer if 

they’d like to receive text updates and 

reminders of their appointment—or 

progress updates on your work—so 

that you can opt them in. Ask them 

via the sign up form, or directly. Some 

customers will want confirmation before 

your team shows up, and some will want 

confirmation after you’ve completed the 

service. 

Occasionally, a customer might need 

to reschedule. All they’ll have to do is 

text you back to let you know they can’t 

accommodate their initial appointment, 

and to figure out another date and time 

that works best for them.

3 Send important updates 
via text

During a roofing project, work 

progress is often fluid based on countless 

variables. Your team and your customers 

need to be on the same page at all times, 

and texting helps keep your project 

running smoothly.

Depending on the situation, your office 

team can send out text alerts regarding 

project delays or severe weather alerts 

that’ll impact a project timeline. 

You can also text customers from the 

field about: 

• Location and property 

instructions

• Updates on your team’s ETA

• A re-stock on supplies, and 

approval for additional charges

Customers will naturally have 

questions about these updates, and 

texting helps you address them quickly 

without tying all your employees on the 

phone. They’ll want their questions and 

concerns answered quickly, which is why 

texting works best when you’re in a time 

crunch. 

4 Request payments via text
Your team is constantly on 

the move, and you may not see your 

customers while on the job, or even 

after you’ve completed a project. Giving 

customers the option to settle their bills 

via text helps you get paid faster, with 

less invoicing hassle, and without the 

customer having to pay over the phone or 

in person. 

So how does text to pay work?

• Your texting account gets 

connected to a payment 

processor, which connects to your 

bank account. 

• You can then text a payment 

request prompting customers to 

pay.  

• Customers add their payment 

info via a secure portal, then 

reply with a confirmation code to 

pay. Transactions are processed 

in real-time.

• Your team can manage and track 

payments in one place within 

your text messaging platform for 

whomever they serve.

Text to pay is a simple way to collect 

more payments on time, minimizing 

overhead. You can also just text a link to 

your online payments portal, if you have 

one.  

5 Increase online reviews 
for your business

A higher number of online reviews 

tells potential customers they can trust 

the quality of your services. Reviews 

build up your local reputation and win 

you more customers in the long run.

Texting customers to ask for reviews 

as soon as you complete a job will help 

you secure more, and your business will 

only stand out from the competition by 

increasing your online reviews.

Customers are more likely to leave 

reviews through text because they 

will actually read the text, rather than 

ignoring another email.

Conclusion 
Your roofing company needs to ensure 

that customers’ needs and expectations 

are met. Texting has the power to take 

your customer experience to the next 

level. Ready to start texting? Find a text 

messaging solution that’s right for your 

business. MR

Jessica Ayre is a 

content marketing 

specialist at Text 

Request (www.

textrequest.com), 

a business texting 

solution.  



FLASHBACK 2004

This article was originally published in the June/
July 2004 edition of Metal Roofing Magazine.

Metal Roofing Magazine 
was born as a supplement 
to Rural Builder magazine 
in 1999. A few more 
supplements were 
published in 2000. In 2001 
it was elevated to a stand-
alone magazine, and today 
it is over 20 years old. 

If you have a metal 
roofing project on a historic 
building, we’d love to see 
it, and share it with our 
readers! 

“The more projects you get, 
the more people can see 
what good work you do.”

— Nick Lardas

Contact Karen Knapstein, 
karen@shieldwallmedia.com, 
forwarding all the information 
you have about the materials 
used, challenges faced, and 
a few hi-res photos. In the 
meantime, enjoy a bit of 
metal roofing history!
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Historical Restoration
Pennsylvania firm grew into restoration

Anyone who guides their business 

into the world of historic 

restoration or renovation better 

be prepared to handle mysteries. 

Restoring or replacing an old metal roof 

is challenging enough, but you never 

know what you’re going to find under 

a roof that’s anywhere from 100 to 150 

years old. Inevitably, that’s where the 

true challenges lie — because they are 

unknown at the start.

In the last 30 years, Nick Lardas, 

president of NIKO Contracting of 

Pittsburgh, has seen it all. Or so it seems. 

NIKO’s humble beginnings eventually 

landed the company in the business 

of restoring and preserving historic 

buildings, including their roofs. Lardas 

has stumbled into all sorts of Band-Aids 

administered as a quick fix for problems 

with leaks in roofing and gutters. Those 

temporary solutions, many times 

discovered after work begins, can toss a 

wrench into the timetable for completion.

Fortunately, today’s restoration profes-

sionals can learn from the experiences 

of their predecessors. Today’s materials, 

tools, and techniques are all better than 

they were in the 1800s. So are 21st cen-

tury architects.

Summer Job
“When I was in college, I started doing 

some basic sheet metal work, just trying 

NIKO Contracting handled the entire exterior restoration at the Hancock County Courthouse in Findlay, 
Ohio. The project included a new copper dome, refurbishing the sheet copper statues, new lead-coated 
copper gutters and flashing, new lead-coated copper standing seam roof, slate with lead-coated copper 
snow guards fabricated by NIKO, new roof decking, new historic wood windows and doors, and masonry 
restoration. NIKO CONTRACTING PHOTOS
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to earn money,” Lardas says. “Then it 

turned into a business and I had to hire 

people.”

Armed with an engineering degree 

from Carnegie Mellon University in 

Pittsburgh, Lardas started up NIKO 

Contracting. 

“The first seven or eight years we did 

mostly sheet metal work and roofing,” 

Lardas says. “We got a federal building 

project and we did a good job because 

we had some pretty good sheet metal 

workers. Then we tried to get in on more 

historic projects because there was less 

competition for those jobs … or so we 

thought.”

“The more projects you get, the more 

people can see what good work you 

do. We do some advertising, and we try 

to hit at least one trade show, a historic 

restoration trade show, just to network.”

At the recent Restoration & Renovation 

Exhibition and Conference in Boston, 

NIKO displayed an antique copper dor-

mer front, partially restored by their 

craftsmen and technicians. It showed 

their abilities at fabricating intricate 

architectural sheet metal shapes, restor-

ing antique sheet metal objects and arti-

ficially inducing copper patina to match 

that on existing aged copper.

Planning Stage
The restoration process starts with 

the architect or owner determining 

what they want done. They put together 

a plan for what is salvageable, what can 

be restored or duplicated, what needs to 

be replaced, or what can be changed to 

make it function better.

“There’s no set way to go through a 

project. It varies from building to build-

ing, owner to owner, and architect to 

architect,” Lardas says. “If it’s a true his-

torical restoration, everyone will want to 

The Cooper-Hewitt National Design Museum in New York City was a project that kept NIKO Contracting busy 
for almost two years. NIKO replaced all the copper roofing gutters and ornamental copper, along with the 
wood and concrete decking. 

A closer look at the copper batten seam roofing and copper flashing of the chimney during the roof 
restoration of the Cooper-Hewitt National Design Museum in New York City.
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preserve as much of the historic fabric as 

possible.”

The U.S. Department of the Interior 

has guidelines that apply to buildings 

classified as historical landmarks or other 

buildings that have historic relevance.

“Early on, the architect or owner will 

look first at what can be restored or 

duplicated,” Lardas says. “They also have 

to decide what period to restore it to. For 

example, if a building was built in 1865 

and there were many additions or chang-

es to the building through the years, they 

may decide to restore it to 1903, when a 

major addition was built.”

“Then they have to make a decision 

on materials. If they want to go with 

the original roofing material, generally 

copper or terne, then the decision is 

easy. In many cases, the original roof 

may be gone and a shingle or built-up 

roof might be in its place. Then they 

may have to rely on historic photos or 

some historical evidence of what kind of 

architecture was used at that time. Once 

the architect or owner has compiled as 

much information as possible, they will 

present their findings to companies for 

prospective bids.”

Lardas says because of his experience 

working with historical projects, 

architects or building owners often 

contact him for advice on what type 

of architectural style may have been 

employed during a certain era — whether 

it relates to the roof or another part of the 

building.

Bidding Stage
A little guesswork goes into the 

bidding process — or at least includes an 

explanation of how a job can be affected 

by the mysteries yet to be revealed during 

tear-off. 

Historic renovation jobs are typically 

awarded through public bids, semi-

public bids, or bids by invitation only. 

The number of companies bidding on a 

historical project can vary, but is 5-6 on 

average.

Some projects require companies to 

meet certain qualifications to submit 

a bid. Those qualifications can range 

from having a business that’s been 

operating for a certain number of years 

to a requirement that the business has 

successfully completed several historical 

preservation projects.

“We’ll spec the project, looking for 

more details, and come up with questions 

for the architect,” Lardas says. “Usually, 

there aren’t enough details or conflicting 

details. A lot of times the architect will 

copy something that was there originally 

that doesn’t work right.”

If it was a bad idea in the 1800s, it’s 

probably still a bad idea. Lardas says a lot 

of those bad ideas come from not allow-

ing for thermal expansion of the metal. 

One example is in the use of standing 

seam in low-slope applications of 1:12 

to 3:12. Transverse seams may have been 

soldered and eventually failed due to 

thermal movement and leaked. To tweak 

a bad idea into a workable (read: water-

proof) solution, NIKO Contracting may 

use a larger cleated lap and not solder the 

joints.

“In a lot of cases, we can improve on the 

original detail without changing the look 

too much. Sometimes we can’t,” he says.

Lardas says his company follows 

guidelines and recommendations made 

by organizations like the Sheet Metal 

and Air Conditioning Contractors’ 

National Association. One example he 

cites is the SMACNA recommendation 

that flashing be 8 inches up from any 

masonry work. Most historic buildings 

were designed and constructed prior 

SMACNA’s creation in 1943, so it’s 

reasonable to believe better methods of 

roof installations have evolved.

The relationship between the roofing 

contractor and the architect evolves dur-

ing a project. “It helps if you know what 

you’re talking about, your employees 

know what they’re doing, and the archi-

tect knows that,” Lardas says. 

Preparation
“Once we get a job, we get started with 

a detailed site investigation and field 

measuring. Then we create detailed shop 

drawings and we try to do as much fabri-

cating in the shop as possible. We want to 

keep the field fabricating to a minimum, 

we want to be installing, not fabricating 

on site. But there will always be some fab-

ricating on site.”

Once the project starts, NIKO does all 

its own tear-off, any necessary lumber 

replacement, and/or steel and concrete 

repair. Some problems can be detected 

during an inspection tour of the inside 

and outside of the building, including 

the roof.

NIKO Contracting replaced the traditional batten seam copper roofing, built-in copper gutters, flat lock 
copper eave covers with faux standing seams, and decorative copper soffit at the Kingswood School at the 
Cranbrook Educational Community in Bloomfield Hills, Mich.
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“It’s tough to tell what you’re dealing 

with until the tear-off, but that’s when 

you run into unexpected problems to 

throw you off schedule,” Lardas says. 

“Some are a lot worse than others — every 

project has some unforeseen work, but 

it’s a small percentage that require a lot 

of work.”

Lardas recalls at least one project 

where plastic tubes were inserted into 

interior drainage systems, tubes that 

ended up being too small to allow for 

proper drainage. It created more prob-

lems than it solved. “A lot of times, we’ll 

run into problems in the substrate, bad 

decking, or back structure,” he says. 

“Certain interior details can be hidden in 

walls, adding to the mystery.” 

Lardas says projects vary in scope — 

NIKO needed almost two years to restore 

the Cooper-Hewitt National Design 

Museum in New York City. The project 

required a lot of deck and concrete repair, 

as well as work on an interior drainage 

system. To top it off, the roof was 

copper, which required time-consuming 

soldering.

“We can work on three or four sizable 

jobs at a time, but if we have some larger 

projects, we may only work on one or two 

at the same time,” says Lardas, who has 

about 20 employees.

Staying On Schedule
Like every project, there is a schedule 

to keep and you can bet someone is 

monitoring progress. Sticking to the 

schedule is important, not only to those 

paying for the project, but also to the 

contractor who is trying to achieve an 

acceptable profit margin.

“We try not to let the easy work get way 

ahead of the hard work,” Lardas says. 

“We try to balance things out so we can 

proceed together. We don’t want to get 

caught holding ourselves up.”

Lardas says large areas of standing 

seam or batten seam panels install quick-

ly. Among the details that take more time 

are large flat-lock areas, miters, built-in 

gutters, and ornamental work like domes 

or finials. 

Lardas says the workers at NIKO are 

well trained in dealing with traditional 

metals like copper, zinc, and terne in 

all applications. “If anything, they’re 

over-trained to install a manufactured 

standing seam,” he says.

Completion
During the project, NIKO is constantly 

going through a self-inspection of all its 

work. “You don’t want to leave anything 

undone, so there’s a certain number of 

details we take a look at, especially if 

there’s a lot of soldering involved,” Lardas 

says. “Our experience and knowledge of 

sheet metal installation are superior and 

we have the professionalism to back it up.”

Lardas says workers will inspect each 

other’s work to make sure everything is 

soldered and all seams are completely 

locked. Some projects are inspected daily 

or weekly by the architect or a represen-

tative of the company. Some architects 

will go so far as test the soldering. MR

The ornamental dormer surrounds were a time-
consuming part of the project.
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Insulated metal panels offer some of 

the greatest thermal efficiencies in the 

industry, a high-performing enclosure 

and great aesthetics.

But to ensure your project reaps all 

these great benefits, proper storage, 

transporting and lifting of the panels are 

all essential.

IMP panels arrive with triple film 

wrapping, which should be left on until 

just before installation. Over rime the 

wrapping begins to stick, becoming more 

difficult to remove. Consequently, it is 

recommended to schedule arrival no 

more than 30 days before installation.

Because the wrapping is not water 

or vapor tight, condensation can build 

up during storage. Therefore, it is best 

practice to cut slits to allow for some air 

movement and vapor pressurization. The 

slits should be made on the bottom to 

protect the panels from rainwater.

In addition, the IMPs should be 

stacked no more than two bundles high. 

Contractors should also be aware that 

dents, dings and scratches can be caused 

by careless staging.

Transporting Panels
When transporting the panels to the 

installation site, it’s important not to 

hold the panels flat as this can cause oil 

canning. Instead, they should be handled 

on the long side, perpendicular to the 

ground and the moving of panels should 

be done by at least two people.

Panels should not be slid across the 

ground. Instead, they should be lifted, 

moved and then set back down.

IMPs an be prone to thermal bow. 

Keeping the packaging on as long as pos-

sible can help prevent this, but another 

strategy is to turn the panel so that the 

interior is facing the sun. Flipping the 

panels will help re-straighten them as 

they typically bow to the warm side.

Lifting
IMPs can weigh between 500 and 1,000 

pounds. While the panels can be moved 

by two or more individuals by hand, the 

CLOSER LOOK

Best Practices: 
Storing, Moving and Lifting IMPs
By properly storing, transporting and lifting panels, contractors can best 
ensure that insulated metal panels will perform as intended
By the IMP Alliance of the Metal Construction Association

To ensure optimized performance and aesthetics, insulated 
metal panel wall and roofing systems must be carefully 

stored, transported, and lifted. Courtesy of Wood’s Powr-Grip
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use of lighting equipment makes this 

process much easier.

One option is a wall clamp designed 

by a local engineer, as clamps are not 

commercially available. Vacuum lifting 

is another strategy. The technology is 

popular in Europe and now commercial-

ly available in the U.S. The suction cup 

lifters easily connect to the panel face, 

eliminating the need for bolts. This also 

makes placement easier as it leaves the 

panel edges free.

Some other means of lifting include 

spreader beams and Nylon webbed slings, 

as they are popular and available in many 

widths. Sling widths of at least 4 inches 

are recommended to minimize damage 

to the panel edges. It’s also important to 

ensure that the straps are clean before 

attaching them to the IMPs.

Another option is two bridled wire 

ropes, but the ropes should not be used in 

direct contact with the metal panels. 

Contractors should always check the 

condition of the straps or ropes to ensure 

that there is no fraying or visible red 

threads. If the straps or ropes are not 

fully intact, lifting the panels with them 

can be very dangerous, potentially caus-

ing damage or injury. Always confirm 

the load limit of any lifting device.

Lifter Benefits
A strong case can be made for using a 

lifter to transport and erect metal pan-

els as the technology offers a plethora of 

benefits for IMP wall panel and roofing 

installations. For starters, most manufac-

turers invert every other panel within a 

bundle to optimize shipping space. With 

a tilt-capable lifter, it is then much easier 

to flip inverted panels when removing 

them from the bundles.

Additionally, the lifter easily grabs the 

edges and sides of the panels, as opposed 

to other devices, which may require 

modifications to the IMPs such as drill-

ing holes. This runs the risk of causing 

delamination or other panel damage, in 

addition to compromised aesthetics of 

the drill hole locations.

Every time a set of panels must be 

moved, even slightly for the purposes 

of connecting them to slings or putting 

them on a forklift, extra manpower is 

required. However, when a lifter is on 

hand, every move is much easier, faster 

and safer.

Some lifters are available with exten-

sions, enabling more pads to be attached 

to a panel, thereby reducing overhang 

and reducing less stress on the panels.

For roofing installations, the process 

of hanging the panels to match the roof 

pitch is also much easier with a lifter. By 

simply adjusting the attachment point, 

this can be achieved.

While lifters are of great benefit in 

many cases, there are circumstances 

where they are not recommended. For 

example, in very hot or cold tempera-

tures, at higher elevations or in wet con-

ditions, lifters are not the right option. 

Consequently, it’s important to check 

with the lifting manufacturer/dealer 

when in doubt and always read the 

instruction manual before using.

Great Results
Ultimately, if care is taken in the trans-

porting and lifting of IMPs, project teams 

are then set up for smooth, quality instal-

lation. Once properly erected, building 

owners can then begin benefitting from 

the thermal and energy efficiencies and 

great aesthetics a well-designed IMP roof 

and/or cladding system has to offer. MR

CLOSER LOOK

Vacuum suction cup lifting, popular in Europe, is now commercially available in the U.S. Courtesy of Wood’s Powr-Grip

IMPs should be handled on the long side, perpendicular to the ground. They should be moved with proper 
equipment or by at least two people. Courtesy of Wood’s Powr-Grip
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BUSINESS CONNECTIONS

MATERIALS TRAILER
DESIGNED FOR METAL ROOFING 
AND POLE BARN INDUSTRIES, 
TRANSPORTING BUILDING 
SUPPLIES AND
RAW MATERIALS

PineHillTrailers.com | 717.288.2443

CALL US: 419-896-2200

CALL. CUT. DONE.

metalexteriors.com

Productive
Trim Solutions

Contact us and we can
give you all the details!
717-209-0418

WE WELCOME
WHOLESALERS!

RMG Premium Snow Stopper
Made out of 14-gauge stainless steel.

SSG Classic Snow Stoppers
Made of all stainless steel products.

FAST • EASY • LOW COST

www.retrofi tclip.com  • retrofi tclip@hotmail.com
1-800-431-9661 • Manitoba, Canada

NEW!!!

Lebanon, PA
10 Enterprise Court
Lebanon, PA 17042

Bridgton, ME
24 JR Mains Drive
Bridgton, ME 04009

Contact Everlast 
Metals for quick 

service on slit coil, 
flat sheets and all 

of your exterior 
metal building 

component needs.

Heavy Gauge Painted Steel or 
Aluminum
Solid or Vented FP & RP Panels
Double Folder Capabilities for 
Custom Trim or Hard to Find 
Wall Panels
Up to 26 Standard Fluropon® 
Colors Available
Quick Turn Around for Slit Coil
Ready to Ship Fluropon® and 
Polyester Aluminum Flat Sheets
Eight Concealed Fastener 

METALCON #4016

METALCON #7116
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960 E Cemetery Ave, Chenoa, IL 61726
815-945-3667 • ibeamdoor.com

ibeamdoor@gmail.com

DOORS THAT WORK!

= BUILDING INVESTMENT PROTECTION

www.directmetalsinc.com         855-800-8878

HWH & PANCAKE FASTENERS • ANCHORS • PIPE FLASHINGS
REFLECTIVE INSULATION • POLYCARBONATE PANELS

SOLID & VENTED FOAM CLOSURES

Let DMI complete your building project 
with Code Approved & Warrantied:

Automation
Systems

Construction

Processing

Recondition
Existing

WE ADD THE VALUE TO THE METAL

“SINCE 1979”

620-382-3751

bradburygroup.com
1.620.345.6394

Your Single Source
Equipment ProviderPre-Cut Rollformers

Post-Cut Rollformers

Trim Folders

Trim Rollformers

Slit & Recoil Lines

Controls

Scan to view our 
Snow Defenders!

Request a Sample!

Performance
in Post Frame

800.558.5895  •  plyco.com

STEEL PRODUCTS FOR 
THE METAL ROOFING &  
METAL BUILDING INDUSTRY

512-263-0954 • unitedsteelsupply.com

Understanding Superior Service

1-800-WASHER 5 (927-4375 • Ph: 858-513-4350 • info@aztecwasher.com • www.aztecwasher.com 

METALCON #2076

METALCON #2022

METALCON #1023 METALCON #4076

METALCON #4093
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Acu-Form Roll Forming Equipment

PHONE: (330) 674-4003
FAX: (330) 674-4035

MANUFACTURER OF ROLL FORMING EQUIPMENT
EMAIL: WAYNE@ACU-FORM.COM

WEBSITE: ACUFORMEQUIPMENT.COM

Providing Complete Turnkey Roll Forming Solutions for Over 50 Years

1 416 285 0619
www.samco-machinery.com

QUALITY PRODUCTS
COMPETITIVE PRICES

& MOST ORDERS SHIP THE SAME DAY

Ph: (334) 283-4030  -  FAX (334) 283-4032
info@goldenrulefastenersinc.com  -  www.goldenrulefastenersinc.com

• Screws  •  Closures  •  Ridge Vent
• Pipe Flashings  •  Butyl Tape  •  And much more!

SteelGrip SAMM, Inc.
Preventing Injuries and Saving Lives®

231-944-0109
SteelGripSamm.com

SAMM MATS:
Easy to use magnetic grip 

provides safer footing when 
working on steel roofi ng. 

Get maintenance jobs done 
faster and easier.

PREMIUM QUALITY

ROLLFORMING MACHINERY

WWW.ASCMT.COM   TEL: (509) 534-6600ROLL UP DOOR LINES

CZ PURLIN LINES

CHANNEL LINES

PANEL LINES

TRIM LINES

SLITTING LINES

THE MOST AFFORDABLE, ALL-IN-ONE 
SOLUTION FOR IN-GROUND POST DECAY 
AND UPLIFT RESTRAINT

P (610) 377-3270
www.planetsaverind.com Made in the USA

GIVE US A CALL TODAY!  

Roof Connection Components Included
Even, glare-free light distribution

Trouble-free Installation

Let light in, naturally.

BC22

9951 Dickey Road
Marysville, Indiana 47141

812-289-1274

Metal & VinylMetal & Vinyl
SLITTERSLITTER
NEW & IMPROVEDNEW & IMPROVED

JAMESWAY

TOOLS

DealersDealers
Wanted!Wanted!

METALCON #6019

METALCON #5087
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®

716-863-6199 • sales@ontopsafety.com • www.ontopsafety.com

Life Grab
Ladder
Stabilizer

Falcon Safety Cart System
FAST TRACK

FALL PROTECTION
DESIGNED BY ROOFERS

FOR ROOFERS

1ST ANNUAL

FOR MORE INFORMATION CONTACT MISSY BEYER: 
missy@shieldwallmedia.com  •  920-216-3007

June 19-20, 2024
Branson Convention Center, Branson, MO

POST-FRAME
BUILDER     SHOW

3RD ANNUAL

FOR MORE INFORMATION
CONTACT MISSY BEYER:

missy@shieldwallmedia.com
920-216-3007

www.garageshedcarportbuilder.com/
show-registration

JANUARY 24-25, 2024
Knoxville Convention Center

Knoxville, TN
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project 
of the month

When the Moss family bought their South Florida 
Mediterranean-style home, they had a few con-
cerns about its existing roof after noticing some 

leaks. Working with the team at Designing Spaces, an 
award-winning home design show that travels throughout 
the country to remodel and revamp homes, Jonelle Moss 
began to learn about metal roofing and why it might be 
the ideal replacement.

“I wasn’t really too familiar with metal roofing,” she 
recalled. “Being an older neighborhood, a ton of roofs 
were going on, and some of them were metal and some 
of them were tile, but I wanted to know more — I wanted 

to know about the pros and the cons of metal roofing.”
Designing Spaces’ Executive Vice President of 

Programming connected with Fabral Metal Wall and Roof 
Systems to help educate the Moss family, as well as the 
greater Designing Spaces audience, about whether metal 
was the right fit for the house.

Though clay tile is often a go-to material for Florida 
homes, metal roofing’s performance properties are an 
ideal fit for the area. With a life span of up to 40 years 
or more, this is a crucial benefit to consider for homes 
in areas like Florida where there is a higher potential for 
extreme weather and wind. The material is also very low 

Metal Replaces Clay
Designing Spaces turns to metal to update Mediterranean-style home
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Fabra l

Project Overview
Location: Lake Worth, Florida

Installer: Tim Graboski
Panels: Fabral 1 1/2” SSR with shadow lines, 24 ga.

Flashings & Trims: Fabral
Underlayment: Fabral Roof Seal 

Coating: Sherwin Williams, Charcoal
Fasteners: Atlas Building Products, Charcoal 
Ventilation: Fabral Goosenecks; Profile Vent
Sealant(s): Atlas Building Products Ultibond

https://www.fabral.com

maintenance. Secondly, metal roofing can reflect heat, 
thereby reducing the amount of heat absorbed by the 
building, which can lead to lower cooling costs and a less 
energy use environmental impact.

The want for a modern, aesthetically pleasing design 
has increased tenfold over the past decade — and it’s 
showing no signs of stopping. One crucial aspect needed 
to achieve a more contemporary look is to include clean, 
sleek lines in the design, a characteristic of metal roofing. 
We’re also seeing a trend of contrasting looks, in which 
darker colors are used on the roof alongside white or 
other lighter colors for the siding.

For this project, Fabral worked alongside the Florida 
Roofing and Sheet Metal Contractors Association to 
connect with Tim Graboski, a roofing veteran in the 
coastal-Florida area.

Moss was able to use Fabral’s online visualizer to help 

with product selection. She uploaded an image of her 
home and experimented with different colors and patterns 
to see how they would look in real time.

Moss and the team eventually selected Fabral’s classic 
1 1/2” SSR roof. Chosen in a charcoal grey, this panel 
offers a high-end luxurious profile. It boasts a sleek 
aesthetic with shadow lines fabricated in the metal to give 
the illusion of depth.

Constructed of 24-gauge high-strength Galvalume 
steel, this panel will perform at optimum levels for many 
years to come. It also features a concealed clip fastening 
system that ensures a smooth look while allowing thermal 
movement on the roof deck, meaning the roof will have 
the flexibility to expand and contract with the outside 
temperatures. 

“We love the way our metal roof turned out,” Moss said. 
“It really adds a modern, sleek look to our home.” MR
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NEW PRODUCTS

On Top Safety Life Grab Roof Bracket
On Top Safety’s new Life Grab Roof Bracket, suitable for residential 

and commercial roof use, to the company’s knowledge, is the only bracket 
that can have two people tied off at the same time. Its unique design, with 
360-degree swivel top, gives the worker the ability to cover more area safer 
than a design that only allows the worker to work at a 60-degree angle and 
one person tied off. The Life Grab Roof Bracket has passed 10,000-pound 
tie off testing, meaning this bracket can be used for a horizontal lifeline with 
three people in a fall restraint leading edge tie off.

The bracket’s unique, patented design will increase work productivity 
and keep workers in compliance with OSHA. One roofing company gave 
the enthusiastic testimonial: The men will actually use it because of its 
design and it makes their job easier.

The Life Grab Roof Bracket meets and exceeds the ANSI standard and 
OSHA requirements. It was drop tested at a 90-degree at the peak of the 
roof Which is the strongest bracket to our knowledge on the market today 
it was tested with 564 pounds again at a 90-degree drop.

The Life Grab Roof Bracket is zinc coated for longer life protection.
www.ontopsafety.com

Two New Amped™ Carbide Teeth  
Reciprocating Saw Blades from Diablo Tools

Diablo Tools, which offers a solution-oriented range of best-in-the-world 
and best-for-our-world products for the professional user has added to 
its innovative range of AMPED™ carbide teeth reciprocating saw blades 
with two new blades: general purpose and medium metal blades. These 
extreme blades offer first in the world technology, Titanium Cobalt (TiCo™) 
Hi-Density Carbide and Black I.C.E.™ coating, to deliver extreme efficiency, 
extreme cutting life and extreme versatility in wood and metal demolition 
and cutting applications.

Diablo’s 9 TPI Demo Demon® AMPED™ General Purpose Carbide 

Teeth Reciprocating Saw Blades and the 10 TPI Steel Demon® AMPED™ 
Medium Metal Carbide Teeth Reciprocating Saw Blades deliver up to 100X 
longer cutting life of standard bi-metal blades and up to 2X increased per-
formance of standard carbide blades.

www.DiabloTools.com 

EDCO Solar Mounting Brackets
EDCO has announce the launch of two new solar panel mounting 

products. 
The new roofing bracket has been designed to install like the company’s 

snow and ice retention accessory, Sno Gems. The retrofit bracket has a 
butyl-backer and washers to create a weathertight seal upon installation. 
Both brackets, purposefully designed for use with the EDCO roofing, 
maintains the same performance of EDCO’s roofing panels while adding 
the functionality of mounting solar arrays. 

www.edcoproducts.com

SteelGrip SAMM: Safety Assist Magnetic Mat
New SteelGrip Safety Assist 

Magnetic Mats are magnetic 
mats that are designed to make 
working and walking on steel 
roofing safer and more secure. 
They can also be used to hold 
tools and equipment within 
easy reach. Lightweight and 
easy to use, this safety product 
can save time, money, and 
enhance productivity, allowing 
roof repair to proceed with surer 
footing and helping avoid slips 
and falls. Mats come in three 
styles: standing or hidden seam 
roofing, imperial rib style roofing 
(9” between main ribs), and 
exposed fastener roofing (12” 
between main ribs).

https://steelgripsamm.com/ 

MR
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FOR ADVERTISING OPPORTUNITIES:
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Mark Your Calendar!
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In addition to advertising opportunities, 
The Idea Book offers the chance to show 
everyone what you can do as a roofer 
or supplier. If you have a nice project 
you’d like considered for inclusion, 
we’re looking for fi nished metal roofi ng 
projects, with information about the 
building, the roof, and the products 
used in its construction. If your project 
or product makes it into the magazine, 
you’ll have bragging rights for all your 
promotional materials!

May Issue
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CONSTRUCTION SURVEY INSIGHTS

O
ur Mid-Year Survey included questions about concerns and 
additions for the remainder of 2023. Some things remained 
constant across “All Respondents,” “Roofing Contractors” 

and “Metal Roofing Contractors,” “Other Roofing (Gutters),” 
“Residential,” “Commercial” and “Metal Roofing Subscribers,” but 
there were some interesting differences.

All groups listed three of the top five things being added in 
2023 as the same. All were planning to add Support Employees, 
Construction Employees or New Products. These were numbers 
1-3 across all groups. 

Numbers 4 and 5 are all either Metal Forming Equipment, 
Manufacturing Equipment, Jobsite Equipment or Trucks.

The primary noticeable anomaly is the percentage of Metal 
Roofing Readers looking at adding people, products or equipment. 
Metal Roofing Subscribers followed the same pattern of what was 
added, but the number adding was lower across the board.

The Concerns demonstrated more variability. Inflation, 

Interest Rates and Finding Employees crossed all categories, but 
the placement varied. The remaining two places included Cost of 
Materials, Retaining Employees, Domestic Politics and Cost of 
Energy and Transportation.

Metal Roofing Subscribers were the only category to list Cost 
of Transportation and Residential-Single Family were the only 
category to list Politics. 

Some nuggets looking at the data:
• General Supply Chain issues was typically 20-25% but Other 

Roofing (Gutters) had it at 35% 
• Material Availability was listed lower by Metal Roofing 

Contractors and Metal Roofing Subscribers than all other 
categories.

• One positive is that a Resurgence of COVID was essentially not 

a concern for any groups and was listed last across all categories.

MR

CSI: Adding Employees, Products

All Respondents   Roofi ng   Metal Roofi ng Other Roofi ng (Gutters)
Employees (construction) 33% Employees (construction) 32.35% Employees (support) 35.42% Employees (support) 40%

Employees (support) 33% Employees (support) 26.47% Employees (construction) 33.33% Manufacturing equipment 35%

New products or building types 30% New products or building types 20.59% New products or building types 33.33% New products or building types 30%

Manufacturing equipment 28% Jobsite equipment 20.59% Metal forming equipment 29.17% Metal forming equipment 30%

Trucks 25% Metal forming equipment 20.59% Manufacturing equipment 29.17% Employees (construction) 25%
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��%����%������������&

���������������		���� �!������"�
����#�������������		�� ��������'&

Residential – single family Residential – multi-family Commercial Metal Roofi ng Subscribers
Employees (construction) 50% Employees (construction) 47.83% Employees (support) 38.30% Employees (construction) 27.78%

Employees (support) 31.82% Employees (support) 47.83% Employees (construction) 36.17% Employees (support) 27.78%

New products or building types 29.55% New products or building types 43.48% New products or building types 34.04% New products or building types 27.78%

Jobsite equipment 25% Trucks 39.13% Manufacturing equipment 31.91% Manufacturing equipment 25.93%

Trucks 25% Metal forming equipment 34.78% Trucks 29.79% Trucks 24.07%

All Respondents   Roofi ng   Metal Roofi ng Other Roofi ng (Gutters)
Infl ation 59% Infl ation 61.76% Infl ation 60.42% Infl ation 75%

Interest rates 51% Finding employees 58.82% Finding employees 54.17% Finding employees 65%

Finding employees 49% Interest rates 50% Interest rates 52.08% Cost of materials 50%

Cost of materials 45% Cost of materials 47.06% Cost of materials 47.92% Interest rates 50%

Retaining employees 32% Retaining employees 35.29% Retaining employees 31.25% Retaining employees 45%

Residential – single family Residential – multi-family Commercial Metal Roofi ng Subscribers
Finding employees 63.64% Infl ation 60.87% Infl ation 61.70% Infl ation 59.26%

Infl ation 54.55% Finding employees 56.52% Interest rates 53.19% Cost of materials 50%

Interest rates 56.82% Cost of materials 52.17% Finding employees 51.06% Interest rates 50%

Cost of materials 50% Interest rates 52.17% Cost of materials 42.55% Finding employees 48.15%

Domestic politics and policy 38.64% Domestic politics and policy 43.48% Retaining employees 36.17% Cost of energy and transportation 33.33%
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METALCON : PREVIEW

METALCON Highlights & 
Educational Programming 

METALCON  announces its program lineup for this 

year’s  annual conference and tradeshow sched-

uled from Wednesday, Oct. 18 to Friday, Oct. 20 at the 

Las Vegas Convention Center. 

From intensive pre-show workshops beginning on Tuesday, 

Oct. 16 to 35+ free educational sessions conveniently locat-

ed inside the exhibit hall to inspiring keynotes,  top industry 

experts will share their knowledge with attendees who are eligi-

ble to earn nearly a year’s worth of continuing education credits 

(CEUs), including AIA learning units among others. 

The only global event dedicated exclusively to the application 

of metal in design and construction  is 

brought to you by  2023 sponsors:  Mill 

Steel Company  (premier level),  CIDAN 

Machinery Inc.,  (platinum level),  US 

Steel (diamond level) and others, along 

with long-time partner, the  Metal 

Construction Association (MCA). 

Keynote speakers for this year’s show 

include  contractor and Denver business 

owner Rico León, HGTV host of “Rico to 

the Rescue,” presenting “HGTV’s Rico to 

the Rescue: Real Life Scenarios — From 

Nightmares to Dreams Come True”  on 

Wednesday, October 18 at 10:00 a.m. He 

will share some of his most unforgettable experiences and 

lessons learned from residential construction projects gone 

wrong and then turned around. 

Then, on the following day at the same time, Ken Simonson, 

chief economist of the Associated General Contractors (AGC) 

of America, with 40+ years of experience analyzing, advocating 

and communicating about economic and tax issues, will 

explore the current state and outlook for construction in his 

keynote, “Construction Outlook for 2024: Forbidding or Reason 

for Cheer?” 

A variety of special focus areas are planned, including:

 

The Architect’s Experience 
Back for a third consecutive year and brought to you by PPG 

Industries, this “show-within-a-show” over two days is focused 

on the use of metal as a design and construction component, 

specifically  to help  architects, designers, specifiers and engi-

neers solve tough architectural, structural, environmental and 

building performance challenges. 

Offering exclusive education sessions specific to design 

professionals, attendees will hear from respected thought 

leaders, award-winning architects and industry experts, 

including featured keynote  morning kick-off sessions. On 

Wednesday, October 18 beginning at 8:30 a.m., Christopher 

Sotiropulos, vice president of stadium operations joins Gary 

Edgar, manager of architectural specifications and industrial 

coatings of PPG to present “Designing for Las Vegas: A Full 

House of Finishes for Allegiant Stadium to Enhance, Protect 

& Cool.”  Sotiropulos will share what it took to build — and 

maintain — this $1.9 billion stadium as well as its ongoing 

sustainability initiatives. 

Then, the next day at the same time,  architect and author 

Stefan Al will delve into the world of architectural innovation 

and its profound impact on skylines worldwide in his keynote, 

“Steel and Skylines.” Drawing from his acclaimed book 

“Supertall,” Al will share insights from the realm of skyscrapers, 

shedding light on the emergence of a new generation of towering 

structures that defy conventional limits in terms of height and 

design. Additionally, he will highlight the unceasing evolution 

of Las Vegas Boulevard as he explores the developments of 

resort design contributing to the city’s distinctive character. 

Based on his book “The Strip: Las Vegas and the Architecture 

of the American Dream,” he uncovers the dynamic changes that 

have shaped this iconic destination while  contemplating the 

importance of sustainability in its ever-evolving architectural 

landscape. Registrants of the Architect’s Experience can stop by 

the pavilion lounge area. 

METALCON Training Zone 
(Booth #6071) 

New this year and sponsored by Sherwin-Williams, 

METALCON returns to the Las Vegas Convention Center in October. COVER PHOTO AND THIS PHOTO 
COURTESY OF PSMJ AND MCBOAT PHOTOGRAPHY
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METALCON : PREVIEW

the METALCON Training Zone provides a hands-on 

demonstration and training area for  contractors, remodelers 

and others who want to sharpen their skills and deliver their 

best, most efficient and cleanest work when installing various 

metal roof offerings and systems. Featuring a variety of mock-

ups and materials including aluminum, copper, painted steel 

zinc and even some exotic materials, training will focus on 

proper detailing and utilization of the right tools (offered in both 

English and Spanish). See page 6 for more on the METALCON 

Training Zone.

Women of Metal Construction! 
Also new this year, women of metal construction are wel-

come to join their peers before the show kicks off on Wednesday 

for a morning filled with the perfect blend of breakfast, net-

working and discussion at the ENVY at the Renaissance 

Hotel. Gather alongside fellow inspiring women and listen 

and learn from peers who are shaping the industry. “Metal 

and Mimosas” is sponsored by ATAS International, CIDAN 

Machinery, MetalCoffeeShop, the Metal Roofing Alliance and 

METALCON. 

Metl-Span Las Vegas Plant Tour
Metl-Span, a Nucor® company, invites general contractors, 

installers and architects to an exclusive plant tour at its Las 

Vegas facility. Learn from this leading North American 

manufacturer of insulated metal panels (IMP)s just how 

they are made on Thursday, October 19 from 8:00-10:30 a.m. 

(transportation provided). This exclusive experience includes 

breakfast, networking, a plant tour and an education session 

“Designing with Commercial/Industrial Insulated Metal Wall 

Panels” presented by industry expert Kira Rogatnik (earn 1 

AIA HSW credit). Learn more at metalcon.com/exclusive-

plant-tour.

The IMP Alliance Education Center
(Booth #1115) 

The MCA IMP Alliance  (leading manufacturers, material 

suppliers, and resellers) presents a special seminar, “Insulated 

Metal Panels — Installation and Handling Best Practices,” 

on best practices and common mistakes made during the 

unloading, staging and storage of bundles. 

NRCA ProCertifi cation® Demo 
(Booth #7077) 

NRCA’s engaging demo will introduce what metal panel and 

metal shingle roof system hands-on assessments look like in its 

NRCA’s national certification initiative, which certifies expe-

rienced installers in specific roof system installations. Learn 

more at nrca.net/procertification/mc.

Learning Centers 
Check out METALCON’s FREE education sessions! These 

60-minute sessions from 11:15 a.m. to 5:00 p.m. on Wednesday 

and Thursday are organized into three centers on the show 

floor: Best Practices, Technical Know-How and Sustainability. 

Attendees can earn up to 12 hours of CEUs. 

Additionally, METALCON continues to offer in-depth work-

shops this year on the Tuesday, Wednesday and Thursday of the 

show  to provide cutting-edge education and training, which 

cannot be found elsewhere. For a small fee, attendees  will be 

armed with new information, fresh ideas and strategic direc-

tion to address some of the major issues facing the construction 

industry today, including: 

• Metal Roof Installation Training Certificate Program 

• Rollforming for the Metal Construction Industry 

• Metal Roofing from A (Aluminum) to Z (Zinc) 

• Low Slope Detailing Workshop – Certificate Course 

• Mergers & Acquisitions Essentials Workshop 

• RaiNA Installer Training for Rainscreen Assemblies 

And in the Best Practices Learning Center, a special “State of 

the Industry” panel presentation led by members of the MCA 

will take place on Wednesday, October 19 at 3:45 p.m. to discuss 

current and future opportunities and challenges facing the 

metal construction industry. 

Giving Back
Each year, METALCON gives back to the local community 

where the show takes place. This year, METALCON is partner-

ing with  America’s Fund, a non-profit organization dedicated 

to helping veterans in all branches of the military. The program 

was created to direct urgently needed resources and financial 

support to injured and critically ill members of the U.S. Armed 

Forces along with their families and is a self-funded program of 

the Semper Fi Fund (metalcon.com/giving-back). 

“We look forward to returning to Las Vegas, a great 

destination for METALCON. We have a lot of hands-on 

training opportunities, new educational programming and 

fabulous keynote speakers,” said Judy Geller, METALCON 

Show Director. “Make sure to stop by The Deck, conveniently 

located near registration, to meet show management, network 

or take a break.” MR

METALCON
Wednesday, Oct. 18 to Friday, Oct. 20
Las Vegas Convention Center  •  metalcon.com
METALCON is the largest international event in the metal construction 
and design industry. Established in 1991, it’s the only annual tradeshow 
and conference devoted exclusively to the application of metal in design 
and construction. Each year, contractors, architects, developers, owners, 
installers, fabricators, manufacturers and suppliers from more than 50 
countries attend and 200+ leading companies exhibit. Produced by PSMJ 
Resources, Inc., in partnership with the Metal Construction Association. 



“In an eagle, there is all 
the wisdom of the world.” 

Lame Deer, 
19th century Lakota leader

Eagle Feather Metal Roof Honors 
Native American Heritage & Culture

Kirsch Building products has a product for every roof-

ing and wall barrier project. Sharkskin Ultra SA® was cho-

sen as the roof and wall underlayment for Montana State 

University’s American Indian Hall, which honors Native 

American cultures, beliefs, and traditions.

Of special note on the Bozeman, Montana campus build-

ing, which has been in the works since 2004, is the metal roof 

designed as an eagle feather. 

Prior to the standing seam roof and metal wall panels 

being installed, Sharkskin Ultra SA® provided excellent pro-

tective qualities, which included long term UV resistance 

and excellent high wind uplift resistance.

The beautiful eagle feather metal roof detail was designed 

and specified to last. The roof is comprised of 22-ga. 70% 

PVDF-coated Galvalume panels that transition from Silver 

Metallic on the left end to Slate Gray as the middle tone to 

Dark Bronze on the right end. The Sharkskin Ultra SA® was 

selected as the roof underlayment beneath the multi-colored 

feather-shaped metal roof and metal wall panels, as it will 

provide long term moisture resistance. 

Beneath the standing seam metal roof and wall cladding, 

Sharkskin Ultra SA® is also providing high-temperature 

resistance.

In addition to benefitting the roofing system, Sharkskin 

Ultra SA® has benefits roofers will appreciate. Benefits include 

its excellent adhesion properties … it will adhere to the roof 

and wall substrate, at 10° F and rising, without the need for 

“primer” which saves the roofer time = labor dollars.

Another important benefit: Sharkskin Ultra SA® is slip-

resistant — even when wet — allowing for a safe walking sur-

face no matter the conditions during installation.

Sharkskin Ultra SA® is designed to perform in the most 

challenging circumstances. It is Miami-Dade County, 

ICC-ES, Florida Building Code and Texas Department of 

Insurance approved. The high-performance underlayment 

also has no VOCs, contributes to LEED, and recyclable.

Kirsch Building Products offers a Sharkskin product for 

every roofing and wall barrier project. Visit www.sharkskin-

roof.com today for more information.

METAL OF HONOR AWARDS: 2    WEBSITE: www.sharkskinroof.com  PHONE: 877-742-7507

Kirsch Building Products

Photos, top & middle: Montana State University & Chris Kamman (SkyLab 
Media House). Bottom: Zach Kilwein, Beartooth Metal Roofing.

Metal Roofing Manufacturer:
Sheffield Metals International, Sheffield, Ohio

Roofing Contractor: Zach Kilwein, Beartooth Metal Roofing, Billings, Montana
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Introducing the
METALCON Training Zone

In an effort to continue metal’s decade-long trend of gaining 

roofing market share, METALCON is doing its part to 

develop more qualified metal roofing installers. The 2023 

METALCON tradeshow floor will include a METALCON 

Training Zone, offering a hands-on learning opportunity for 

roofing contractors with any or no level of experience working 

with metal.

The 2023 show is scheduled for October 18-20 at the Las 

Vegas Convention Center. Show staff recently announced that 

booth space is being added again and attendee registration is 

more than double what it was last year. 

“With exhibit and attendee numbers on the rise, this show 

provides us with a great opportunity to offer installation train-

ing to metal roofing installers,” says Judy Geller, Vice President 

of Trade Shows/METALCON. “Even more importantly, this 

training will be available to those with no experience with metal 

but are interested in adding metal roofing to their product line.”

The METALCON Training Zone will feature demonstrations 

and education using a variety of mock-ups and materials 

including painted steel, aluminum, zinc, copper and other 

natural metals. Training will focus on proper detailing and 

utilization of the right tools to enhance skills of contractors and 

remodelers, enabling them to deliver their best, most efficient 

and cleanest work when installing various metal roofing 

systems.

“We’re working out the schedule, but we’re planning on hav-

ing continuous training all three days of the convention,” says 

John Sheridan, owner of Sheridan Tools and organizer of the 

METALCON Training Zone. “We’ll have mock-ups with sev-

eral various details to work on and there will be training in 

English as well as Spanish. Roofing materials are coming from 

several generous manufacturers and Sheridan Tools will be pro-

viding tools for the METALCON Training Zone.”

Among the manufacturers donating metal roofing materials 

for use in the METALCON Training Zone are Drexel Metals, 

McElroy Metal, and VMZinc.

The METALCON Training Zone is sponsored by Sherwin-

Sherwin-Williams, Sheridan Tools sponsoring opportunity 
for contractors to get hands-on experience

Individual advanced 24-gauge painted steel detail training in Reading, 
Pennsylvania. PHOTOS COURTESY OF JOHN SHERIDAN, SHERIDAN TOOLS.

Working out details in paper at a bilingual VM ProZinc training in Mesa, Arizona.



’23
BOOTH #

METALCON

6098



8       A SPECIAL SECTION TO METAL ROOFING MAGAZINE | OCTOBER/NOVEMBER 2023

METALCON : PREVIEW

Williams, which recently introduce its MetalVue program. The 

coating manufacturer has invested years in the development 

of MetalVue, a program that has evolved into an in-depth and 

comprehensive tool kit for contractors. 

“We’re working on finding ways to help contractors grow 

their business by getting into metal,” says Mark MacDonald, 

with Sherwin-Williams. “Research shows there is a real 

opportunity to create a significant share shift from asphalt 

shingles into metal roofing. MetalVue offers business process 

change, services and software to help contractors make that 

transition. It provides the framework for their business to be 

successful.”

Part of that success is being able to install a watertight metal 

roofing system, so training is a significant step for contractors. 

MetalVue is sponsoring the METALCON Training Zone. The 

mockups will provide some basic details involved in the instal-

lation of a watertight metal roofing system. Almost all metal 

roofing manufacturers offer training specific to their products.

Jim Bush is the Vice President of Sales and Marketing at 

ATAS International, a leading metal roofing and wall panel 

manufacturer, located in Allenton, Pennsylvania. Bush has 

overseen numerous training sessions at METALCON and at 

various ATAS locations.

“First and foremost is safety,” Bush says. “One should always 

follow the current OSHA safety practices when installing 

metal. Following safety, my best advice is to always follow the 

manufacturer’s standard details. While there are often five 

right ways to treat individual details, there certainly are details 

used that may not be appropriate for the system or geographical 

location of the building. If a contractor deviates from the 

manufacturer’s recommendations, it is often a reduced level of 

liability for the manufacturer in the event a problem does occur 

in the future.

“As the attention to detail is the greatest challenge when 

getting involved in any new materials, understanding the basics 

of the materials and proper tools to be used with the systems is 

a must. Also, while materials are highly aesthetic in nature, in 

many cases the functionality of the system is hidden from view. 

As metal provides some of the longest service life expectations of 

any roofing material, the proper installation is key to the long-

germ performance. While not overly complicated to install, 

they are not easily corrected if something is done improperly.”

About Sherwin-Williams’ MetalVue Program
The MetalVue program was developed to help metal roofing 

manufacturers and contractors sell more residential and com-

mercial metal roofs. As an industry leader in metal roof coat-

ings, Sherwin-Williams is dedicated to growing the metal roof-

ing industry and the share of business for its partners faster than 

the current rate of growth. To achieve this, Sherwin-Williams 

has designed and developed a suite of services that can be mar-

keted through the customer/value chain, including distributors, 

contractors and installers.

About Sheridan Metal Resources
Sheridan Metal Resources is more than tools for sale — it’s 

training. With the right tools and the proper knowledge about 

how to use them, metal roofing professionals can improve skill 

sets and perform more efficiently and effectively. Sheridan 

training programs are designed with practical applications 

in mind and cover all necessary skills for metal roofing and 

cladding. MR

Copper advanced detail training in Burlington, North Carolina. Bilingual VM ProZinc Training in Allentown, Pennsylvania.
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MCA, METALCON Offer
Opportunities for Next Generation

Any industry is only as good as its people. Sustaining 

success requires experienced industry veterans as well as 

the ability to attract, educate and develop a younger and 

more diverse workforce to eventually move into leadership roles 

within their companies and industry.

Like a lot of industries, the metal construction industry 

is facing the challenge of retiring leaders with not enough 

replacements waiting in line to fill that void. Innovative ideas 

from future leaders have to be a valuable asset when making a 

difference in the continuing growth of the metal construction 

industry. That’s why the Metal Construction Association 

(MCA) and METALCON (produced by PSMJ Resources) have 

launched the Future Leaders Program — to attract, educate, 

connect and develop those eventual industry leaders.

“The opportunity to leverage METALCON brings great value 

to the program,” says Jeff Henry, MCA Executive Director. “Our 

objective is to increase the technical and business acumen of 

those new to the metal construction industry.”

Henry anticipates the partnership with METALCON will 

eventually develop into a broad curriculum available to edu-

cate industry newcomers about the nuances of doing business 

in the industry, as well as the use of metal in construction. 

The METALCON team has hand-picked a selection of educa-

tion sessions that will be beneficial to future leaders attending 

METALCON in October. MCA, working with METALCON, 

offers additional future leaders sessions virtually through 

METALCONLive! and dedicates webinars several times a year.

“Attracting a diverse variety of people to foster community 

and open their network will be the key to the success of the 

Future Leaders Program,” says Bridget Jammoul, Market 

Manager at Therm-All. “Not only folks from all areas, functions 

and levels within the industry, but people from all walks of life, 

too.”

There are opportunities to learn and grow with the industry 

by being an active association member. Members that continue 

to learn more about the metal construction industry are more 

valuable to their own companies.

“What we need, more than anything else, is to get people 

new to the industry involved,” says Mark Carlisle, Industry 

Marketing Manager — Construction, U.S. Steel. “This isn’t 

an age-discrimination thing. It’s good for anyone new to the 

industry to become engaged with other member companies. It 

doesn’t matter if they are early in their careers or the middle of 

their careers.

“Company leaders need to bring these people to meetings 

and trade shows, put them to work learning the industry. The 

more they know, the more they can help their company and the 

industry. The goal should be to get these people engaged to keep 

the MCA relevant.”

The mission of the MCA is to promote the use of metal in the 

building envelope through marketing, education and action on 

public policies that affect metal’s use. The success of one mem-

ber becomes the success of all.

PSMJ, the producers of METALCON, partnered with MCA 

to launch the Future Leaders Program. Online and in-person 

events are continuing opportunities for metal construction 

professionals who have the desire to develop skills needed to 

advance. (More can be learned at www.metalconstruction.org.) 

MR

Future Leaders Sessions
Below is a list of METALCON education sessions relevant for Future Leaders. 

 • Metal Roof Installation Training Certificate Program (1/2-day workshop)

 • Rollforming for the Metal Construction Industry (1/2-day workshop)

 • RAiNA Installer Training for Rainscreen Assemblies (1/2-day workshop)

 • Metal Roofing from A (Aluminum) to Z (Zinc) (1/2-day workshop)

 • KEYNOTE: Construction Outlook for ’24: Forbidding or Reason for Cheer?

 • Better Together: Creating Connectivity in a Divided World

 • Understanding the Customer Experience & Digital Transformation

 • Accounting Doesn’t Have to Suck!

 • Winners and Losers: 
   Those Who Control Their Metal Prices Versus Those Who Don’t 

 • Assuring the Successful Continuation of Your Company

 • Buying MCM: What the Industry Has In Store For You

 • Low Slope Metal Roofing Best Practices

 • Resilience Buildings, Disaster is a Hazard You Didn’t Prepare For

 • Sealant and Adhesive Technology for Metal Applications

 • AC472 & AC478 Accreditation for the Metal Building Industry
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AceClamp by PMC Industries
BOOTH #2102
87 Spring Lane
Plainville, CT 06062
www.aceclamp.com
info@aceclamp.com
860-351-0686
860-351-0689 (fax)

AceClamp® is a market-leading 

manufacturer of non-penetrating 

clamps for rooft op snow retention and 

solar mounting systems for SSMR. Our 

patented, non-penetrating sliding-pin 

clamp design secures to the seam without 

traditional set screws and does not pen-

etrate the panel. Th e AceClamp comes 

fully assembled and it installs faster than 

the traditional set-screw clamps saving 

on labor costs. We off er snow retention 

solutions for metal, membrane, slate and 

asphalt roofi ng. 

AkzoNobel
BOOTH #5007
1313 Windsor Ave.
Columbus, OH 43211
www.coilcoatings.akzonobel.com/us
614-294-3361

Beyond Performance. It is what makes 

us diff erent. Built on over 200 years of 

experience. Whatever we do, we achieve 

the highest standards. Creating products 

of tested, proven and enduring quality. 

Working in partnership to best serve our 

customers. Delivering genuine added 

value. Protecting reputations as much 

as surfaces. Simply being trusted to do 

all this, and more, like nobody else can. 

Quality, Service, Trusted Partner.

AkzoNobel Coil and Extrusion Coatings.

AMS Controls
BOOTH #2027
12180 Prichard Farm Rd.
Maryland Heights, MO 63043
www.amscontrols.com
sales@amscontrols.com
314-344-3144
314-344-9996 (fax)

AMS Controls develops advanced 

hardware and soft ware technologies for 

production management and controls 

that increase profi tability and productiv-

ity for the metal forming industry. AMS 

Controls’ customers include some of 

the largest metal processing operations 

including those producing metal build-

ings, metal roofi ng, light gauge framing, 

fenestration, custom roll formed parts, 

HVAC ductwork, and more.  With over 

14,000 installations at more than 4,500 

locations worldwide, AMS Controls sets 

the standard for operational effi  ciency in 

the metal forming industry.

Bradbury Group
BOOTH #4093
1200 E Cole
Moundridge, KS 67107
www.bradburygroup.com
bradbury@bradburygroup.com
620-345-6394

Th e Bradbury Group off ers top-notch 

metal processing equipment to global 

customers across various industries. Our 

advanced designs are instrumental in driv-

ing the metal construction market. Within 

our Group, we specialize in roll forming 

equipment, cut-to-length lines, slitting 

lines, levelers, automated production 

systems, insulated metal panel equipment, 

metal tile roofi ng systems, trim shop 

equipment, and controls. We work with 

start-up companies, mid-level, and 

advanced manufacturers.

Be sure to visit these exhibitors at METALCON, October 18-20, 2023
PLAN YOUR VISIT

: EXHIBITORSMETALCON
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Direct Metals, Inc.
BOOTH #2022
1719 Baseline Court 
Fort Myers, FL 33905 
www.directmetalsinc.com
dave@directmetalsinc.com
855-800-8878
239-599-8545

DIRECT METALS INC (DMI) sup-

plies long life fasteners for exposed 

fastener and standing seam metal roofs. 

Th e #12 diameter SCAMP 304 SS cap 

self-drill or Type 17 point carry a 40-year 

warranty to match metal roof panel 

warranties and are available with powder 

coat paint for color match. PANCLIP 

Pancake & Wafer head screws and panel 

clips for standing seam metal roofs are 

available in a variety of profi les. Acces-

sories include metal roof pipe fl ashings, 

sealants, butyl mastic, solid and vented 

foam closures, and polycarbonate panels.

Freudenberg Performance 
Materials LP
BOOTH #6098
3500 Industrial Dr.
Durham, NC 27704
www.dripstop.net
Orion@dripstop.com
503-871-5806

For over 25 years, Dripstop® has been 

the absolute best way of dealing with 

condensation on non-insulated metal 

roofs. It has been tried and tested in 

every climate condition across the globe 

and has proven to be a simpler and more 

economical way. Th e membrane will 

absorb the water caused by condensation, 

thus preventing dripping from the roof. 

Dripstop® serves as an added layer of 

protection for the metal in corrosive en-

vironments while also improving inside 

and outside acoustic properties.

Dupont™ Tedlar®

BOOTH #6001
200 Powdermill Road
Wilmington, DE 19803
tedlar.com
ec-tedlar@dupont.com

DuPont™ Tedlar® PVF fi lm has been 

proven eff ective in protecting a variety of 

surfaces for over 60 years, including metal 

in highly corrosive and demanding exterior 

applications around the world. When 

laminated to metal coil, Tedlar® provides 

superior performance to other premium 

industrial coatings. Tedlar® is extremely 

resistant to chemicals and is highly fl exible, 

and chosen for projects requiring very high 

UV and corrosion resistance, enabling 50 

year warranties for structures built within 

1500 ft  of the ocean.

Dynamic Fastener
BOOTH #5019
9911 East 53rd Street 
Raytown, MO 64133
www.dynamicfastener.com
800-821-5448

Dynamic Fastener off ers same-day 

shipping of screws, painted rivets, an-

chors, fl ashings, safety equipment, hand 

tools and power tools. In-house custom 

painting of screws and rivets, with one 

or two-day lead time. Dyna-Guard snow 

retention system for metal roofs. Dyna-

Clamps are available to accommodate 

many diff erent profi les of standing seam 

roofs. Th e company’s free, 140 page, 

full color, tool and fastener handguide 

provides engineering data, details 

product off ering and pricing. Locations: 

Kansas City, MO (Main offi  ce), Chicago, 

Houston, Las Vegas, Memphis, St. Louis, 

St. Paul.

EDCO Products Inc.
BOOTH #3076
8700 Excelsior Blvd.
Hopkins, MN 55343
edcoproducts.com
sales@edcoproducts.com
800-593-2680

EDCO Products is a national manufac-

turer of metal exterior building products. 

For over 77 years, our metal siding and 

roofi ng products continue to deliver ex-

ceptional value to our customers because 

of the products exceptional durability 

and beauty that will withstand the test of 

time. Visit our booth during METALC-

ON to see our new siding and roofi ng 

colors, as well as learn more about why 

EDCO’s exterior building products are 

the choice material by many contractors 

and homeowners alike.

Fabral
BOOTH #6079
300 Railhead Road
Fort Worth, TX 76106
Fabral.com
info@fabral.com
800-432-2725

Fabral is the premier supplier of metal 

building envelope solutions for multiple 

end markets including residential, com-

mercial, education and post frame/agri-

cultural. Fabral’s durable panels give cus-

tomers the fi nest choice of materials on 

the market today. With diverse product 

and complete accessory off erings, Fabral’s 

roof and wall systems are available in a 

wide variety of substrates, unpainted or 

fi nished with high-performance coatings.
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MAKE THE SWITCHMAKE THE SWITCH
TO ACECLAMPTO ACECLAMP®

PRE-ASSEMBLED • FASTEST INSTALLING
Patented non-penetrating sliding pin 

clamps secure without the rotation, 

friction and heat.

SNOW RETENTION | SOLAR

ORDERS: 860-773-4144
www.AceClamp.com

’23
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Flack Global Metals
BOOTH #6015
16435 N Scottsdale Rd. #200
Scottsdale, AZ 85254
www.flackglobalmetals.com
questions@flackglobalmetals.com
480-575-3221

In 2010, Flack Global Metals (FGM) 

was founded with the mission to reinvent 

how metal is bought and sold. Over 13 

years later, the company has evolved 

into a hybrid organization combining an 

innovative domestic flat-rolled metals 

distributor and supply chain manager, 

a hedging and risk management group 

supported by the most sophisticated fer-

rous trading desk in the industry known 

as Flack Metal Bank (FMB), and an in-

vestment platform focused on steel-con-

suming OEMs called Flack Manufactur-

ing Investments (FMI). Together, these 

entities deliver certainty and provide 

optionality to control commodity price 

risk in the volatile steel industry.

Howick Limited
BOOTH #2097
117 Vincent Street
Auckland 2014
New Zealand
www.howickltd.com
sales@howickltd.com
+6495345569

Howick are innovators of light steel 

roll-forming technology. Our machines 

produce cold formed steel framing 

components for walls, floors and truss for 

faster builds, precision, and waste reduc-

tion in residential, low-rise commercial, 

retrofit, and modular construction.

Check Out Our
Digital

Magazine
Websites

www.ruralbuildermagazine.com
www.framebuildingnews.com
www.readmetalroofing.com

www.rollformingmagazine.com
www.garageshedcarportbuilder.com
www.roofingelementsmagazine.com
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Kirsch BP / Sharkskin Roof 
Underlayments
BOOTH #5104
1464 Madera Road #N, Ste 387
Simi Valley, CA 93065
www.sharkskinroof.com
info@sharkskinroof.com
877-742-7507

Kirsch Building Products is focused 

on developing and marketing premium 

“building envelope” products that provide 

engineered long term performance value, 

energy savings, and reduce labor costs. 

Th e Sharkskin® line of premium roof 

underlayments are designed primarily for 

all pitched roof installations of concrete/

clay, slate, metal, and asphalt composi-

tion shingles, etc. providing “Industry 

Leading” High-Temp, 12-month UV and 

High Wind Uplift  Resistance. Sharkskin 

Ultra SA® is an air and vapor barrier used 

in wall and deck assemblies. Sharkskin 

“Th e Ultimate Underlayment.”

Levi’s Building Components
BOOTH #2076
400 Burkholder Drive
Ephrata, PA 17522
www.levisbuildingcomponents.com
info@levisbuildingcomponents.com
877-897-7020
717-656-2558 (fax)

Levi’s Building Components is your 

one-stop shop for fasteners, snow guards, 

closures, venting, underlayment, roof 

boots, sealants, tin snips, gloves, metal 

wrap,  blue fi lm, and other roofi ng com-

ponents. Check out our broad selection of 

fasteners, including FastGrip™, Metalgrip™, 

EZGrip™, ProZ™, ProCap™, and Pancake 

Head.  To fi nish your project, we also sup-

ply premium structural and deck screws. 

For quality, value, and service, turn to 

Levi’s for your metal roofi ng accessories.

SINCE 1984

Mac-Tech
BOOTH #2033
3073 S Chase Avenue
Milwaukee, WI 53207
www.mac-tech.com
win@mac-tech.com
414-486-9700

For over 40 years, Mac-Tech has stood 

as the premier destination for top-notch 

metal fabricating equipment. With 

our unrelentless obsession to serve our 

customers, we specialize in cutting-edge 

metal folding machines sourced from 

industry leaders like Erbend and Stefa-

Sucorema. Our wide array of off erings 

includes folders, long folders, slitters, 

cut-to-length machines, shears, and 

downspout forming machines, catering 

to diverse fabrication needs. With a rich 

legacy of trust, Mac-Tech remains the 

go-to partner for those seeking reliable 

solutions, underscored by our commit-

ment to quality and innovation in the 

ever-evolving metalworking landscape.

Marco Industries
BOOTH #2056
4150 S 100th E Ave., Ste. 301 
Tulsa, OK 74146 
https://marcoindustries.com
info@marcoindustries.com
800-800-8590
918-622-4536

If It’s Not Proven, It’s Not Marco. We 

make the best roofi ng ventilation and ac-

cessories—period. With the most tested 

and certifi ed products on the market, 

you can trust our solutions to perform in 

even the harshest conditions, protecting 

your roof and everything underneath.

Marion Manufacturing, Inc.
BOOTH #1023
201 S. Coble
Marion, KS 66861
www.marionmanufacturing.com
sales@marionmanufacturing.com
620-382-3751
620-382-2322 (fax)

Form your future with a machine from 

Marion Manufacturing, Inc. Trim Ma-

chines, Panel Machines, Shears, Decoil-

ers, Hemmers, Rebar Hot Heading Lines, 

Flashing lines and more. Let us help you 

add the value to the metal! 

Metal Rollforming Systems
BOOTH #5057
4511 N. Freya Street
Spokane, WA 99217
www.mrsrollform.com
info@mrsrollform.com
888-284-6794
509-467-5631 (fax)

Metal Rollforming Systems designs 

and manufactures industry leading 

rollforming equipment and accesso-

ries. Our complete in-house design and 

manufacturing facility allows us to price 

our equipment at a very competitive 



WWW.READMETALROOFING.COM 15

price, making us a leader in rollform-

ing equipment manufacturing. MRS’ 

product lines consist of single and double 

deck rollformers, single and multi-trim 

rollformers, slitters, sheet stackers and 

much more. We take great pride in our 

customer support both before and after 

the sale.

MetalForming LLC.
BOOTH #4031
100 International Dr.
Peachtree City, GA 30269
www.metalforming-usa.com
info@metalforming-usa.net
678-325-2313
770-631-7776 (fax)

MetalForming is the leader in metal 

building and architectural sheet metal 

technology. With 25 years of selling and 

servicing high quality metal folders, 

shears, roll formers, slitters and curvers 

from the most respected manufactur-

ers across the globe. We have the largest 

service and parts organization in the 

business. Schlebach Quadro is the num-

ber one bestselling portable roll-forming 

system in the world offering 11 profiles 

with instant change over.
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MFM Building Products Corp.
BOOTH #3069
525 Orange St.
Coshocton, OH 43812
www.mfmbp.com
info@mfmbp.com
800-882-7663
740-622-6161

MFM Building Products manufac-

tures a complete line of self-adhering 

waterproofi ng products for metal roofi ng 

applications. Th ese products include 

steep-slope roofi ng underlayments rated 

to 250°F, and specialty fl ashing tapes 

engineered to seal metal roof seams and 

exterior penetrations. Th ese membranes 

can also be used under vertical appli-

cations such as metal wall panels and 

parapet walls. MFM manufactures all of 

our products in the USA with a focus on 

product quality and value. Stop by the 

MFM booth for more information.

Mill Steel Company
BOOTH #4009
2905 Lucerne Dr. SE
Grand Rapids, MI 49546
www.millsteel.com
info@millsteel.com
800-247-6455
616-977-9411 (fax)

Founded in 1959, Mill Steel Co. is 

one of North America’s largest steel and 

aluminum distributors. Headquartered 

in Grand Rapids, MI, with six Regional 

Processing & Distribution Centers, Mill 

Steel excels at serving some of the world’s 

most demanding industries through 

dedication to superior quality, deliv-

ery, and performance. Mill Steel off ers 

a knowledgeable staff  with decades of 

experience in building products, top-of-

the-line coating systems, and easy online 

ordering. Contact Mill Steel today for 

your full 24, 26, and 29-gauge SMP and 

paint to order material and acrylic needs. 

Sherwin-Williams WeatherXL, AkzoNo-

bel, commodity polyesters, and custom 

color codes are all available.

Flashing lines and more.  Let us help 

you add the value to the metal!

Novagard
BOOTH #7006
5109 Hamilton Ave.
Cleveland, OH 44114
novagard.com
products@novagard.com
216-881-8111

Novagard is a Woman Owned innova-

tor of silicone sealants for construction, 

electronics, and industrial applications. 

We manufacture NovaFlex, a line of 

color-matched silicones that are used 

in the construction industry on metal 

siding, roofs, panels, and gutters. We also 

have a translucent metal roof mastic for 

penetrations, fl ashings, and repairs that 

was named a 2022 METALCON Top 

Products Award winner. All NovaFlex 

products are low odor, solvent free, and 

VOC compliant in all 50 states. Stop by 

booth #7006 to discover how you can 

eliminate callbacks with our contractor 

friendly silicones.

’23
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PAC-CLAD | Petersen
BOOTH #3091
1005 Tonne Road 
Elk Grove Village, IL 60007 
pac-clad.com
info@pac-clad.com
800-PAC-CLAD

Petersen, a Carlisle company, manu-

factures PAC-CLAD architectural metal 

cladding systems in multiple gauges 

of steel and aluminum. PAC-CLAD 

products include multiple wall panels, 

standing seam roof panels, soffi  t panels, 

perforated metal, coil and fl at sheet. All 

are available in a Kynar-based 70% PVDF 

Fluropon coating in 46 standard colors.

Paragon Computing Solutions LLC
BOOTH #2060
20 S Reamstown Rd
Stevens, PA 17578
www.goparagon.com
sales@goparagon.com
866-971-0940

Th e Paradigm family of soft ware 

solutions from Paragon Computing 

Solutions allows you to seamlessly 

manage Inventory, Manufacturing, 

Delivery, and Accounting for your 

Rollforming Business.

Regardless of the project, Ultra HT is the premium, high temperature, 
self-adhering underlayment engineered to take on any roof application.

installation. Peace of mind you and your customer will appreciate.

Visit mfmbp.com or call 800.882.7663.

under the sun.

 High temperature rated up to 250°F
 Non-slip, cross-laminated construction

 Split release liner for easy valley installation

’23
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Be sure to visit these exhibitors at
METALCON, October 18-20, 2023
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Roll Former LLC
BOOTH #4067
140 Independence Lane
Chalfont, PA 18914
www.rollformerllc.com
info@rollformerllc.com
215-997-2511
215-997-5544 (fax)

Roll Former LLC, leading the indus-

try since the 1970s, specializes in the 

development of high-quality roll forming 

machinery. Our extensive product range 

includes Roof Panel Machines, Cap/

Curver Machines, Wall/Soffi  t Machines, 

Coil Processing Machines, Perforators, 

Decoilers, Trim Machines, and Power 

Seamers, alongside custom machinery.

Roper Whitney
BOOTH #4067
2833 Huff man Blvd
Rockford, IL 61103
www.roperwhitney.com
info@roperwhitney.com
815-962-3011
815-962-2227 (fax)

Roper Whitney, leveraging over a cen-

tury of expertise, off ers a diverse range of 

high-quality, American-made sheet metal 

fabrication equipment. To enhance our 

portfolio, we also provide Eckold Prod-

ucts and Evobend Up/Down Folders. Our 

own off erings, including the renowned 

AutoBrake® and powered long folders, 

alongside advanced tools for bending, 

folding, notching, punching, and shear-

ing, are complemented by the innovative 

SYNERGY control system. Our com-

mitment is to streamline the sheet metal 

fabrication process, delivering effi  ciency 

and precision to various industries.

SmartBuild Systems
BOOTH #1070
PO Box 20627
Boulder, CO 80308
https://smartbuildsystems.com
kdietzen@keymark.com
303-443-8033
303-443-8033 (fax)

SmartBuild Systems is the construction 

industry’s only complete design system 

for all-metal buildings. Simple enough for 

anyone to use, this web-based soft ware 

quickly generates a 3D model, material 

lists, pricing, proposals, and construction 

documents for almost any steel structure. 

SmartBuild is the gold-standard soft ware 

for Post Frame that designs buildings 

using steel framing and metal panels for 

roofs and walls.

• USE SMARTBUILD TO QUOTE 

 BARNDOMINIUMS

• USE AS A 3D CONFIGURATOR 

 ON YOUR WEBSITE

• Unlimited attached buildings - in line 

 or perpendicular

• Unlimited lean-to’s, sheds, porches, 

 and wrap-arounds

• Interior walls

• Insets

• Any type and number of windows 

 and doors

ST Fastening Systems
BOOTH #3016
6357 Reynolds Road
Tyler, TX 75708
stfasteningsystems.com
800-352-4864
800-352-3940 (fax)

ST Fastening Systems manufactures 

steel-frame, and post-frame fasteners for 

use in agricultural, industrial, commer-

cial and residential metal roof and side-

wall applications. Products have unique 

engineered design innovations and are 

enhanced with a superior proprietary 

powder coating paint system.

SWI Machinery, Inc.
BOOTH #3097
85 Howell Ave.
Fairburn, GA 30213
www.swimachinery.com
info@swimachinery.com
770-766-0880

SWI is an established international 

leader in sheet metal machinery. Our 

state-of-the-art machines provide supe-

rior, dependable solutions for both large 

and small organizations throughout the 

industry, including some of the world’s 

largest roofi ng companies along with 

hundreds of family-owned enterprises 

around the globe. Our range includes 
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Simplex and Duplex folders, Marxman 

manual and automatic slitters, uncoil-

ers, recoilers, multi-station uncoilers, 

and complete customized process lines. 

Th ese machines are fast, fl exible, and 

easy to operate, while advanced features 

maximize production. Eff ective, reliable 

mechanical designs make SWI a number 

one choice for advanced sheet metal 

machinery.

Tennsmith
BOOTH #4067
6926 Smithville Hwy.
McMinnville, TN 37110
www.tennsmith.com
info@tennsmith.com
931-934-2211
931-934-2220 (fax)

Tennsmith, with decades of excel-

lence, is a global leader in manufacturing 

American-made sheet metal fabricat-

ing machinery, and the proud owner of 

Roper Whitney and Roll Former LLC. 

Our diverse product line, which includes 

Automatic Folders, Hand Brakes, Shears, 

Slip Rolls, Cleat Benders, Notchers, and 

Rotary Machines, off ers comprehensive, 

high-quality solutions for sheet metal 

fabrication. Demonstrating commitment 

to innovation, precision, and effi  ciency, 

Tennsmith streamlines fabrication pro-

cesses across a wide range of industries.

R

TRIANGLE FASTENER
CORPORATION

Triangle Fastener Corporation
BOOTH #5077
1925 Preble Ave.
Pittsburgh, PA 15233
www.trianglefastener.com
800-486-1832
412-321-7838 (fax)

TFC off ers a full line of fasteners, 

sealants, and power tools for the metal 

roofi ng industry. We specialize in supply-

ing rare fasteners and accessories used in 

a wide range of applications and job-site 

support, 27 stocking locations and nine 

paint facilities. Technical support, inven-

tory management, and delivery programs 

are available.

The  Ma   k  o f  Qua l i t y
Van Mark

Van Mark Products Inc
BOOTH #4061
24145 Industrial Park Dr.
Farmington Hills, MI 48335
www.van-mark.com
sales@van-mark.com
248-478-1200

Van Mark Products manufactures por-

table metal bending and forming tools 

for use in the siding and metal roofi ng 

industries. Off ering a wide range of metal 

brakes, slitters, cutters, and other tools 

capable of manipulating up to 24 gauge 

painted steel on the jobsite. All products 

are designed, manufactured, and as-

sembled in the USA and have been since 

1964. MR

888.825.3432   |   www.S-5.com

Snow Guards Protect 
Your Metal Roof

Plan Your Project
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