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As you well know, construction-

related trade shows and conven-

tions held in 2021 were hit and 

miss. I can only hope you are as excited as 

I am about the way 2022 events are shap-

ing up so far. The Frame Building Expo 

was a hit in January. IRE in February was 

exciting and well-attended, too. To help 

you plan out your travel schedule for the 

rest of the year, you’ll find an updated 

Events Calendar on page 11. (I’m a bit of 

a worrier, so, while things are looking 

up, I’d still recommend you check with 

show producers before booking flights 

and hotels.)

Speaking of events, I’d like to con-

gratulate the FRSA on its centennial 

celebration coming up in July. For an 

organization to last 100 years is a feat — 

say nothing about evolving and staying 

relevant and valuable to its members. 

You’ll find information about the show, 

including a show floor map and list of 

exhibitors, plus educational sessions that 

qualify for continuing education credits, 

beginning on page 26. 

More exciting news ... Shield Wall 

Media, the publisher of Metal Roofing, 

is re-launching yet another magazine. 

We’re bringing Metal Builder back to life 

as a print and digital magazine. Metal 

Builder is a resource for construction 

professionals who work in metal; it will 

provide information about the new-

est products, resources, tips and tricks, 

and insider insights on everything from 

metal frameworks to metal roofs. 

This new (old) magazine will initially 

be available as a special section within 

Rural Builder magazine. The plan is to 

then grow Metal Builder into a separate 

publication next year. 

Shown above is some of the crew at 

Levi’s Building Components. They’re 

holding their 2022 Metal of Honor 

Award — which is the company’s second. 

I’ll take this opportunity to again con-

gratulate Levi’s and the rest of the Metal 

of Honor Award recipients ... Being rec-

ognized as a company that roofers trust 

and depend on is worthy of applause.

Keep up the great work, everyone!

Happy 100th to the FRSA!

By Karen Knapstein, Managing EditorEDITOR’S LOG

The staff at Levi’s Building Components, standing in front of their “honors wall,” receive their 2022 Metal of 
Honor Award. Submitted photo.
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NEWS

Steel Dynamics Announces 
Leadership Appointments

Steel Dynamics, Inc., one of the 

largest domestic steel producers and 

metals recyclers in the United States, 

has announced the transition of Miguel 

Alvarez to lead the company’s North 

American Metals Recycling platform 

effective March 31, 2022, which precedes 

the July 2022 retirement of Russell B. 

Rinn, the company’s Executive Vice 

President of Metals Recycling since 

July 2011. Rinn will remain a valuable 

resource to the company in a consulting 

role until his retirement, continuing 

to report to the company’s Chief 

Executive Officer. The company is also 

promoting James Anderson from his 

current position as Vice President of the 

company’s steel fabrication operations 

to a Senior Vice President retaining 

the same responsibilities, also effective 

March 31, 2022. 

“Since joining Steel Dynamics over 

ten years ago, Russ has played a key role 

as part of our senior leadership team, 

and has been instrumental in our met-

als recycling strategy,” said Mark. D. 

Millett, Chairman, President, and Chief 

Executive Officer. “Russ came to us with 

an already impressive resume within the 

steel industry, with over 30 years of lead-

ership. I, along with our board of direc-

tors and the entire senior leadership team, 

recognize and appreciate his contribu-

tions to Steel Dynamics and our success. 

During his tenure, Russ contributed to 

the overall leadership of our company, 

and also further optimized and rational-

ized our recycling operations, including 

our strategic recycling growth in Mexico. 

We wish Russ the very best with his next 

endeavors within retirement.”

Steel Dynamics produces steel prod-

ucts, including hot roll, cold roll, and 

coated sheet steel, structural steel beams 

and shapes, rail, engineered special-

bar-quality steel, cold finished steel, 

merchant bar products, specialty steel 

sections and steel joists and deck. In 

addition, the company produces liquid 

pig iron and processes and sells ferrous 

and nonferrous scrap.

Dynamic Fastener Releases 
New 2022 Hand Guide

Dynamic Fastener [tel. 800-821-5448] 

has released a new version of its popu-

lar Tool and Fastener Hand Guide. This 

free, 140-page, full-color gem provides 

concise answers to questions pertain-

ing to fastener applications, engineering 

data, availability of types, size ranges and 

fastener materials specific to the metal 

building and roofing industry. 

In addition to discussing screws and 

anchors, the Guide provides prices 

and other useful information relating 

to flashings, sealants, insulation tapes, 

safety equipment, hand tools, power 

tools and more. The 2022 publication 

includes details on the Dyna-Guard 

snow retention system for metal roofs. It 

also includes information about the com-

pany’s new rivet initiative that resulted 

in a stock level of 100 million rivets with 

75 million pre-painted in more than 100 

different colors.

Hy-Brid Lifts Announces Dave 
Wanta as VP of Sales

Hy-Brid Lifts, a global scissor lift 

manufacturer, announces Dave Wanta’s 

promotion from Director of Sales to Vice 

President of Sales. His new responsibili-

ties include spearheading the sales team 

strategy, developing customer experi-

ence initiatives, and improving on and 

executing the company’s growth strategy.

“I’m excited about the progress and 

innovations that Hy-Brid Lifts has made 

over the past few years,” said Wanta. “I’m 

looking forward to contributing to the 

company’s continued momentum by 

optimizing our sales processes to ensure 

customer and end-user satisfaction.”

Wanta is an industry veteran with 

more than 25 years of experience in the 

construction and agriculture sectors. 

He spent the last two years leading the 

Hy-Brid Lifts sales team and expand-

ing its customer base as the Director 

of Sales. Prior to that position, Wanta 

held a National Account Manager role 

at Skyjack, where he worked with both 

key accounts and independent dealers 

to nurture relationships and ensure that 

all products and services met the increas-

ingly stringent standards of his custom-

ers. He will continue acting as the prima-

ry representative for Hy-Brid Lifts in the 

Fort Mill, South Carolina, area.

“We’re thrilled to have Dave transition 

into the Vice President of Sales role,” 

said Jay Sugar, Hy-Brid Lifts CEO and 

President. “Dave has been a tremendous 

asset in building relationships with 

our customers, understanding their 

needs, and identifying solutions for 

those challenges. He has the necessary 

experience to help us pivot and respond 

to market changes. We’re excited for him 

to continue the company’s successful 

growth.” MR

Hy-Brid Lifts by Custom Equipment announces 
Dave Wanta as its new Vice President of Sales.
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Prevent Underlayment Woes
Things to Consider When Selecting, Installing High-Temp Underlayment

By Mark Strait, Kirsch/Sharkskin

High-Temp rated roof underlayments for use under stand-

ing seam metal, metal shingle, metal tile and metal shake 

roofing systems, in direct to deck applications can be 

both mechanically applied (MA) and self-adhered (SA). 

Areas in the U.S. that experience seasonal snow and ice may 

require “ice dam” protection at the eave, valleys, and roof 

perimeter. In this case a self-adhered roof underlayment meet-

ing ICC-ES AC48 or ASTM 1970 is normally required. In the 

case of metal roofing systems, it’s best to specify a High-Temp 

(HT) rated self-adhered roof underlayment.

Some jurisdictions require the entire roof deck be covered 

with a self-adhered roof underlayment under metal roof sys-

tems. When it comes to choosing the right self-adhered roof 

underlayment, the following features and benefits should be 

considered.

Low Temp Adhesion
Proper adhesion in low temperatures can be a problem for 

contractors/installers when installing “HT” self-adhered roof 

underlayments in temperatures below 40-50 degrees. Improper 

adhesion can lead to “blow-off” of the roof underlayment 

unless the roof underlayment is nailed in place. Which depend-

ing upon the type of fastener used can lead to dimpling in a 

standing seam metal roof and or “electrolysis dissimilar metals” 

if for example a galvanized fastener is used instead of copper or 

stainless steel.

Slip Resistance
Slip resistance is a problem with many underlayments, espe-

cially when there is morning dew, snow or it just rained on the 

roof underlayment. Selecting a high-temp underlayment that 

addresses slip  highly recommended in 

Exposure Limitations
With the metal supply chain issues of late, having a product 

that can be left exposed to the elements for extended periods can 

be critical. Many HT self-adhered roof underlayments only pro-

vide a few months protection, while some can be left exposed for 

up to 12 months before installing the final roof covering.

Ease of Installation 
A multi-directional self-adhered roof underlayment will 

take less time to install and there will be less waste than a self-

adhered underlayment with a selvage edge. A selvage edge is 

necessary when the surface of the SA doesn’t allow for proper 

adhesion with the adhesive side of the SA. The selvage allows 

for proper adhesion at the horizontal overlap from one course to 

the next. Self-adhered roof underlayments that require a selvage 

edge most often require a caulking/mastic at the vertical laps for 

the same reason mentioned above. 

Width — Consider the width of SA roof underlayments. 

Wider rolls — 48” vs. 36” — allow for quicker coverage, thus 

reducing labor costs. In addition, a 48”-wide SA roof underlay-

ment, in most cases, will provide the code required “ice dam” 

protection (2 feet inside the warm wall) with one course, where-

as 36” SA roof underlayment will require two courses up from 

the eave of the roof to provide the ice dam protection required. 

Priming — Be aware that manufacturers of some high-

temp self-adhered roof underlayments require priming metal 

and certain substrates, while others require no primer. Most 

asphalt-based SA roof underlayments fall into the primer-

needed category. In most cases, a synthetic butyl/butyl SA roof 

underlayment does not require a primer. 

Mil Thickness Perspective
For some time, mil thickness has been considered most 

important for nail/screw sealability. For years many building 

codes have required a 40-mil thickness as a minimum for self-

adhered roof underlayments. Some manufactures have gone to 

even thicker mil thicknesses of 50 to 60 mil. The reality is there 

are non-asphalt-based adhesives (with no added fillers as used 

More than 30,000 sq. ft. of natural copper covers Denver University’s new 
Dimond Family Residential Village. Underlayment by Kirsch/Sharkskin. Photo 
courtesy of Schafer and Co., Denver, Colorado.

Underlayment-MR JJ.indd   8 4/29/22   1:00 PM
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with asphalt adhesives) in self-adhered underlayments that will 

perform as well or better. In addition, the available asphalt on 

the market today from the oil industry is different from what it 

was in the past. Oil industry manufacturers have refined more 

of the tar out of asphalt than in years past, which causes some 

asphalt-based self-adhered roof underlayments to dry out and 

become brittle over time. 

Wind Uplift Resistance/Design Uplift Pressure 
“High Temp” roof underlayments that provide “Design Uplift 

Pressure” (DUP) vs. those that do not. Wind uplift resistance 

has always been important regarding both self-adhered and 

mechanically adhered roof underlayments. Building codes 

in Florida, for example, have continued to increase the DUP 

requirement of the primary roof covering. Building depart-

ments are also asking for DUP resistance of the roof underlay-

ments in the event the primary roof covering is lost. For this 

reason, it’s important to specify roof underlayments with a 

posted DUP number. The posted number is normally 50% of 

what the roof underlayment was tested to. Not all high-temp 

self-adhered and mechanically adhered roof underlayments 

provide the same wind uplift rating.

Mechanically Applied
High-temp mechanically applied roof underlayments can 

also provide extended UV protection, slip-resistance (even 

when wet), and superior abrasion resistance. I can also provide 

the necessary wind uplift resistance — in some cases exceeding 

that of self-adhered roof underlayments — as well as matching 

the long-term performance and warranty of self-adhered roof 

underlayments, all while helping to reduce overall installation 

costs. MR

The tech department addresses two top concerns for 

one manufacturer: The #1 key to choosing an under-

layment for metal roofing is having a product that is 

rated for high-temperature applications. Many contractors 

try to cut corners with an inferior product – the end result 

is that the heat will liquefy the mastic if it’s not rated to at 

least 225°F. The mastic will break down, possibly leaking 

out onto the shingles themselves, and in some cases, down 

the side of the home’s exterior.

Ranked closely behind the number one concern is the 

exposure limitations. Contractors need to pay attention 

to the UV rating on underlayments. Most metal roofing 

underlayments are UV-rated for 60, 90, or 120 days. What 

often happens is that the contractor will install the under-

layment, but the metal will be backordered or delayed, 

leaving the underlayment exposed past its UV rating. 

When that happens, the top surface will break down caus-

ing the mastic to be exposed to the elements. Or the film 

will start to severely wrinkle or tear when walked on. All 

these situations are not good for the waterproofing prop-

erties of the underlayment. The contractor needs to keep 

this in mind when working on a project. MR

Pay attention to temp, UV ratings

Self-Adhesive Underlayment Installation & Storage Tips
• Self-adhesive underlayment may not fully adhere when 

temperatures are under 40°F (5°C). When installing in cold 

weather, store the SA underlayment at room temperature prior 

to installation to warm the adhesive to a workable temperature . 

• If applied in temperatures above 100°F (38°C), or exposed to 

direct sunlight,the release backing  on self-adhesive underlay-

ments may become difficult to remove. If this happens, move 

the underlayment into a shaded area to cool. Once cooled, the 

backing should release easily.

• Store self-adhesive underlayment upright in a dry, well-ven-

tilated area. Underlayment should not be stored at 90°F (32°C) 

or above for extended periods of time. 

• Do not store self-adhesive underlayment in direct sunlight. 

MR

METAL ROOFING MAGAZINE EXTENDS ITS 
THANKS TO THE FOLLOWING MANUFACTURERS 
FOR CONTRIBUTING THEIR EXPERTISE 
TO EDUCATE METAL ROOFERS:

•Kirsch Building Products www.sharkskinroof.com 
•MFM Building Products Corp. www.mfmbp.com
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By Metal Roofi ng Staff 

A
re you ever curious about construction trends in 

areas with which you are unfamiliar? We’ve begun 

gathering industry data to not only satisfy your 

curiosity but to help you prepare for the material 

and service requests that may come your way. 

Metal Roofing Magazine recently concluded a survey of roof-

ers and manufacturers; we polled them about the importance 

of color selection and about which colors are most frequently 

installed in various regions of the U.S. We asked survey par-

ticipants to identify the region in which they operate: Northeast, 

Southeast, North-Midwest, South-Midwest, Northwest, or 

Southwest. 

We then asked them to rank nine metal colors from most to 

least popular. The metal colors on the list included: Black, Red, 

Brown, Grey, Blue, Green, Tan, White, Galvalume/ Galvanized/ 

Natural. (There were no “light,” “medium,” or “dark” designa-

tions.)

The overall results closed out with Black and Grey coming in 

tied for the No. 1 spot. Black scored the No. 1 spot in the North-

Midwest and the Northwest, and a No. 2 spot in the Southeast. 

Grey scored the No. 2 spot in the Southeast, North-Midwest, 

and Northwest, in addition to claiming the No. 1 spot in the 

South-Midwest. 

We found several statistically significant variances between 

regions. For example, while Galvalume/ Galvanized/ Natural 

finishes rank No. 6 overall, the color group ranks No. 1 in the 

Southeast region. Tied at No. 2 in the Southeast are Black and 

Grey. For whatever reason(s), Brown ranks No. 3 overall, but 

comes in at way down at No. 7 in the Southeast.

In the North-Midwest, Galvalume/ Galvanized/ Natural 

finishes rank near the bottom, at No. 8, and White ranks higher 

than the national average, at No. 3 regionally versus No. 5 

overall. 

The Northeast is a bit of an anomaly when compared to the 

rest of the regions. It is the only region where Green ranked No. 

1. The Northeast region is also where Red saw its highest rank-

ing, at No. 2; in all other regions, Red placed at No. 4 or lower. 

The highest Blue ranked among all regions was No. 6 (in both 

COVER STORY

Regional Color Trends
How does your experience compare with the regional report?

Texas-based Green Knight Metal Roofing installed this matte black roof on an 
Austin residence. PHOTO COURTESY GREEN KNIGHT METAL ROOFING.

Courtesy of Hixwood.

Regional-Color.indd   12 4/28/22   1:37 PM
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the Northeast and Northwest). It ranked in at No. 9 in three 

regions: Southeast, North-Midwest, and Southwest. 

Another quirk is the appearance of Tan at the No. 4 spot in 

the Northwest, which is the highest the color ranked in any 

region. (We can only speculate why; perhaps it mimics the look 

of cedar or tile.) 

How Many Choices Are Too Many?
Moving on to the importance of the color selection offered 

to customers, a greater percentage of manufacturers (those who 

don’t install metal roofs) said color was “Extremely Important.” 

For comparison, a greater percentage of installers said color 

was “Very Important” (i.e. slightly less important). The survey 

results indicate the perception color importance between man-

ufacturers and roofers aren’t quite in alignment. 

The survey results show customers usually arrive with a 

specific color in mind. However, those who don’t are offered 

(possibly too) many choices. Sixty percent of survey respondents 

report offering potential customers “10+ (everything they have)” 

choices. Which is interesting, since statistics prove if customers 

COVER STORY

Northeast Region
1. Green
2. Red
3. Black
    Brown
    Grey

Southeast Region
1. Galvalume / Galvanized / Natural
2. Black
    Grey
4. Green

North-Midwest Region
1. Black
2. Grey
3. White
4. Red
    Green

South-Midwest Region
1. Brown
    Grey
3. Green
4. Black

Northwest Region
1. Black
2. Grey
3. Brown
4. Tan

Southwest Region
1. Brown
2. Galvalume / Galvanized / Natural
3. Black
    Grey

Overall Results (All Regions)

1. Black
    Grey
3. Brown
4. Green
5. White
6. Galvalume / Galvanized / Natural
7. Red
8. Tan
9. Blue

Regional-Color.indd   13 4/28/22   1:37 PM
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Ruthann Hanlon of PPG gave a 

color presentation at the Garage, 

Shed and Carport Builder Show 

in South Bend, Indiana in November. 

The psychological aspects involved with 

the color of siding your client chooses 

are  interesting. For instance, did you 

know that gray is out because people’s 

mood and outlook are lifting; they’re 

becoming more hopeful. So goodbye 

safe, neutral, not-very-cheerful gray. No 

offense to gray intended…it can be used 

to stunning effect, but it was hanging out 

around the top of the  colors-used chart 

for years. Many homeowners are moving 

on. And here is what the color experts say 

they are moving to.

PPG Color of The Year 
After a year of stay-at-home orders 

and too few IRL (in-real-life) moments 

in 2020 and 2021, homeowners, design-

ers, architects and facility managers are 

craving authenticity, nature and mean-

ingful human interaction after living in 

a mostly digital world. Our 2022 Color 

of the Year is Olive Sprig (PPG1125-

4), an elegant, grounded, versatile and 

highly-adaptable grey-green. This color 

represents regrowth in a post-

pandemic world and mim-

ics nature’s resiliency.

Olive Sprig is a relaxed, 

but enticing green that 

emulates the feeling of 

soothing aloe vera or a 

fragrant plant – brighten-

ing any space with organic 

liveliness. A versatile color that 

lives well inside or outside, Olive Sprig 

blends in with nearly any environment.”

“As many of us know following a year 

of lockdown, the easiest way to shift your 

mindset is to change your environment. 

While we begin to trade sweatpants for 

strappy shoes, recipes for reservations, 

and a night in for a night out, our paint 

color preferences are shifting too, in both 

residential and commercial spaces,” said 

Amy Donato, senior color marketing 

manager, PPG paint.

  Lending itself to be paired with natu-

ral materials, Olive Sprig looks beautiful 

alongside unique architectural elements 

and furniture with curved forms to cre-

ate a comfortable and grounded space. 

The color can help create a sanctuary in 

a bedroom, encourage focus in an office, 

offer the perfect neutral 

backdrop in a retail or 

restaurant, and create 

a grounded getaway in 

hotels. Olive Sprig also pairs 

beautifully with brass accents 

and wood tones on an island or 

lower kitchen cabinets. Homeowners, 

designers, architects, and other custom-

ers of professional painters can also gath-

er inspiration from this color through 

the use of floor-to-ceiling emerald tiles 

in a bathroom, incorporating a luxe vel-

vet green couch in the living room, or 

immersing the home in plants in a vari-

ety of shapes, colors and sizes.

In addition, after the rise of working 

from home and remote learning, home-

owners have shifted away from open con-

cept living spaces to individual rooms 

in order to create privacy and compart-

mentalize working life from personal. 

For those in need of a little more separa-

tion, painting a wall or nook a different 

color from the rest of the room is a sim-

ple, affordable project that can instantly 

COVER STORY

Colors of the Year 2022
Olive Sprig from PPG. 

(Duranar Coil - BN2G147B)

are offered too many choices, they abandon the decision. (It’s 

the Paradox of Choice: More options attract more potential 

customers, but too many options can overwhelm them. They 

may either abandon the decision to buy or be dissatisfied with 

their purchase if they actually go through with it.)

Apples & Oranges: Metal Roof vs. Metal Building
Let’s compare metal roof colors to metal building colors. 

Building manufacturer Wick Buildings, headquartered in 

Mazomanie, Wisconsin, operates throughout the Midwest, 

Great Lakes and Great Plains. The company recently posted 

the results of its annual color survey in January. In a blog post 

reporting the results [https://www.wickbuildings.com/blog/], 

Wick reports Charcoal Gray as the most popular color for 

2022. Coming in at Nos. 2-10, in descending order, are White, 

Burnished Slate, Beige, Smoke Gray, Alpine White, Red, Hunter 

Green, Black, and Brown. (Actual survey colors are Wick’s 

AkzoNobel’s CERAM-A-STAR® 1050 coatings.) 

The post reports: “Black broke into the top 10 two years ago 

and appears to have a foothold,” while “Hunter green, which 

was parked at No. 6 for three years straight, dropped to No. 8.” 

When comparing the two surveys, there are both discrep-

ancies and similarities. The Wick survey reports White is a 

popular color for a metal building. The metal roofing survey 

results show White as one of the least popular colors for a metal 

roof. Blue has a poor showing on the metal roofing survey, and 

doesn’t appear at all in Wick’s Top 10 metal building colors. 

If anything, the metal roofing color survey prompts us to ask 

even more questions: 

• To what degree do HOAs or zoning impact metal roof colors? 

• Are the roofs in the survey new construction or reroofs?

Regional-Color.indd   14 4/28/22   1:37 PM
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transform a space and help create bound-

aries in your home that will change and 

adapt as our lives do.

As part of PPG’s annual Global Color 

Forecasting Workshop, the company’s 

experts uncovered that consumers are 

more inclined to adopt more colorful 

selections after difficult inflection points 

throughout history, often seen during 

the Roaring Twenties or after the Great 

Depression. As part of this cyclical his-

tory, PPG is seeing post-pandemic opti-

mism infiltrating commercial and resi-

dential design spaces so many can create 

a sense of escapism. Just as trends in the 

1920s were marked by opulence, metal-

lics, rich woods, layers, moody colors and 

angular shapes, today’s home décor is 

drawing inspiration from the Antiquity, 

Baroque and Renaissance eras of art, 

sculpture and architectural forms. This 

colorful embrace is thought to reflect an 

optimistic rebellion, a sign of personal 

expression or soothing self-care.

Sherwin-Williams  
Color of the Year

Easily hit the refresh button on any 

residential, commercial or architectural 

space with Evergreen Fog, a simple, 

sophisticated color that is both calming 

and composed with just a touch of 

organic lushness.

Our 2022 Color of the Year is a 

versatile and calming hue of gorgeous 

green-meets-gray, with just a bit of blue, 

depending on the light. It’s a simple but 

sophisticated wash of beautiful color 

for any exterior space. It allows you to 

truly discover the balance between the 

familiar and the fantastical—between 

seeking sun and rooting deeply. In the 

soft organic shade of Evergreen Fog, we 

find meaning, a place to heal, a lasting 

peace.

AkzoNobel Color of the Year
The forecast calls for Bright Skies™ 

in 2022, with the reveal of AkzoNobel’s 

Color of the Year. The airy, light blue feels 

like the breath of fresh air we all need.

After a spell of feeling shut in, people 

are craving expansion. Extensive global 

trend research conducted by a team of in-

house paints and coatings color experts 

and international design professionals 

reveals that we want open air, connec-

tions to the great outdoors and a fresh 

approach to everything.

Many events over the past two years 

have thrown the social, economic and 

environmental aspects of our lives into 

sharper focus. We’re reassessing what 

really matters: family, friends, home and 

the world around us.

“In 2022, Bright Skies will help us 

embrace new ideas and shape a new 

future,” says Heleen van Gent, Creative 

Director of AkzoNobel’s Global Aesthetic 

Center. “The color reflects the limitless 

skies above us, giving us the space to 

redefine the role of our homes, nature, 

the arts and new voices in our lives. As 

consumers look to express themselves 

and transform their spaces, our aim as 

color experts is to inspire their color con-

fidence.” MR

COVER STORY

Evergreen Fog from 
Sherwin-Williams.

Bright Skies from AkzoNobel.

• Does the purpose of the building have an impact on the 

selected roof color?

• How does the siding color correlate to the roof color?

• Are Black, Grey, and Brown popular metal roof colors 

because they mimic the color of traditional roofing materials 

like wood, terra-cotta, tiles, and asphalt shingles?

• What colors are absent in the survey that should have been 

included?

• Did survey respondents have to contend with zoning laws or 

restrictive covenants for color choices?

Watch for more follow-up surveys and articles here in Metal 

Roofing Magazine. If there are questions you think we should ask, 

but haven’t, drop me a line at karen@shieldwallmedia.com. As 

always, we welcome your feedback about popular materials and 

colors in your region. We’d love to hear from you. MR

Photo courtesy of Hixwood.
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CALENDAR

JUNE

June 13-15

Metal Construction Association (MCA) 

Summer Meeting, Rosemont, Illinois; 

www.metalconstruction.org

JULY

July 20-22

Florida Roofing & Sheet Metal Expo 

(FRSA), Ocean Center and Hilton 

Daytona Beach, Daytona Beach, Florida; 

floridaroof.com. (See pages 25-29.)

AUGUST

Aug. 16-20

National Association of Women in 

Construction’s (NAWIC) Annual 

Meeting and Educational Conference; 

www.nawic.org

SEPTEMBER

Sep. 12-16

Building Component Manufacturers 

Conference, Greater Columbus 

Convention Center, Columbus, Ohio; 

bcmcshow.com

Sep. 24-26

Western Roofing Expo (WSRCA), Paris, 

Las Vegas, Nevada; westernroofingexpo.

com

Sep. 27-29

RCAT / MRCA Roofing Conference, Fort 

Worth Convention Center, Fort Worth, 

Texas; www.roofingcontractors-texas.

com

OCTOBER

Oct. 12-14

METALCON, Indiana Convention 

Center, Indianapolis, Indiana; www.

metalcon.com

Oct. 26-27

Construction Rollforming Show, Ernest 

N. Morial Convention Center, New 

Orleans, Louisiana; www.construction-

rollformingshow.com

NOVEMBER

Nov. 6-8

RoofCON Roofing & Solar Conference, 

Orange County Convention Center, 

Orlando, Florida; roofcon.com

Nov. 8-10

FABTECH, Georgia World Congress 

Center, Atlanta; www.fabtechexpo.com

MR

Before making travel arrangements, check 

with the show producer to confirm there 

have been no changes to event dates, venue, 

or show hours. 

To have events included here, contact Karen 

Knapstein, 715.513.6767, karen@shieldwall-

media.com.

800.558.5895 www.plyco.com

Ply-Lo Ext y-Lo Extr y y-Fas etalfast

East Coast Fasteners produces durable,

of building materials.

•  Quick Ship Program

•  Colors to match any rollformed steel

The FASTEST, SHARPEST, CLEANEST Drilling Fasteners Available!!

East Coast Fasteners...
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Profitable Tools for Small Businesses
Employee Handbooks

What commonly neglected busi-

ness tool can help your work-

place run more smoothly, orient 

new employees quickly, and reduce your 

risk of costly legal battles? If you guessed 

“the employee handbook,” you’re right. 

Too often given short shrift, this vital 

document can play a vital role by com-

municating workplace policies and 

employee responsibilities. The result can 

be a more productive organization and a 

more profitable business.

“Employee handbooks are extremely 

important for businesses of all sizes,” 

says James W. Potts, J.D., Chief Executive 

Officer of the Pasadena, California,-

based human resources consulting firm 

of Potts and Associates (pottsandassoci-

ates.com). “They can help everyone work 

more efficiently.”

The same handbooks that help vet-

eran workers understand your busi-

ness policies can be especially valuable 

for recruits. “Giving your handbook to 

selected applicants can be beneficial 

in landing the best employees,” says 

Richard Avdoian, an employee devel-

opment consultant in Metropolitan St. 

Louis (MidwestBusinessInstitute.com). 

“Many times the ideal candidate has mul-

tiple offers, and your handbook can tip 

the balance in your favor by communi-

cating the benefits of joining your team.”

The employee handbook, along with 

the job description, can set the frame-

work for inducting new people into your 

business, adds Avdoian. “It communi-

cates the company mission, states expec-

tations and outlines benefits. And it sets 

the tone for a cooperative ‘we’ culture.” 

Once aboard, the new employee should 

receive a handbook as part of a thought-

ful orientation. “The new employee 

should be given a tour of departments 

and be introduced to their managers,” 

says Avdoian. “This communicates idea 

that each individual is part of a larger 

organization and is equally important in 

the success of the company.”

There’s one more benefit of a well-

written handbook: reduced legal risk. 

Suppose, for example, one of your 

customers is harmed by an employee 

impaired by alcohol or drugs. Having a 

record of an anti-drug policy can help 

mitigate liability. “When you get sued, 

the first question an attorney will ask 

is ‘Did you have a policy covering this?’” 

says Bob Gregg, co-chair of the employ-

ment practice law group at Boardman 

and Clark LLC, Madison, Wisconsin 

(boardmanclark.com).

At smaller businesses, where supervi-

sors have limited time to communicate 

all the vital information employees need, 

handbooks can help fill the gap. At the 

same time, they communicate a valu-

able business image. “Like a website, 

an employee handbook is an expected 

part of today’s business operation,” says 

Avdoian. “It tells everyone you are seri-

ous about your organization.”

Cover These Topics
The employee handbook is not a “one 

size fits all” affair. Every organization 

has its own requirements, and only your 

attorney can tell you what you should 

include (and omit) to be in compliance 

with the law. Nevertheless, there are some 

topics common to many handbooks. For 

a rundown, see the sidebar, “What Goes 

in the Employee Handbook?” page 21.

Here are some remarks about the more 

sensitive topics:

• Email. Even if allowed to use person-

al devices for business purposes, employ-

ees have no right to privacy regarding any 

business emails that go through those 

devices, or any personal emails that go 

through the business system. 

“Your policy should state that your 

business owns all emails that go over 

your business system, even personal 

ones,” says Gregg. “Employees should 

By Phillip Perry
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not use the system for anything they do 

not want company management to see. 

They should also be informed that even 

if they hit the delete key the emails will 

be retained on the company hard drive or 

in the cloud.” 

• Overtime. The 2004 revisions to the 

Fair Labor Standards Act created a “safe 

harbor” from liability for unpaid over-

time when employers have adequate poli-

cies granting employees the opportunity 

to request wage corrections. “If you do 

not have such a policy employees can 

sue you for unpaid overtime without tell-

ing you first,” says Gregg. “On the other 

hand, if you have a clear, correctly word-

ed policy, you can win the case.”

• Privacy statement. “Include a state-

ment of your right to inspect computers, 

desks, and telephones,” advises Gregg. 

“If you don’t have it you can be sued for 

invasion of privacy for looking through 

what you considered company property.”

• Compliance with the Genetic 

Information Nondiscrimination Act 

(GINA). State that your business will not 

collect any genetic or family medical his-

tory information from employees. This 

will give your organization a “safe har-

bor” against a lawsuit for discrimination 

based on such knowledge.  

“You should also tell medical provid-

ers you do not want information about 

your employee’s family medical history,” 

says Gregg. When communicating with 

your business about medical topics, the 

providers should use general language. 

For example, the physician might state 

“Mary has a serious medical condition” 

rather than “Mary is absent for a heart 

condition that is common to her family.”

What to Omit
Handbooks can be a two-edged sword. 

While they can help protect you from 

charges of discrimination or other ille-

gal personnel acts, they can also create 

legal problems of their own. “Handbooks 

can be dangerous if you don’t know what 

you are doing,” cautions Gregg. He gives 

one example: Including poorly written 

statements in your handbook can affect 

the “employment at will” status normally 

enjoyed by businesses. “It’s easy to fall 

into the trap of creating a contract of 

employment.” 

For example, you may be tempted to 

include morale-boosting statements such 

as “You will always be treated fairly here” 

or “We know you will enjoy your long-

term employment” or “Our policy is to 

promote from within.” These can end 

up coming back to haunt you later when 

disgruntled worker sues for a perceived 

violation of promises that he or she con-

siders contractual.
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There’s more. “Avoid falling into the 

trap of including policies that are not 

required by law,” says Gregg. “Suppose, 

for example, your business has only 30 

employees. You are not required to com-

ply with the Federal Family and Medical 

Leave Act (FMLA), which only applies 

to businesses with 50 or more employ-

ees. Including a page about compliance 

with the FMLA can create a condition in 

which you are covered by that law even if 

you normally would not be.”

And watch out for seemingly innocu-

ous requirements that can land a busi-

ness in hot water. “Some policies that 

seem good on their surface can violate 

federal, state or local laws,” says Potts. 

“For example, an employer might state 

that departing employees must turn in 

company property such as cell phones or 

laptops before a final check is cut. That 

can be illegal in some states.” Employers 

with operations in more than one state 

face special hurdles, he adds. “A policy 

that is legal in one state may violate the 

law in another.”

In a related area, be aware of city 

and state laws and regulations that 

can require you to follow specific poli-

cies and prohibit others. “Many cities 

have laws covering such areas as family 

and sick leave,” says Beth Brascugli De 

Lima, president and principal of HRM 

Consulting, Inc., Murphys, California 

BUSINESS BUILDING

FASTER THAN EVER

PRE-CUT LENGTHS

PRE-PUNCHED FASTENERS

PRE-APPLIED BUTYL TAPE

(717) 572-0910

CALL US!
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(hrmconsulting.com). “We are seeing 

this trend grow very quickly, especially 

in the larger urban areas.”

Some policies are best left out of the 

manual altogether. Suppose an employ-

ee will be late coming to work. Whom 

should they call? And how far in advance? 

These are specifics that you might want 

to communicate orally, to avoid tying 

down your operations to procedures you 

might want to change later in response to 

changing conditions.

That last point suggests a larger issue: A 

handbook can end up creating too many 

restrictions for the business. Indeed, that 

is precisely the reason why some com-

panies eye them with suspicion. “Many 

employers fear getting locked in to the 

handbook’s wording,” says Potts. “But 

that problem can be avoided if the hand-

book is written correctly.”

As the above comments suggest, writ-

ing an employee handbook can be a 

challenging task. “It’s a mistake to 

try to write the handout on your own,” 

says Avdoian. “If you haven’t a human 

resources professional on your staff you 

need to consult an HR expert and make 

sure an attorney reviews the document 

so you are in compliance with federal, 

state and local laws.”

All Aboard
The employee handbook does not have 

to be a big glossy production. It can be 

as simple as a half-inch thick three-ring 

binder of pages covering the core issues. 

But once that document is completed, 

make sure everyone reads it and signs 

a document stating so. Then make sure 

everyone understands the policies must 

be followed consistently.

“The most common mistake is creating 

an employee handbook and then not fol-

lowing it,” says De Lima. “Often this is 

because supervisors are not well trained 

and do not understand the importance of 

consistency.” 

The result, says De Lima, can be a cost-

ly lawsuit. “Suppose Employee A is treat-

ed one way when violating a policy and 

Employee B is treated another way,” she 

says. “If Employee B is a protected class 

under equal opportunity laws, he or she 

may have a cause for action.” Laws on the 

federal level, and often on the state and 

local levels, prohibit discrimination by 

such characteristics as race, religion, sex, 

and national origin. 

Smart Roll Out
Has your business operated for years 

without any handbook at all? If so, intro-

ducing a new one can create a morale 

issue when employees feel as though they 

are being force-fed a whole new slew of 

workplace rules. To avoid this, introduce 

the handbook as a tool for enhancing the 

working environment. “I would intro-

BUSINESS BUILDING
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duce a new employee handbook as part 

of a morale-boosting celebration of the 

progress being made by the business,” 

says Avdoian. He suggests distributing 

the handbook at a company luncheon, for 

example, using words such as these:

“Thanks to everyone in this room we 

have grown to the point where we can 

further fine tune our business. We are 

now distributing an employee handbook. 

Most of you already know about our 

benefits, but perhaps you have forgotten 

some of them. This handbook includes 

all of them in one place and outlines the 

company’s expectations for the future.”

Update Regularly
Researched, written, published, dis-

tributed, and signed off on. Once you 

have completed the employee handbook 

cycle you have positioned your business 

to operate more efficiently and profit-

ably. But the handbook is not a “set it and 

forget it” affair. Laws, regulations, and 

workplace conditions undergo constant 

change. Keep asking this question: Does 

our handbook wording need to be altered 

to reflect new realities?

“It’s critical to review your handbook 

on a regular basis,” advises Gregg. Add 

policies that reflect new challenges and 

opportunities. And toss those no longer 

valid. “Clean out your policies like you 

would old clothes from your closet,” he 

says. “Handbooks should not be designed 

by hoarders.” MR

BUSINESS BUILDING

What Goes in the 
Employee Handbook?

Employee handbook policies 

will be as varied as businesses 

themselves. You should consult 

with your attorney to understand 

what should (and should not) be 

included. Here are some questions 

that handbooks often answer:

What is your policy on sick 

leave and vacation? On atten-

dance and tardiness?

May employees drink alcohol 

at lunch? Will you be testing for 

drug use?

Will the employer be inspecting 

desks, email and voicemail mes-

sages?

What insurance and other ben-

efits will employees enjoy?

How can employees ask for pay 

corrections related to overtime?

In addition to the above, many 

handbooks clearly lay out policies 

prohibiting workplace harass-

ment, as well as the gathering of 

any genetic or family medical 

information. MR
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Visualization technology is an extremely effective bridge 

between the initial “shopping and thinking about a proj-

ect” to the final decision to buy. In particular, this is a 

game changer for metal roofing and building projects with 

a 40–70-year lifespan. The life-like views and virtual design 

approach instill confidence that the customer will love living 

with the project for decades. 

How does this happen? For the customer, they enjoy an inter-

active way to select and instantly view photographic outcomes 

of every color, material and design option with a few clicks. It 

engages the customer in a self-serve manner from any device 

and simplifies selections and design all in a convenient expe-

rience. For the Supplier, sales convert more often and faster 

as critical purchase decisions are expedited and design center 

time is reduced by 2/3. Utilizing virtual design tools and digi-

tal product catalogs and samples also means less investment in 

physical samples and models, which saves money while actually 

giving an enhanced customer experience.  

In fact, visualizers can help bring a project to life in more 

ways than imagined. For example, you can adjust time-of-day 

lighting to see how shadows fall on the project.  And, you can 

see how metal roofing and material color will fade over the 

years. Do you want to see what it will look like on the project 

and property? Just upload a photo to see selections come to life 

in your project image and view it in 3D from every angle. Are 

you building a new structure? Upload the site photo, place it on 

the property, and start decorating.    

Here’s the bottom line: Visualization software offers an 

extremely effective approach to help buyers understand and fall 

in love with your offerings while moving quickly down the path 

of purchase. The benefits are significant with more leads, an 

expedited sales cycle, faster design and integrations to connect 

every step of the sales cycle.  

How does it work? Here are a few key takeaways on the ben-

efits of visualization technology to any sales approach:

1 Reach More Buyers Anytime and Anyplace 
with Visualization Technology.

Gain more visibility for your metal roofing and buildings 

with a strong online presence with photographic visualization. 

Not only do visualizers put all of your products in front of more 

eyes, but they also enable buyers to actively select and see their 

choice of metal roofing and building projects instantly. This is 

all conveniently done on any device at your website whenever 

and wherever the customer wants. However, you market to gain 

new prospects and capitalize on prized word-of-mouth referrals, 

make the most of your customer experience with visualization 

technology to effectively engage and convert your prospects 

with an interactive experience.  

Visualizers provide a proven 300% increase in website time 

and it becomes the most trafficked area of the site. 

2 Give Wow Moments with an Interactive 
Visualization Experience.

Photographic visualization puts every option in every com-

bination at the buyer’s fingertips in a very effective visual and 

interactive format. With a try-and-see approach done in a 

few clicks, you can showcase every product, color and design 

option to quickly see exactly what products look like. With 

Visualizing the Sale
7 Benefits of Using Visualization Technology in the Sales Process
By Renee Kopp, Hyphen Solutions™
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instant life-like views of options in a scene or applied to their 

uploaded project photo, it’s easy to help buyers understand how 

your products fit their needs and personal style and deliver their 

dream project.  

3  Capture and Convert More Leads. 
Now that you have their attention and they have invested 

time to create their ideal project with your products, they can 

save, share and take the next steps to make the project real. It’s 

easy to request a quote, schedule an appointment, drop items 

into a shopping cart, request a home visit and more. This gives a 

qualified lead with contact information, detailed selections and 

a vision of their dream project already established. 

More than 75% of identified Visualization users BUY.

4 Build Project Confidence and 
Close More Sales. 

Customers using virtual design tools are more willing to 
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buy. Bringing a project to life in an interactive 2D, 3D or VR/

AR experience gives the “project vision” and peace of mind with 

views from every angle, comparison views and designer pack-

ages applied in one click. This takes another huge leap forward 

with AI-based photo-upload technology when users can upload 

a photo and see options applied to their image. You can even 

upload a site photo and use 3D to nest and decorate a build-

ing while viewing it in the actual environment. Then add the 

bonuses of time-of-daylighting and views of color fading over 

10, 30 or 50 years, and the buyer has more information on the 

look and feel of a project than ever available before. 

This is even more crucial to the decades-long life span of 

metal roofing and building projects. Seeing the photographic 

outcome of the project before it starts builds confidence and 

motivates the purchase decision.  

5 Shorten the Selection and Design Process. 
Customers using visualization tools are more willing to 

buy the options and customizations they fall in love with. With 

visualizers, the sales discovery process is enjoyable and faster 

when buyers can try options virtually. This expedites the entire 

process, and the conversation with your sales team quickly 

turns from options to how to make the project a reality.

Selection and design time REDUCES by 2/3.

6 Increase Profit with Virtual Design.   
Customers using visualization 

tools are more likely to fall in love with 

the dream project and spend more for 

options they fall in love with. Instant 

photographic visualization and the self-

serve aspect of this digital approach 

cuts down the time spent making the 

purchase decisions. 

Not only will your team spend less 

time on selection and design, but you 

will also invest less in physical product 

samples, build fewer models and spend 

less time lugging around samples. Less investment in physi-

cal assets and a shorter sales cycle decrease sales/design center 

costs. This delivers real opportunities to increase profits, and 

refocus sales efforts all while lowering the cost of sales. 

7 Integrated Technology Streamlines 
Back-Office Processes. 

Visualization technology can be integrated into the lead-

ing CRM, ERP, eCommerce and custom systems. From the 

moment the prospect is identified to the final delivery of the 

project, integration lets data entry happen once and flow all the 

way through the systems for easier management and tracking of 

every step of the process.  

What does all of this mean? Customers get an incredible 

customer experience and suppliers get a faster, leaner and 

more integrated sales process. With 2D, 3D, VR/AR and 

AI-based technologies, there are visualization solutions to 

attain these significant benefits for metal roofing and build-

ing businesses.  MR

Renee Kopp is Director of Marketing for Chameleon Power 

(https://chameleonpower.com/), which is now a part of Hyphen 

Solutions (https://www.hyphensolutions.com/), and has worked 

to deliver the value of innovative technology to businesses over 

the past two decades. 

BUSINESS BUILDING

Customers using visualization tools are more 
willing to buy the options and customizations they 
fall in love with.

Using visualizers, you can show your customers how metal roofing and material color will fade over the years.
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EXHIBITORS  BOOTH #
4C’s Spray Equipment Rental .............. 1029
A.C.T. Metal Deck Supply ........................ 121
ABC Supply ..............................................205
AccuLynx ..................................................800
AceClamp by PMC Industries Inc ...............710
Aldo Coatings ..........................................529
Aletheia Digital .........................................250
All Points Tile & Slate ......................638, 848
Alpha Pro Tech Engineered Products .....552
American WeatherStar ............................909
Amped Equipment ...................................245
Angi ..........................................................445
Architectural Metal Flashings .................. 114
ASC Machine Tools Inc. ...............................751
Associates Insurance Agency .................546
ATAS International Inc. ............................531
Atlantic Asphalt & Equipment ..................353
Atlas Bolt & Screw ...................................808
Atlas Roofing Corporation .......................627
Beacon Building Supply ..........................925
Berridge Mfg. Co...................................... 518
BITEC Inc. ................................................ 319
Bitumar USA Inc. ..................................... 241
Bonded Lightning Protection ................... 541
BOSS Products ........................................ 910
Brauner Safety Services .........................630
Brava Roof Tile ........................................ 714
Calidad Machinery & Equipment Inc. ......549
Cambridge Lee ........................................ 516
Capital Forest Products ...........................928
The Catch-All ........................................... 107
Cellucrete Corp. ....................................... 118
CertainTeed Corp. ...................................439
Chem Link ................................................427
CIDAN Machinery ....................................106
Cleary Inspection Service .......................838
Commercial Roofing Specialties Inc. ......449
CompanyCam .......................................... 145
Compass Sales Group LLC / Carlisle SynTec 

Systems.............................................. 611
Continental Materials Inc .........................620
Cotney Attorneys & Consultants .............830
Crown Roof Tiles .....................................833
D.I. Roof Seamers ................................... 136
Dan’s Custom Sheet Metal Inc. ...............901
DAP Inc. ...................................................242
Dataforma ................................................333
DaVinci Roofscapes ................................ 341
DECRA Metal Roofing .............................834
Dept. of Business and Professional 

Regulation ...................................Lobby 2
Direct Metals Inc. .........................................115
Drexel Metals ........................................... 144
DuPont .....................................................706
Duro-Last Roofing Inc. ............................725
Dynamic Metals ....................................... 619
EagleView Technologies .........................201
Elro Manufacturing ..................................750
Epilay........................................................ 519
Equipter .................................................... 919
Erbend - Sierra Victor Ind. ..................... 1031
The Estimating Edge ...............................408
Everest Systems ...................................... 719
EVERROOF .............................................653
Exceptional Metals ..................................824
Extreme Metal Fabricators ......................343
FastenMaster ........................................... 610
FiberTite Roof Solutions .......................... 418
Firestone Building Products .................... 314
FL. Equipter Rental LLC ........................1027
FLAMCO ..................................................340
FlashCo ....................................................428
Flex Membrane International ..................240
FRSA Association ..........................................841
FRSA Self Insurers Fund .........................945
FT Synthetics ........................................... 120
Furman Insurance....................................721
F-Wave .....................................................955

EXHIBITORS  BOOTH #
Gaco ......................................................... 318
GAF ..........................................................349
G.A.P. Roofing Inc. ..................................504
Garrdal Corporation ............................... 1021
Gator Roofing Equipment Co. ................. 817
General Coatings Manufacturing Corp. .. 651
Geocel ......................................................738
GiddyUp Roofing Software...................... 747
Glick Metals LLC - Snap-Z ............................641
Goss Inc. .................................................. 511
Gulf Coast Supply & Mfg. ........................233
Gulfeagle Supply .....................................325
H.B. Fuller Construction Adhesives ........438
HailTrace .................................................. 153
Heely Brown Company ............................ 517
Henkel Corp. ............................................ 513
Henry Company ....................................... 419
Hershey’s Metal Meister ............................. 753 
HOVER .....................................................228
Hunter Panels .......................................... 717
Huntsman Building Solutions ..................248
Hydraulic Machinery Inc. .........................831
IB Roof Systems ...................................... 117
ICP Building Solutions Group .................939
IKO Industries Inc. ...................................431
IMPACT Group .........................................802
Innovative Energy Inc. ............................. 129
Insurance Office of America ....................844
Integrity Metals LLC .................................640
International Leak Detection ...................827
IPG .........................................................1007
IR Aerials..................................................430
IR Analyzers ............................................. 743
ITW Polymers Sealants ...........................828
JMB Industries / Pipe Prop ....................1005
Jobba Trade Technologies ......................626
JobNimbus ............................................... 138
Johns Manville .........................................633
Junk It Plus............................................... 744
KARNAK .................................................. 711
Kennedy Skylights ...................................825
Kirsch Building Products / Sharkskin ......811
Lakeside Construction Fasteners ............. 51
Lazer - Bostik ...........................................405
Leading Edge Safety ...............................729
Leap ......................................................... 818 
LeavesOut Inc. .........................................953
Lifting Equipment Solutions .................... 146
Lightbulb Marketing LLC .........................655
Lomanco ..................................................335
Lucas Coatings ........................................527
Makita USA .............................................. 914
Manus Products Inc. ................................ 816
Marathon Roofing Products ....................806
Marco Industries ......................................508
MAX USA Corp. .......................................609
McElroy Metal .......................................... 615
Metal Alliance .......................................... 915
Metal Roofing Systems............................840
The Metal Maniacs ..................................754
Metal Sales Manufacturing Corp.............401
MetalForming Inc. ....................................501
MFM Building Products ........................... 213
Mid-Atlantic Roofing Supply ....................842
Mid-States Asphalt ..................................533
Millennium Metals Inc. ............................. 315
Mule-Hide Products .................................309
National Adhesive ....................................543
National Gypsum ..................................... 810
NB Handy Company ................................805
Next Level Metal Sales ............................643
NPC Colored Sealants ............................ 215
O’Hagin ....................................................539
Ocean Breezes Design............................846
OMG National ..........................................829
OMG Roofing Products ........................... 616
OnSite Seamless Inc. ..............................246
Overholt Metal Roofing Supply ............... 515

EXHIBITORS  BOOTH #
Owens Corning ........................................ 217
Ozbee, LLC .............................................. 614
PAC-CLAD | Petersen ................................. 525
PBP Sales Corp. ...................................... 612
Perennial Roofing By Daltile ...................801
Performance Roof Systems ....................526
POLIFILM America .................................. 916
Polyglass USA Inc. .................................. 101
Premier Metal Roof Mfg...........................249
Primegrip ..................................................542
ProGifter ................................................... 142
Progressive Materials - PM Silicone .......100
Protecto Wrap Co. ...................................709
Pure Lead Products ................................. 514
R.K. Hydro-Vac ........................................625
Raptor Underlayment ............................1025
Reed’s Metals ................................................131
Resisto USA .............................................443    
Ritz Safety ................................................739
Rocket Equipment ...................................931
Roof Assessment Specialists Inc............502
Roof Hugger ............................................. 416
Roof-A-Cide ............................................. 701
Roofers Coffee Shop ........................Lobby 6
Roofmaster Products ............................... 740
RoofScope ............................................... 745
Roser USA ...............................................455
RPS Metal Roofing & Siding ...................342
Rust-Oleum ..............................................344
RYNO Strategic Solutions ....................... 414
Sabre Metals of Florida LLC ....................453
Safety Hoist Company ............................. 139
Sales Transformation Group ................... 147
Santafe Tile Corp. .................................... 715
Sashco Inc. ..............................................926
Senco. ...................................................... 819
Sentry Building Innovations .................... 713
The Sherwin Williams  

Building Solutions Group ...................639
Signpost ...................................................804
Sika Sarnafil .............................................521
Simpson Strong-Tie .................................820
Sky Direct Media .....................................544
SOPREMA ...............................................425
SPEC Building Materials .........................225
Steinel America Inc. ................................628
STINGER .................................................339
Stormseal USA LLC ................................. 152
SumoQuote ..............................................244
Sun-Tek Skylights ....................................500
Suncoast Roofers Supply ........................545
Sunniland Corp. ....................................... 413
Sunoptics Skylights & Daylighting Systems 

 ............................................................ 918
SWI Machinery ......................................1009
SYL Roofing Supply.................................930
TAMKO Building Products LLC ...............301
Tarco ........................................................ 415
Tile Roofing Industry Alliance (TRI) ........850
Titanium & RhinoRoof ............................. 216
Titebond ...................................................607
Tri County Metals ..................................... 731
Triangle Fastener Corp. .............................. 220
Tropical Roofing Products ....................... 742
TRUFAST .................................................346
Union Corrugating .........................................410
USG Securock .........................................432
VELUX Skylights ...................................... 125
Verea Roof Tile Co. .................................705
Versico Roofing Systems ........................329
Volatile Free Inc. ......................................238
Westlake Royal Roofing Solutions ..........601
Worthouse Inc. .........................................548
Warrior Roofing Manufacturing ...............243
WUKO Inc. ...............................................647
Zgraph ...................................................... 814
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School is in Session at FRSA
The 2022 Florida Roofing & Sheet 

Metal Expo (www.floridaroof.

com), will be held July 20-22 

in conjunction with FRSA’s 100th 

Anniversary Convention at the Ocean 

Center in Daytona Beach, Florida, July 

19-22. 

The Expo features more than 230 

exhibiting companies that will display 

the latest products and services, making 

the Expo the largest regional roofing 

show of its kind in the country. It’s a 

strategic event for professional roofing 

and sheet metal contractors. 

The State of Florida requires every 

licensed contractor operating in the state 

to earn 14 hours of continuing education 

(C.E.) credit during a two-year cycle. 

FRSA’s Convention will be offering 

22 hours of C.E. credit, along with 11 

hours of non-C.E. business courses. 

“It’s important that we offer a variety of 

educational topics, including business 

courses that are valuable to contractors 

but carry no credit,” stated FRSA 

Executive Director Lisa Pate. “With 

the addition of so many new roofing 

companies and licensed professionals, 

basic business training is essential to 

help ensure these companies remain 

solvent for years to come.”

In addition to educational offerings, 

the Convention includes two luncheons, 

a Welcome Reception and the 

Officer Installation Dinner – perfect 

opportunities for networking. 

Expo hours are Wednesday, July 20, 11 

a.m.-4 p.m.; Thursday, July 21, 11 a.m.-4 

p.m. and Friday, July 22, 10 a.m.-2 p.m. 

The Expo is free to all contractors. 

To show their appreciation to the 

industry, FRSA is giving back by offering 

free seminars on Friday, July 22. In 

addition to free seminars, this package 

includes refreshment breaks, free lunch 

(sponsored by SOPREMA) and free 

admission to the Florida Roofing & Sheet 

Metal Expo. MR

Call for free samples!

PANEL-TITE® BURR BUSTER®

with the ZAC®  Zinc-Aluminum 
Head provides the best 
protection against galvanic 
corrosion.

BURR-BUSTER®

Point reduces burrs 
caused during
piercing of the steel

TRI-SEAL® coated
for superior corrosion 
protection.

“Low-Angle” thread 
reduces strip-out and 
increases resistance
to back-out

Your panel never looked so 
good and performed so well!

Head encapsulates the 
EPDM washer providing 
a leak-free seal.

High performance fasteners 
TRIANGLE FASTENER

CORPORATION
www.trianglefastener.com

800.486.1832

R

Head will not red rust...EVER!Head will not red rust...EVER!

PANEL-TITE ZAC AD 7 x 4.875.indd   1 4/27/2022   11:50:28 AM
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FRSA offers more than 20 classes with continuing education credits
WEDNESDAY, JULY 20, 2022
Seminar #1: 7-8 am
Advanced FRSA-TRI Tile Manual  
6th Edition Review
Manny Oyola, Jr. and Mike Silvers, 
CPRC
1.0 Hour ADV – CILB-0613892

Seminar #2: 7-8 am
Ethics in Construction, Trent Cotney
1.0 Hour L&R – CILB-0612137

Seminar #3: 7-8 am
Preventing Falls Using a Deck 
Inspection Program
Brad Mang
1.0 Hour WPS – CILB-0612175

Seminar #4: 8:15-9:15 am
Collecting Payment on  
Construction Contracts
Trent Cotney
1.0 Hour BSP – CILB-0612537

Seminar #5: 8:15-9:15 am
Underlayment Requirements,  
Greg Keeler
1.0 Hour G – CILB-0613850

Seminar #6: 8:15-9:15 am
Estimating the Right Way

John Kenney
1.0 Hour BSP – CILB-0614145

Seminar #8: 9:30-10:30 am
Advanced FBC and Major Changes in 
Low Slope Roofing, Riku Ylipelkonen
1.0 Hour ADV – CILB-0613887

Seminar #9: 9:30-10:30am
Update to Florida’s Licensing 
Requirements, Trent Cotney
1.0 Hour L&R – CILB-0613780

THURSDAY, JULY 20, 2022
Seminar #10: 7-8 am
The History of Roofing, John Kenney
1.0 Hour G – CILB-0613779

Seminar #11: 7-8 am
Understanding Your Workers’ Comp 
Insurance
Debbie Guidry and Alexis Ayala
1.0 Hour WC – CILB-0610698

Seminar #12: 7-8 am
The OSHA Inspection & Citation 
Process, Trent Cotney
1.0 Hour WPS – CILB-0609675

Seminar #13: 8-11:00 am
Architects & Building  

Officials Program
Advanced FRSA-TRI Tile Manual  
6th Edition Review
Manny Oyola, Jr. and Mike Silvers, 
CPRC
1.0 Hour ADV – CILB-0613892
1.0 Hour – OPT-ARCH-9878862, 
G-BCAIB-5008602
Advanced FBC and  
Major Changes in Low Slope Roofing
Riku Ylipelkonen
1.0 Hour ADV – CILB-0613887
1.0 Hour – OPT-ARCH, G-BCAIB
Underlayment Requirements
Greg Keeler
1.0 Hour G – CILB-0613850
1.0 Hour – OPT-ARCH, G-BCAIB

Seminar #14: 8:15-9:15 am
Vehicle Safety, Kevin Lindley
1.0 Hour G – CILB-0610080

Seminar #16: 9:30-10:30 am
Wind Mitigation Methods, the Law!
Rob Irion
1.0 Hour WMM – CILB- 0609669

Seminar #17: 9:30-10:30 am
Contract Negotiations, Trent Cotney
1.0 Hour BSP – CILB-0614146

FRIDAY, JULY 22, 2022
Seminar #19: 7-8 am
Understanding Your Workers’ Comp 
Insurance
Debbie Guidry and Alexis Ayala
1.0 Hour WC – CILB-0610698

Seminar #20: 7-8 am
Vehicle Safety, Kevin Lindley
1.0 Hour G – CILB-0610080

Seminar #21: 7-8 am
Estimating the Right Way,  
John Kenney
1.0 Hour BSP – CILB-0614145

Seminar #22: 8:15-9:15 am
Underlayment Requirements,  
Greg Keeler
1.0 Hour G – CILB-0613850

Seminar #23: 8:15-9:15 am
Preventing Falls Using a  
Deck Inspection Program
Brad Mang
1.0 Hour WPS – CILB-1612175

Seminar #25: 8:15-9:15 am
Wind Mitigation Methods, the Law!
Rob Irion
1.0 Hour WMM – CILB- 0609669 

reedsmetals.com • 800-581-4645

BUYING DIRECT
SAVES YOU MONEY.

20+
Years of Metal
Manufacturing

Experience
Made In The USA

Order your  Pole Barns, Metal Buildings
& Metal Roofs directly from us.
WE ARE THE MANUFACTURER!

We are honored to be named a 
repeat “Metal of Honor” award 
recipient for both 2021 and 
2022. It would not be possible 
without the support of our 
customers. Thank you!

45-YEAR INDUSTRY-LEADING, WRITTEN WARRANTY ON PAINTED PRODUCTS WITH NO COASTAL SET BACK!

SEE US AT FRSA BOOTH #131
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The transition from commercial 

aluminum siding and shingles to 

residential metal roofing is a neces-

sary process for some companies – Isaiah 

Industries is the perfect example how to 

accomplish this move, beginning three 

decades ago by Don Miller. 

“It started out with a couple of product 

lines acquired from Kaiser aluminum,” 

says current Vice President of Sales Seth 

Heckaman, “with the bulk of that busi-

ness being aluminum shingles being 

sold to a number of franchise businesses 

popping up: Pizza Hut, Dairy Queen, 

Dunkin’ Donuts, IHOP, 7-Eleven. 

“That business slowed down and we 

understood that we needed to get into 

residential re-roofing, as the next oppor-

tunity.” Todd Miller and business partner 

Kelly Joseph now own the company from 

Piqua, Ohio, making it a second-gener-

ation industry leader. “That coincided 

with Todd coming into the business after 

he graduated. He led that transition for 

us of learning the home improvement 

industry, the home consultative sales 

process, and took our products and mar-

ried it with that.” He added they primar-

ily go to market through a network of 

independent dealers and home improve-

ment companies selling and installing 

their products throughout the country.  

“What we learned from the huge alu-

BUSINESS PROFILE

Roofing • Relationships • Readiness
Isaiah Industries ‘faithful’ leader to industry 

By Anthony Brass

PHOTOS COURTESY OF ISAIAH INDUSTRIES
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minum siding companies that developed 

our products, back in the ’50s, ’60s and 

’70s – metal shingles date back to Alcoa, 

Kaiser and Reynolds – they thought that 

if they were selling aluminium for the 

sides of houses they could sell it for the 

tops of houses as well.” Heckaman adds 

premium specialty metal roofing isn’t a 

commodity like aluminum siding and 

can’t just sit on the shelf of a distributor 

in a box and sell itself. 

“All those companies exited the roofing 

space and we started with the acquisition 

of Kaiser and over the years acquired the 

products from Alcoa and Reynolds,” he 

says.  

They use these products and integrate 

their unique market strategy, building 

a relationship with contractors, who in 

turn  market the product in their local 

area and generate leads. “They have a 

process and system for sitting down at 

the kitchen table and letting homeown-

ers see the value. That’s what our model 

looks like.”

By purchasing companies over the 

years, they now have 11 metal shin-

gle products, including Classic Metal 

Roofing Systems, Kassel and Irons and 

Green American Home. 

“Metal building project space is all that 

we do. We have a great team here with 

the average team member [tenure] of 

over 15 years.” Heckaman stresses the 

importance of their culture: “We are not 

successful unless our customers are suc-

cessful.”  

What’s in a Name?
A company that changes the direc-

tion and branding can certainly change 

their name. “We started under the name 

Classic Products.” Heckaman reiter-

ates the acquisitions and expansion over 

the years, and brings up the aforemen-

tioned brand they still use, Classic Metal 

Roofing Systems. “As we added addi-

tional brands we needed a clear distinc-

tion between the corporate name versus 

the brand names.” Heckaman says they 

did not opt to change their name because 

of any ownership changes or brand pur-

chases, but to reflect what their company 

represents and strives for. 

There’s scripture in the Bible Seth 

points to: “The Biblical Book of Isaiah we 

often point to imagery of being a refresh-

ing stream in the wilderness [‘ ... I will 

even make a way in the wilderness, and 

rivers in the desert’] and ‘Be just and fair 

to all, do what is right and good, for I am 

coming to rescue you,’” [Isaiah 56:1 NLT] 

Heckaman repeats, citing his faith and 

the connections to their business prac-

tices. “There are a few scriptures we use 

frequently that reflect that.” Heckaman 

recalls joining Isaiah 13 years ago, and 

the origins of how he joined. “I knew 

Todd through church connections and 

I was looking for work while going to 

school.” 

Selling Points to Technical
His marketing roles and, in particular, 

sales background with product knowl-

edge serves the company well. “Having 

that first-hand relationship and connec-

tion to learn what can make that more 

successful and come alongside in support 

of that certainty helps drive strategy and 

direction across the rest; the entire orga-

nization has to be working toward that 

end,” he says. “A big part of what we do 

is trying to learn as much as we can from 

our successful dealers. Then, we can rep-

licate them in other markets.” He adds 

those best practices and getting in the 

trenches and building relationships just 

“snowballs” success for sales elsewhere, 

and he repeats the company mantra: “We 

need our customers to be successful for 

our ultimate success.” 

They stress not compromising on any 

aspect of neither the technical side of 

products nor process. “That firmly posi-

tions us as one of the premium solutions 

on the market.” Heckaman recognizes 

the importance of communications with 

clients on products. “The key technical 

differentiators there – fully interlocking 

panels, concealed fastening panels, pre-

mium PVDF coatings – those are con-

sistent across our product lines. We’re 
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‘beating those drums’ constantly in our 

marketing efforts.” He adds their sales 

team needs a passing knowledge and 

articulates those differences and benefits 

“over the lunch table.”

Historical Efforts
“We’ve been blessed recently with some 

unique historical restoration projects 

across the country: We were part of the 

restoration in Ft. Wainwright in Alaska 

last year; we’re part of a prominent build-

ing restoration in Yosemite this year. We 

have a number beyond that.” 

He adds it’s the opening themselves up 

to get their company in the conversation 

for these types of “one-off” opportuni-

ties as key.

“We’re willing to be flexible, we’re will-

ing to do things that are custom, what-

ever we can do to make the project as 

unique as the customer wants it to be and 

as tailored to that property and their set 

of goals.”

Another company project involved a 

historical building in California, where 

the company utilized their ThermoBond 

powder coating line to customize and 

match their 100-year-old shakes.

“We went back and forth in the color-

approval process in order to meet their 

needs. We had another project we were 

able to come up with the perfect custom 

orange for a restoration in Joshua Tree 

National Park for an old Jellystone camp-

ground.” Heckaman says sometimes it’s 

color, sometimes it’s unique trims or 

technical details. 

“The previous roof system there 

[campground building] had special hip 

cap and copper flashings they wanted to 

maintain while going with a more per-

manent roofing product with the rest of 

the roof. They were willing to garner all 

the feedback and come up with custom 

solutions.” 

He added they were able to accomplish 

maintaining the aesthetics without com-

promising the longevity of the finished 

product. Their detailed discussions with 

the client on the project ensures both 

their cosmetic and long-term functional-

ity goals. 

Build It and They Will Come
The company utilizes in-house mar-

keting, design and lead-generation strat-

egies to retain and gain more clients, but 

also partner with new technologies out 

in “the industry space.” 

“Ingage, a new presentation soft-

ware, new visualization software from 

Renoworks and others – we’re able to 

support and make that as compelling of 

a value proposition in the house as well. 

We really view our role as more than just 

crunching up pieces of metal and ship-

ping it off.” 

Isaiah also builds a networking base 

for other industry colleagues. They host 

an annual metal roofing summit each 

spring in Ohio [metalroofingsummit.

com].  

“We invite the leading metal roofing 

contractors from across the country for 

a few says of incredible training and also 

an opportunity to network and share 

best practices with each other.”

He says they strive to make the event a 

benefit for those within the industry so 

they can all be successful the following 

year. Those who aren’t in the same region 

have much to say to each other in this 

setting, facilitating conversations.  

“They get to see their friends from the 

other side of the country and share what 

they’ve learned. A rising tide certainly 

raises all ships,” Heckaman says, adding 

they understand the value of those rela-

tionships and staying on the leading edge. 

“If we’re not growing we’re dying.” 

Their networking coupled with work 

they offer only allows the right kind of 

exposure with growth. He concludes 

that opportunities to establish partner-

ships with contractors and other clients 

is always at the forefront. “We’re working 

as best we can toward that end.” MR

THE RACK THAT’S READY THE RACK THAT’S READY 
WHEN MOTHER NATURE WHEN MOTHER NATURE 
ATTACKSATTACKS

Call engineering for specific 
roof application

Patent Pending

by

Pre-assembled components make 
assembly a snap!
Adapts to work on a variety of roof 
types 

Free Samples and Ordering: 
860-773-4144 / www.AceClamp.com
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By Dennis Sachs, Sesco Safety

One of the biggest stumbling blocks to your business 

thriving can be employee accidents. They can be very 

expensive, time-consuming, and even fatal.  The Bureau 

of Labor Statistics show that over 35% of construction fatalities 

are from falls.

.

The Hierarchy of Fall Protection Solutions  
According to Sesco Safety, when assessing a job and deciding 

on an appropriate fall protection plan, there is a Hierarchy of 

Fall Protection Solutions which should be evaluated in order to 

find the safety, most effective solution for the job. This applies 

to temporary protection used for safety during construction 

and that which is permanently installed. 

• Level 1: Elimination of Hazards – Find a way to change the

situation so that a worker doesn’t have to work at height or con-

struct a protection system to access a necessary location. If this 

is not feasible due to cost or other impediment, move to level 2.

• Level 2: Collective Solutions – These fall prevention tech-

niques are solutions that require little or no thought, such as 

railings, barriers, and netting and are in place for all workers 

rather than requiring a separate solution for each person. These 

are known as passive systems.

• Level 3: Work Restraint – This type of restraint involves

“tying-off” so that personal fall arrest equipment (harness, lan-

yard, and anchor point) prevents the worker from reaching the 

edge. The system needs to be designed for safety and to facilitate 

necessary work, which can be restraining. Level 3 and Level 4 

are active type systems requiring user participation, the use of 

personal protection equipment, and corresponding training. 

• Level 4: Fall Arrest – When the first three levels have prov-

en unfeasible, then fall arrest should be employed. Fall arrest  

equipment is the same equipment used for work restraint, how-

ever it is set up so that it does not engage until a person has fall-

en. That makes fall arrest a less desirable solution for a couple of 

reasons: the faller could suffer internal trauma or hit something 

on the way down. If you employ this method, you must have a 

rescue plan in case of these circumstances. Still, the faller has a 

much better chance with fall arrest protection than without it.

Using Protection That Meets Standards
All fall protection solutions must be engineered to OSHA 

and ANSI mandated standards. Although a guardrail is passive, 

it needs to meet weight force requirements of 200 lbs. in each 

direction. Netting needs to meet a 5,000 lb. breaking strength. 

Anchorages, PPE hooks and lanyards need 5,000 lb. breaking 

strength. Particular devices have different dynamic and static 

test forces. 

Active fall protection systems need to be checked regularly for 

wear and compliance by trained and qualified personnel.  

It is recognized that certain employees engaged in leading  

edge work may demonstrate conventional fall protection to be 

unfeasible or create a greater hazard to use. OSHA reserves this 

for precast construction erection and certain residential con-

struction. In these cases a required element of work activities 

is a Fall Protection Plan. This is prepared by a qualified person, 

explains why conventional fall protection cannot be used, and 

includes measures to reduce or eliminate fall hazards, similar to 

Level 1 above. MR

Dennis Sachs is General Manager at Sesco Safety, The 

Fall Prevention Experts, www.sescosafety.com.  

SAFETY FEATURE

Fall Prevention 
Don’t Let Your Employees Take the Fall – or Leave Them Hanging

fallprevent.indd 34 4/28/22 1:48 PM

http://www.sescosafety.com


WWW.READMETALROOFING.COM 35

SAFETY FEATURE

Ladders are often an indispensable part 

of construction, but they can also be a 

danger. 43% of fatal falls in construction 

involve ladders while approximately 81% of 

construction falls treated in U.S. emergency 

rooms involve a ladder. 

One problem with ladders is that when the 

ladder is extended, a gap is left between the 

ladder sections and your foot can easily miss 

a step because it doesn’t line up with the other 

steps. 

Sten Step is a collective solution (helpful to 

all and not requiring any thought on the part 

of the individual user) that can resolve that 

problem. 

The Sten Step is a heavy-duty aluminum 

gadget that easily attaches to your extension 

ladder. It’s easy to use; you simply extend the 

ladder, begin ascending and 4 steps below the 

extension, hook it onto the ladder. It locks in 

place and basically works as an extension to 

the rungs so there is no gap to remember. 

“A person could go up and down the ladder 

blindfolded without noticing any difference in 

the rungs,” according to Paul Stentiford.

This remarkable safety tool was developed 

and twice patented by Paul Stentiford based 

on his father’s idea occasioned by a near fall. 

Robert Stentiford Sr. missed his footing and 

nearly fell off his extension ladder. This safety 

device is the result. 

Stentiford heard from a contractor that the 

device helpful when workers are running up 

and down ladders all day; it is easy fall preven-

tion.

https://stenstep.com/

Ladder Safety 

The Sten Step makes ladders safer. 
PHOTO COURTESY OF STENTIFORD SAFETY SERVICES, LLC

715-644-0765 — Fax: 715-644-4931

We manufacture the industry-leading Super-Rib 9” 
in 26, 28 & 29 gauge. Snap-Loc manufactured to your 
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Missy Beyer – missy@shieldwallmedia.com – 920-216-3007

REACH THE CONSTRUCTION PROFESSIONALS WHO READ 
OUR MAGAZINES TO FILL YOUR VACANT POSITIONS.

WANTED!WANTED!
Contractors and construction professionals cite 

locating skilled trades people as one of the 
major challenges to running their businesses. 

Readers of Rural Builder, Metal Roofi ng Magazine, Frame Building News, 
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Roofi ng Elements Magazine use our publications to stay current 
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Metal
      Heaven

inside:

• MRA Goes After Contractors

• METALCON 2001 Buyer’s Guide

• Spruce Goose Gets New Roof

Metal Roofing Magazine 
was born as a supplement 
to Rural Builder magazine 
in 1999. A few more 
supplements were published 
in 2000. In 2001 it was 
elevated to a stand-alone 
magazine, and today it is 
over 20 years old. 

Reprinted here, in this 
edition’s “Flashback” 
feature, is a historical article 
originally published in the 
September 2001 edition of 
Metal Roofing magazine. 

If you have a metal roofing 
project on an historic 
building, we’d love to see it, 
and share it with our readers! 
Contact Karen Knapstein, 
karen@shieldwallmedia.com, 
forwarding all the information 
you have about the materials 
used, challenges faced, and 
a few hi-res photos. In the 
meantime, enjoy a bit of 
metal roofing history!

FLASHBACK: 2001

I
t seems appropriate that the airplane 

famous for being made of wood 

rather than metal should be sheltered 

by a roof of metal formed to look like 

wood.

The Evergreen Aviation Museum in 

McMinnville, Oregon, southwest of 

Portland, opened this June [2001] as 

the new home of the Spruce Goose, the 

mammoth flying boat built by eccentric 

billionaire Howard Hughes in the 1940s. 

The building housing the largest plane 

ever flown is a 121,000 sq. ft. clear-

spanned gabled structure with 40,000 

sq. ft. of glass. And it’s all decked with 

the world’s largest installation of Gerard 

Roofing Technologies’ stone-coated 

shake: 1,400 squares of it. 

“It’s about 4 acres of roofing,” laughs 

Jacob Horn of Horn Bros. Roofing, which 

spent four months to complete the job. 

“We do a lot of roofing, but I’ve never 

measured a project in acres.” It can take 

15 minutes to walk to the roof ’s peak, he 

says, which rises 130 ft. above grade at a 

5:12 pitch.

The museum was designed to 

accommodate the Spruce Goose’s 320-

ft. wingspan (by comparison, a 747’s 

wingspan measures a puny 195 ft.), as 

well as an entire wall of glass. Steel trusses 

span the main area, and side annexes 

were added to allow room around the 

wingtips. The building has many fine 

design touches, including tilt-up walls 

with exposed river-washed aggregate 

and fine woodwork in the entryway. 

The massive windows were specified for 

transparency, so the plane could be seen 

from a distance even during the day.

A metal roof seems like a natural 

choice, given the area’s wet weather and 

the difficulty of maintenance. But why 

metal shakes instead of long vertical 

panels, which would have gone on more 

quickly? “The owner wanted a lodge-

style building, and he dislikes the look 

of standing seam,” says project architect 

Big Wooden Plane 
Gets A Big Metal Roof
‘Spruce Goose’ Sheltered in Oregon

The huge structure rises like a green mountain from the surrounding vineyards. (GERARD PHOTO)
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Charlie Matschek of Ankrom Moisan 

Associated Architects, Portland. “We 

looked into other options, including tile, 

but the cost of reinforcing the structure 

for that much weight added millions to 

the cost.”

Matschek had a solution — he lived in 

Australia and New Zealand for several 

years and is well acquainted with the 

stone-coated steel roofing commonly 

used Down Under. He recommended 

the Gerard Shake, at 140 lbs. per square 

the lightest panel he knew of. The owner 

liked the look of the panels, which 

feature varying width and grain patterns 

that, when staggered, provide a random 

pattern akin to wood shake. He chose a 

deep green color, subsequently named 

Evergreen just for the project.

Local fire officials, anxious about what 

they considered a 120-ton piece of bone-

dry kindling, demanded extensive fire 

precautions, including an elaborate Type 

1 roof assembly. Steel decking was first 

topped with an SBS modified bitumen 

layer, followed by two layers of iso 

insulation board and two layers of 30-lb. 

felt (Grace Ice and Water Shield®) in the 

valleys. Both the 1x4 vertical battens 

and the 2x2 cross battens had to be kiln-

dried, then impregnated with a chemical 

fire retardant. They were fastened to the 

FLASHBACK: 2001

With the roof still going up, the big plane arrives at its new home. No, that’s not a toy truck pulling it. 
(GERARD PHOTO)

ON TIME AND COMPLETE!
For All Your Metal Roofi ng and Metal Building Needs Call

1-888-685-7663

WWW.UNIONCORRUGATING.COM

We are honored to be named a repeat 
“Metal of Honor” award recipient for 

both 2021 and 2022. It would not be 
possible without the support of our 

customers. Thank you!

Your Roof. For Life!
On Time and Complete!

SEE US AT FRSA BOOTH #410
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purlins with special 6-in. coated screws. 

The interlocking, 44-3/4-in. x 15-1/2-in. 

shake panels were then screwed through 

their noses into the battens with Hilti’s 

special “Black 9” 8d. nail — “the best nail 

for stone-coated panels,” says Horn.

A Gerard roof is walkable if weight 

is put near the battens, but stepping 

dead center on a panel can leave a dent. 

At Horn’s request, Gerard created a 

Styrofoam insert to create specially 

designated walkways. “We knew there’d 

be window washers stomping around 

on the roof for the next hundred years,” 

says Horn, so we created 8-ft. wide paths 

around the perimeters and marked them 

with granules.” Gerard has since added 

the insert to its product line and it is now 

available for anyone concerned about 

roof traffic on a metal shake roof.

In addition to the annex roofs, the 

gable also features a pop-top clerestory 

roof with side windows and a 10,000-sq.-

ft. skylight. Gerard also custom-built a 

21-in.-deep stone-coated steel fascia at its 

manufacturing plant in Brea, California. 

Stainless steel crickets were initially 

installed behind the annex roofs, but 

their stability clashed with the building’s 

considerable thermal movement; they 

have since been replaced with PVC 

sheeting.

The Horn Bros. crew had no problems 

with the huge project. It helps that the 

company is Gerard’s largest installer and 

works exclusively with the company’s 

products. With offices in Denver, Dallas, 

Kansas City, and Atlanta, Horn Bros. 

installs a staggering 32,000 squares of 

Gerard roofing every year. (For those 

counting, that’s about 73 acres.)

The roof has already turned a lot of 

heads. “People didn’t really notice the 

building from the highway until the roof 

went up,” says Matschek. “But when the 

green metal started going on, people 

came to me saying, ‘Hey, have you seen 

what they’re building in McMinnville?’”

Officially called the Captain Michael 

King Smith Evergreen Aviation 

Educational Institute [https://www.

evergreenmuseum.org/], the museum 

will feature a variety of exhibits, most 

highlighting military aviation history. 

But the big wood plane is the centerpiece. 

Designed as a troop carrier, the eight-

engine propeller seaplane flew only once, 

in 1947, but it remains a landmark in 

aeronautical engineering. And the wood 

construction — more birch than spruce, 

in fact — has fascinated aviation buffs for 

decades.

The plane was exhibited for 10 years in 

Long Beach, California, before Evergreen 

secured the plane and brought it north 

in 1993. The museum had its initial 

opening on June 6 [2001] and drew more 

than 10,000 visitors in its first week, says 

associate curator Katherine Huit.

So if you stop by to admire what may 

be the world’s biggest stone-coated steel 

roof, be sure to check out the plane, too. 

MR

FLASHBACK: 2001

Over a steel deck, Horn Bros. crews layered modified roofing felt, two sheets of isoboard then two layers of 
30-lb. felt, with ice and water shield in the valleys. (HORN BROS. PHOTO)

The Gerard Shake went on over a vast latticework of fire-proofed battens. (HORN BROS. PHOTO)
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Be Mindful of HOAs, Permits, & Zoning

Contractors know the terms HOA, 

permit and zoning very well. 

Customers count on installers to 

network and follow the rules adopted 

in their best interests. It’s important to 

have a good understanding of what can 

be built before materials are ordered in 

an HOA-involved situation. No one can 

afford to have money tied up in unusable, 

delivered inventory.

Becoming a go-to contractor within 

a growing HOA can be a great business 

advantage. Creating a strong group of 

customer referrals within an HOA will 

help you network to other HOA clients 

and demonstrates your ability to get 

things done. Word of mouth about qual-

ity of workmanship, materials used, and 

the ability to complete jobs on time pays 

off in jobs gained.

Homeowner’s Association require-

ments known as covenants, conditions 

and restrictions (CC&Rs) function as the 

rules agreed to within the community. 

Obtaining a copy of those CC&Rs before 

doing any work is important. There can 

be rules about what materials and colors 

are allowed for roof. 

If there are rules for the HOA, and 

what your client wants to select is not on 

the pre-approved list, permission must be 

obtained. The person contracted to pur-

sue the approval, the contractor or the 

client, will need to find out what forms 

must be filled out to get said approval and 

when they are due to make the agenda 

for the next meeting, since HOA’s often 

only meet once a month. Find out what 

samples and plans you may be required 

to submit for approval and how long it 

will take for the HOA to decide about 

your proposal. Timeline impacts are sig-

nificant for both you and your client to 

understand because they may impact the 

materials they are considering. The time 

involved to step out of the HOA CC&Rs 

might not be worth the impact to the 

project. Also important to remember: 

HOAs need work done to maintain areas 

of common interest within the commu-

nity.

Zoning requirements can contain pret-

ty specific detail and are something to 

keep current on to avoid corrective delays 

during inspections. Some of the stan-

dards are based on old thinking and may 

surprise builders familiar with current 

industry thinking so adjustments may 

need to be requested. Building codes are 

updated by the ICC every three years, but 

those recommendations do not always 

trickle down to all localities. Again, time 

considerations that can negatively impact 

a project and ending up with unusable 

materials that have to be removed for not 

being in code benefit no one.

The following list contains the 2021 

metal roofing requirements in a north-

ern Wisconsin city. There are some very 

specific exclusions and required use ele-

ments:

• Metal shingles that mimic tradition-

al roofing products such as clay tile and 

wood shakes will be permitted.

• Architectural flat panel standing seam 

or flat panel batten systems are required; 

corrugated panels are not allowed.

• Concealed fasteners are required; 

exposed fasteners are not permitted. 

(WMC 23.70.10(4)(c)(1))

• Mechanically attached snow guards 

are required (multiple systems are avail-

able) to prevent or minimize snow and 

ice slides around perimeters and all eaves. 

Consideration shall be given to protection 

of utilities (away from gas meters, vents 

dryer, furnace, hot water heater, other gas 

appliances, etc.).

• Metal to be either intrinsically weath-

er-resistant (copper, zinc, terne, or other 

known metals) or coated with factory 

applied, proven anticorrosion coatings/

paints.

• Colors must be earth tones or com-

patible with colors of traditional roofing 

products with a Kynar or equivalent fade-

resistant coating, or base metal if exposed 

weather-resistant metals are used.

• All old roofing materials must be 

removed and the metal roof installed in 

accordance with manufacturer specifica-

tions. A minimum 15-pound roofing felt 

shall be used as required by the Uniform 

Dwelling Code.

In this particular city, it is good to make 

sure your client understands that snow 

guards are required and what options are 

available. There will be cost impacts to 

the job because of these requirements. 

This city allows for manufacturer spec-

ifications to be used for the installation 

but requires all old roofing materials be 

removed. That is not always needed for 

an environmentally friendly installation 

of a metal roof and is also an additional 

expense to be considered. There are color 

requirements in this city for earth tones 

or compatibility with colors of tradi-

tional roofing products with a Kynar or 

equivalent fade-resistant coating, or base 

metal. Very important to make sure the 

desired look is considered to adhere to 

those requirements if you are considering 

a bright lipstick red roof, cobalt blue or a 

purple mica/metallic paint.

Make sure to have a clear understand-

ing with your client about who is obtain-

ing any needed permits and who is sched-

uling inspections. Building permits are 

authorizations issued by a city or county 

and often reflect regional needs, such as 

fireproofing, heat and humidity. They 

are also needed for special system per-

mits, like plumbing and electrical work. 

Find out what is needed by contacting the 

local office and checking for information 

online.

Demonstrating adept knowledge of 

HOA requirements, zoning and permit 

pulling areas in tandem with using qual-

ity materials, being licensed and insured 

and having a catalog of happy customers 

and truly fair, detailed contracts will put 

you a step above others bidding a job. MR

BUSINESS BUILDING

By Tracy Schubert
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TRIM ROLLFORMER

PANEL ROLLFORMER

PREMIUM QUALITYPREMIUM QUALITY

ROLLFORMING MACHINERYROLLFORMING MACHINERY

SLITTING LINES

DECKING LINES

PURLIN LINES

CHANNEL LINESWWW.ASCMT.COM   TEL: (509) 534-6600WWW.ASCMT.COM   TEL: (509) 534-6600

Manufacturer of Roll Forming Equipment

Email: acu-form@safecommail.com • Website: acuformequipment.com

Phone: (330) 674-4003
Fax: (330) 674-4035

STEEL PRODUCTS FOR 
THE METAL ROOFING &  
METAL BUILDING INDUSTRY

512-263-0954 • unitedsteelsupply.com

Understanding Superior Service

620-382-3751

Automation
Systems

Construction

Processing

Recondition
Existing

WE ADD THE VALUE TO THE METAL

“SINCE 1979”

bradburygroup.com
1.620.345.6394

Your Single Source
Equipment ProviderPre-Cut Rollformers

Post-Cut Rollformers

Trim Folders

Trim Rollformers

Slit & Recoil Lines

Controls

Since 1946, Union Corrugating has been an industry leader serving 
the residential, commercial, and agricultural roofi ng and siding markets. 

www.unioncorrugating.com
1-888-685-7663

Metal Roofi ng, Metal Panels,
and Metal Building Solutions

Fight Condensation Without Insulation
Ask for it from 
your preferred 

steel panel
supplier

www.dripstop.com or call us at: 1 (937) 660-6646

Graham Good Deals

A.W. GRAHAM LUMBER LLC
Website: www.grahamlumber.com 

Phone: 1-877-845-9663

-Log Cabin Siding Wood & Vinyl
-1x6 & 1x8 T&G Knotty Pine
-2x6 T&G SYP & Treated
-6” & 8” Cedar Bevel Siding
-Framing & Treated Lumber

-Rebar & Concrete Wire
-Fence Post & Fence boards
-Wood Barn Siding
-Used Guardrail
-20’ & 40’ Used Cargo Containers

OUR DIRT CHEAP PRICES ARE POSTED ON OUR WEBSITE
OR CALL FOR A DELIVERED PRICE TO YOUR LOCATION
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Proudly Serving Customers Since 1998!

BUY DIRECT AND SAVE!

Call Today 1-800-581-4645

 We are the manufacturer specializing in:
Metal Roofi ng
Post Frame & Tube Buildings
Pre-Engineered Metal Buildings & Storage Solutions
Components and Accessories

45 Year SMP Paint Warranty
Over 20 Colors Available
Order Today, Pick-Up Today
On In-stock Roofi ng & Supplies
Delivery within 72 Hours on Most Products

QUALITY PRODUCTS
COMPETITIVE PRICES

& MOST ORDERS SHIP THE SAME DAY

Ph: (334) 283-4030  -  FAX (334) 283-4032

• Screws  •  Closures  •  Ridge Vent
• Pipe Flashings  •  Butyl Tape  •  And much more!

A Lifetime of Quality and Relationships

3814 E. US 30 Warsaw, IN. 46580 • (574) 267-2813

2021 PRODUCT

The “Original” post protector

www.plastisleeve.com

sales@plastisleeve.com
Toll free 877-775-3383

•Low cost - Easy slide on
•Also available,                       board protector

THE MOST AFFORDABLE, ALL-IN-ONE 
SOLUTION FOR IN-GROUND POST DECAY 
AND UPLIFT RESTRAINT

P (610) 377-3270
www.planetsaverind.com Made in the USA

Lebanon, PA
10 Enterprise Court
Lebanon, PA 17042

Bridgton, ME
24 JR Mains Drive
Bridgton, ME 04009

Contact Everlast 
Metals for quick 

service on slit coil, 
flat sheets and all 

of your exterior 
metal building 

component needs.

Heavy Gauge Painted Steel or 
Aluminum
Solid or Vented FP & RP Panels
Double Folder Capabilities for 
Custom Trim or Hard to Find 
Wall Panels
Up to 26 Standard Fluropon® 
Colors Available
Quick Turn Around for Slit Coil
Ready to Ship Fluropon® and 
Polyester Aluminum Flat Sheets
Eight Concealed Fastener 

Contact us and we can
give you all the details!
717-209-0418

WE WELCOME
WHOLESALERS!

RMG Premium Snow Stopper
Made out of 14-gauge stainless steel.

SSG Classic Snow Stoppers
Made of all stainless steel products.
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960 E Cemetery Ave, Chenoa, IL 61726
815-945-3667 • ibeamdoor.com

ibeamdoor@gmail.com

DOORS THAT WORK!

= BUILDING INVESTMENT PROTECTION

www.directmetalsinc.com         855-800-8878

HWH & PANCAKE FASTENERS • ANCHORS • PIPE FLASHINGS
REFLECTIVE INSULATION • POLYCARBONATE PANELS

SOLID & VENTED FOAM CLOSURES

Let DMI complete your building project 
with Code Approved & Warrantied:

PRODUCT

2021 

AIRAM®
 PRESS CO. LTD.

MADE IN THE U.S.A.
WE MAKE IT EASY AND

COST EFFECTIVE:
STAMPING, FLYING

CUTOFFS, PRE/POST ROLL
FORM PUNCHING, SCRAP
CHOPPING, USED WITH A
VARIETY OF MATERIALS

Phone 1-800-84-AIRAM
Phone: 937-473-5672

WWW.AIRAM.COM
Covington, Ohio 45318

Your Partner For
Pneumatic Stamping
COVINGTON, OHIO

USA

For over 40 years Stockade has supplied our Dealers
the Best Quality of Materials and Dealer Services!

systems@stockadebuildingsinc.com
800-548-6765

Commercial • Equestrian • Suburban • Industrial 

MATERIALS TRAILER
DESIGNED FOR METAL ROOFING 
AND POLE BARN INDUSTRIES, 
TRANSPORTING BUILDING 
SUPPLIES AND
RAW MATERIALS

PineHillTrailers.com | 717.288.2443
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MetalForming Tension Stand and Recoiler
MetalForming, Inc. recently announced the addition of the Stolarczyk 

Tension Stand and Recoiler to its product line. The Stolarczyk Tension 
Stand and Recoiler is efficient, easy to use, and reduces cost and lead time 
on custom coil widths. The tensioner clamps the material via pneumatic 
pressure with felt pads. The pressure gauge is fully adjustable for accurate 
clamping of material, while the loop is controlled utilizing a dancer arm. 
Shafts with separating disks ensure the material is guided to the tensioner 
and recoiler. Separating disks are included in the basic price for a total of 
six slits.

The recoiler is open-frame cantilevered design for easy load/unload of 
coil, and has overhead guide with a separating disk to ensure alignment 
of coil. The recoil speed is controlled via dancer arm control but is fully 
adjustable via a rotary potentiometer. 

The Stolarczyk Tension Stand and Recoiler can be customized. Addi-
tional options include coil cart for the recoiler, quick-change felt, rotary exit 
shear, pneumatic clamp for recoiler, and in-feed lifting table.

www.metalforming-usa.com

Aqua Defender Condensation Control
Isaiah Industries introduces Aqua Defender, a condensation solution for 

agricultural metal roofing and siding. Aqua Defender is a self-laminating 
felt applied during manufacturing to the underside of each metal panel.

Pole barns are increasingly popular as outbuildings, hobby farms, stor-
age units, and garages. While they offer versatility and cost savings, their 
single-skin metal roofing accumulates condensation as temperatures 
change. 

Aqua Defender creates a lasting barrier between metal roofing and 
condensation. It not only absorbs moisture and prevents rust, but it also 
keeps buildings dry and your livestock, equipment, and property free from 
damage. 

Aqua Defender is a synthetic fleece with pressure-sensitive adhesive 
and easy-release vinyl backer. It absorbs water quickly and prevents mois-
ture from collecting on the underside of the roof. 

Aqua Defender was developed specifically for smooth application and is 
compatible with leading third-party applicators.

Aqua Defender is available in rolls measuring 39.25” by 1968’6”, each 
weighing 256 lbs. and covering 6,439 sq. ft.

roofaquaguard.com

Black Beauty® Platinum™ Abrasive Grit
Harsco Corporation (NYSE: HSC) announced recently that Harsco En-

vironmental’s Reed Minerals division launched a new BLACK BEAUTY® 

media abrasives product, PLATINUM. Available in the U.S., Canada and 
Mexico, it has a low consumption rate while increasing productivity relative 
to a traditional abrasive media.

The new abrasive is an environmentally friendly product for the indus-
trial, marine, oil, and gas industries for removing surface coatings such as 
rust, paint and scale from a variety of substrates, including structural steel 
and metal panels. PLATINUM is comprised of high-quality calcium iron 
silicate with aggressive angular cutting performance and engineered for 
job economies. 

https://blackbeautyabrasives.com/

Steelscape Ultra-Matte Colors
Subtle, refined, and revolutionary, Steelscape has launched Natural 

Matte, an innovative range of ultra-matte exterior finishes for metal roof-
ing and siding. Inspired by the organic matte surfaces that are all around 
us, this range of six refined colors delivers a balanced, non-reflective light 
interaction for design flexibility.

Natural Matte uses microscopic light-disruptive paint technology to 
create the new benchmark for ultra-matte metal finishes. Exclusive to 
Steelscape, Natural Matte eliminates unwanted shine and glare without 
sacrificing color depth or finish durability. “Natural Matte enables build-
ing designers and homeowners to use metal roofing and siding in entirely 
new environments,” states Richard King, Product Manager, Steelscape. 

“Including those that have traditionally restricted the use of metal.” From 
new custom builds to home re-roofs, Natural Matte promotes the optimum 
integration of metal with other materials and environmental features.

Based on proven paint technology, Natural Matte offers a delicate satin 
texture, a 40-year finish warranty and a 30-year warranty against color 
fade. Combining a refined aesthetic with lifelong performance, Natural 
Matte is the ideal finish for metal roof and siding products including stand-
ing seam roof panels and flush architectural wall profiles.

www.steelscape.com/natural-matte MR

http://www.metalforming-usa.com
https://blackbeautyabrasives.c
http://www.steelscape.com/natural-matte
https://www.roofaquaguard.com
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 BOR-MAX SERIESEARTH AUGERS
General Equipment Company has in-troduced the 2350 Bor-Max™ Series earth augers and auger extension, off ering dig-ging performance for small, hand-held type earth auger products. Th ese augers are specially designed to drill through unconsolidated soil classifi cations, such as loams, sands, soft  clays and granular rubbles.

Th e Bor-Max Series earth augers are engineered with heavy-gauged helicoid-type fl ighting and axle to better withstand bending and torque loads. Overall, the augers are built to be aggressive with soil penetration, requiring less horsepower to dig a hole. Cupped fl ighting in combina-tion with an increased fl ighting pitch is intentionally designed to maximize the amount of soil removed to produce clean-er holes with less spill back.Th e cast-steel boring head features an alloy-steel screw bit and heat-treated cut-ting blade that are easily fi eld replaceable to ensure minimal downtime. Th e cut-ting blade’s outside edge extends past the boring head and fl ighting to extend ser-vice life of the auger. Th e augers come in nominal diameters ranging from 2” to 8” (51 to 203 mm). Th e plain shaft -type au-ger extension can be used with all auger sizes and increases the digging depth by 15” (381 mm).
Th e Bor-Max series earth augers are designed specifi cally for use with General Equipment Company’s 200 Series EPIC™ hole digging products plus competitive products utilizing 1” diameter auger drive connections. 

www.generalequip.com 
 DISPOSABLEHARD HAT LINERSNoSweat has created the fi rst disposable performance liners specifi cally for hard 

hats that absorb sweat instantly while pre-venting odors, stains, acne and the con-stant need to stop and wipe up sweat with a towel or a shirt sleeve. NoSweat American-made thin lin-ers off er a universal fi t in all brands and makes of hard hats and bump caps. Th e liners are compliant with major safety standards requirements. Th ey can be in-stalled in seconds by peeling and stick-ing a liner to the inside of the headwear. SweatLock technology instantly begins to absorb sweat. Moisture is locked inside the liner to help prevent dripping sweat, fogging, sweat stains, acne and odor. Each liner absorbs about 2 ounces of sweat.Th e liners are performance, safety and hygiene based allowing users to keep their eye safely on the job, without distrac-tions that are associated with sweating. Depending on the person and activities being performed, each liner can last any-where from one use up to two weeks. www.nosweatco.com

 EAGLE GRIP LOCKING HANDLE TOOLS
Malco Products, SBC, has announced the launch of Eagle Grip, its newest line of professional-grade locking handled tools. Eagle Grip tools are the fi rst full line man-ufactured at Malco’s plant in DeWitt, Ne-braska, the birthplace of the locking pliers. Forged from the fi nest grades of Ameri-can steel, Eagle Grip tools deliver strong performance on the job and are backed by Malco’s 70-year heritage of innovation, quality and safety. Th e fi rst nine products in the Eagle Grip line include locking pli-ers, clamps and seamers, for use in sheet metal, automotive, welding and agricul-ture applications:

Locking Pliers:  7” & 10” Straight Jaw Locking Pliers; 7” & 10” Curved Jaw Locking Pliers with Wire Cutter.Clamps: 11” Locking C-Clamps; 11” 

Locking C-Clamps with Swivel Pads.Seamers (available soon): 3”, 6” & 9” Locking Sheet Metal Seamers.Verifi ed by third-party testing of the LP10WC (curved jaw locking pliers with wire cutter) versus leading traditional locking pliers, Eagle Grip is the strongest locking pliers in the world. Th ey are made in the USA and backed by a lifetime satis-faction guarantee. www.eaglegripusa.com

 ELASTOMERIC METAL ROOF COATING
Nationwide Protective Coatings (NPC) has introduced PERMAKOTE® metal roof paint, which is a bright white elastomeric acrylic roof coating designed to work on a metal roof system. It is a water-based, high-build formula that possesses acrylic waterproofi ng technology. It also qualifi es for a Class A fi re rating test as per ASTM E84-01, NFPA 101 Life Safety Code. Use of the PERMAKOTE® Metal Roof Paint in conjunction with NPC’s Primer, Seam Tape and Elastomeric Caulk options pro-vide a metal roof restoration system with up to a 15 year warranty.Color matching and custom colors are available.

www.nationwidecoatings.com
_new products-USE THIS.indd   29
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Dust Goggles from Brass Knuckle

Brass Knuckle® Grasshopper (BKDST-1010N) dust goggle/

spectacle off ers workday versatility without sacrifi cing comfort. 

A soft , comfortable EVA foam dust fi lter with built-in air chan-

nels fi lls the gap between glasses and the face, keeping dust out. 

Th e fi lter also easily removes, transforming Grasshopper into 

standard protective eyewear. 

Lenses are durable poly-

carbonate, meet or exceed 

ANSI/ISEA Z87.1-2020, 

and are manufactured with 

Brass Knuckle’s N-Fog™ anti-

fog coating. N-FOG performance 

testing shows its anti-fog capability exceeds the world’s most 

stringent anti-fog standard — European EN 166/168 — lasting 

15 times longer. 

Th is high degree of fog protection makes Grasshopper perfect 

for jobs requiring workers to migrate between widely varying 

temperature extremes that make fogging eyewear an 

occupational hazard.

Th e sporty European design features a stylish, wraparound 

lens for an unobstructed fi eld of vision. Bend-but-don’t-break 

fl exible thermoplastic rubber (TPR) grass-green temples provide 

hypoallergenic, non-slip comfort, adapting to any facial profi le 

without distorting optics. Grasshopper is also fully dielectric (no 

metal anywhere). 

www.brassknuckleprotection.com

Hi-Visibility Jackets from Pyramex

Pyramex® Winter Workwear jackets  are designed to be highly 

functional when in the fi eld. Th ey have features that provide 

the protection you require from both a safety standpoint and 

against the elements. 

According to the United States 

Bureau of Labor Statistics, 

more than 20,000 work 

injuries involved ice, sleet or 

snow in 2017. Experts agree 

key factors in staying safe 

when working outdoors in the 

winter include dressing the part 

and being visible. 

Th e RC7P35 Series waterproof, hi-vis jacket has both an outer 

parka and inner jacket. Constructed of highly resilient orang-

polyester, the outer parka has a quilted lining and black material 

on the bottom and at the storm cuff s. With snaps to hold the 

inner jacket in place, the jacket has a bevy of features including 

heavy-duty zipper front closures with snap storm fl aps, a con-

cealed detachable hood with a drawstring and plenty of inner 

and outer pockets. Th e jacket is rated to ANSI Type R, Class 3 

and ANSI/ISEA 107-2015: AATCC 127 Waterproof standards. 

Th e RPB36 Series jacket (shown) features a lime Tefl on™-

treated waterproof, hi-vis rip stop polyester shell. Th e jacket has 

both an outer parka and an inner fl eece jacket. Keep the cold 

out with elastic bands at the wrists, and drawstrings around the 

bottom. Th e outer parka has 8 outer and 2 inner pockets, while 

the inner hi-vis polyester fl eece has 2 outer and 2 inner pock-

ets. Th e RPB36 Series jacket meets ANSI Type R, Class 3 safety 

standards. 

Th e RPB3511 Series jacket has a waterproof black background 

rip-stop polyester shell that is Tefl on™-treated and has 2” non-

connected silver refl ective material. Built tough, the jacket has 

all heat-sealed seams, a dual zipper front closure with a hook 

and loop storm fl ap, and a concealed detachable hood with 

drawstring and slack adjustment. A soft  quilted interior keeps 

you warm along with elastic bands at the wrist and drawstring 

around the bottom to keep you dry. Th e RPB3511 Series jacket is 

safety tested to meet ANSI Type O Class 1 and ANSI/ISEA 107-

2015: ATCC 127 Waterproof standards. 

www.pyramexsafety.com.  

Cordless Finish and Trim Nailers from SENCO

KYOCERA SENCO Indus-

trial Tools (SENCO), an industry 

leader in fasteners and fastening 

systems, has updated its cordless 

fi nish and trim nailers, the com-

pany announced. Th e new F-15XP 

15-gauge fi nish nailer, F-16XP 

16-gauge fi nish nailer, and F-18XP 

18-gauge brad nailer are available 

through SENCO distributors. 

Th e new tools feature SENCO’s 

patented FUSION Cordless Pneumatic Technology and main-

tain the feel and performance of a true pneumatic nailer. How-

ever, they have been re-engineered to be more robust, powerful 

and ergonomic, as well as easier to use and repair than previous 

generations. Each new SENCO cordless tool includes an air 

valve that allows the tool to be quickly and safely depressurized. 

Th e internal components can be easily removed and rebuilt, and 

the tool can be repressurized through the air valve.

“Th e new FUSION fi nish and trim tools were designed to be 

service-center friendly with easy access to internal components, so 

they are even more like a traditional pneumatic tool now than they 

were before,” said Eric Bellman, Senior Product Manager. “While 

other brands require tools to be sent back to the factory, SENCO’s 

new cordless tools can be serviced at any authorized SENCO ser-

vice center, allowing for faster repairs and less downtime.”

Each new cordless fi nish and trim tool powered by FUSION 

technology comes with a 1.5Ah battery and a quick charger, 

a durable storage bag and a 5-year warranty. Th ey are also 

compatible with SENCO’s 3.0Ah batteries included with the 

company’s DURASPIN auto-feed screwdrivers and FUSION 

cordless framing nailers. 

senco.com/fusion
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Metal Roofing Magazine; Roofing Elements Magazine; Rollforming Magazine: Karen Knapstein – karen@shieldwallmedia.com 
Frame Building News; Garage, Shed & Carport Builder: Anthony Brass – anthony@shieldwallmedia.com
Rural Builder: Linda Schmid – linda@shieldwallmedia.com

Submission is not a guarantee of publication. We reserve the right to edit all submissions for content, length, and clarity.

        Include a clear, high resolution image of the product  
      (no logos or advertisements), along with a brief 
     description of your product and the problems it solves. 

Have A New 
Product?
If your company 
has developed a new 
product for builders 
or contractors, 
email a new product 
announcement
to one of the contacts 
listed below 
for possible 
publication in our
business-to-business 
magazines. 

Advancing the Metal Roofi ng Industry Since 2001 
www.readmetalroofi ng.com
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This April Fool’s Day, a tight sup-

ply chain and the search for better 

performing options that can deliver 

strong return on the investment have 

homeowners weighing their choices and 

pursuing work-arounds more than ever 

before. 

Leading industry experts at the Metal 

Roofing Alliance (MRA, www.met-

alroofing.com) report that includes 

roofing materials. As the spring home 

improvement season heats up this year, 

traditional materials such as wood shake, 

clay tiles, slate and asphalt have experi-

enced market fluctuations and as many 

homeowners are starting to realize, they 

also come with major disadvantages and 

hidden costs. 

Thankfully, there are more options 

available than ever, including metal roof-

ing styles that mimic some of these clas-

sic looks, yet offer much better perfor-

mance, reduce long-term maintenance 

hassles and up the ante on durability and 

reliability. With the ability to fool the eye, 

many of these options look so good, it’s a 

challenge for even the experts to tell the 

difference.

Look-alike metal roofing styles include 

those that mimic real stone, wood, shake 

and tiles. And materials like stone-coated 

metal offer serious performance advan-

tages, such as improved energy efficiency 

and durability in extreme conditions. No 

matter what the style, quality metal roofs 

offer better sustainability, reduced main-

tenance and serious benefits like best-in-

class hurricane and wildfire protection.

“Most people know that metal roofing 

is extremely durable, strong and long-

lasting, but they may not realize it also 

offers more style and design variety than 

any other type of roofing material,” said 

Renee Ramey, MRA executive director. 

Increasing the durability of homes 

throughout the country is no joke. Last 

year’s devastating storms and wildfires 

are still top of mind for many homeown-

ers and forecasts are calling for more 

climate extremes this year. Yet beyond 

practicality, appearance and styles that 

enhance a home’s architecture also 

remain paramount. 

“That’s what makes these look-alike 

options so exciting,” said Ramey. “The 

wide variety of colors, shapes, styles and 

metals that are available open up cre-

ative possibilities that many homeowners 

never before imagined.”

Greater awareness for look-alike 

metal roofing styles and options also 

are helping break down outdated home-

owners’ association guidelines that lim-

ited homeowners to only certain roofing 

material options. According to Ramey, 

when considering the performance 

advantages of metal roofing in addition 

to the wide variety of architectural styles 

available, even the most restrictive HOAs 

are updating their guidelines to include 

metal roofing styles. MR

Is it Stone? Cedar? Tile?
Rising Popularity in Options that Mimic Traditional Materials

MRA REPORT

Stone coated metal roofing from MRA member Unified Steel™, a Westlake company, looks so much like 
shake, it can fool even the most discerning eye. Submitted photo.

“The wide variety of 
colors, shapes, styles 
and metals that are 
available open up 
creative possibilities 
that many homeowners 
never before imagined.”

— Renee Ramey,  
MRA Executive Director

MRA Report.indd   46 4/28/22   1:59 PM
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Get Free Business 
Exposure Here!

We publish a Project of the Month 
in each edition of our magazines to 
promote best design and construction 
practices. We have received feedback 
from readers that it’s one of their 
favorite features in our magazines.

If you’re a roofer or contractor, you can receive 

FREE NATIONAL EXPOSURE for your business 

(free PR!) by sending roof details, a component 

list, and a brief description. Th e component list 

should identify manufacturers and models so we 

can give them proper credit, too!

Th e general description can include details about 

what the customer wanted, special elements, any 

other features that make the project noteworthy.

Th ese editorial placements are absolutely free!

If you have any questions about the Project of the Month, contact:

Karen Knapstein • karen@shieldwallmedia.com • 715-513-6767

WHAT WE NEED:
• Component List

• Brief Description

• Th ree to fi ve attractive high resolution images
   (at least one must be the entire roof).

Submission is not a guarantee of publication. We reserve the right to edit content. 

COURTESY OF BECKERS GROUP
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Massive Project Adds Up To More than 500,000 Sq. Ft.

Englert was contracted to provide roofing materials for 

most of the buildings in the Cypress Cove complex 

including the Harbor Building, Cypress Villas, the Club 

House, The Inn, Car Ports, The Lodge, the Yacht Club, mail 

kiosks, the Lakeside Café, and the Dog Park and Garden. The 

total square footage of roof surface covered was 525,530 square 

feet. 

They chose Englert’s S2000 series snap lock roof panel sys-

tem. The S2000 metal roof panel is a 1 3/4” integral snap-lock 

metal roof system.

Englert worked directly with the roofing contractor, CFS 

Roofing Services in Fort Meyers, who already had an estab-

lished relationship with Englert and has utilized the products 

in the past. This project was massive in scale and the construc-

tion team had to fight through COVID and supply chain issues 

to complete it. The project was so enormous that Englert had 

to continue operations around the clock to produce enough 

clips for the panels. Everything had to be staged down to the 

Snap Lock Selected For Florida’s 
Cypress Cove Residential Complex

project 
of the month
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Project Overview
Location: Fort Myers, Florida

Contractor: Christel Construction
Installer(s): CFS Roofing Services, LLC. Department Manager: Aaron Manuel, Operations; 

Manager: James Admire; Superintendent: Gabriel Lopez; Foreman: Jeremias Elias Castro Garcia
Manufacturer: Englert, Inc.

Underlayment: Polyglass MTS Plus
Fasteners: Triangle Fastener ULP Pancake Screws

Roofing panel(s): Englert S2000 W/Striations, 24 ga.
Coating: Bone White Kynar
Ventilation: Vented Ridge

Rain Management: Shop Fabricated 8” Box Gutter w/Englert 24 ga. Bone White sheets
Sealant: Tite Bond Metal Roofing Sealant

www.englertinc.com

Engl e rt ,  Inc.

minute detail to make sure that both material and labor were 

appropriated in a timely manner. 

In addition to the magnitude of the project, the team had to 

deal with the architectural complexities of the design. There 

were cupolas, turrets, hexagonal and circular areas, and over-

hangs that needed to be covered. And it all had to be coordi-

nated building by building. It took 12 months and 20 days to 

complete this massive undertaking, but the results speak for 

themselves. Additionally, Englert Inc. provided a weathertight-

ness warranty on this project for the next 20 years. The struc-

tural durability along with the engineered beauty of the roof is 

impressive. This complex will be a safe and welcome home for 

residents for decades to come. MR
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companies featured in this issue, fill out this form. 
Mail the completed form to us, and we will have those companies get in 
touch with you. There’s no need to fill out multiple forms; we’ll do the legwork for you.

GET MORE INFORMATION ABOUT 
PRODUCTS & SERVICES SEEN IN 
THIS ISSUE. HERE’S HOW:

Send to: Barb Prill • P.O. BOX 255 • Iola, WI 54945; barb@shieldwallmedia.com

Name (please print)      _________________________   

Signature (required)    _________________________

Company    _________________________

Address    _________________________

City  State  Zip _____________________

Telephone (              )    _________________________

E-mail     Date  ___________________

Please check one or more boxes to subscribe FREE/Renew for 3 years:
❑ Garage, Shed & Carport Builder Magazine       ❑ Frame Building News       ❑ Metal Roofing Magazine
❑ Rural Builder       ❑ Rollforming Magazine      ❑ Roofing Elements Magazine      ❑ Metal Builder

  I would like to receive my subscription:  ❑ By Mail       ❑ Digitally

❑ Check this box if you wish to receive our Builders’ Express enewsletter and offers from our partners.
❑ Check this box if you wish to receive our Roofers’ Express enewsletter and offers from our partners.  
Email address is required to receive enewsletter. 

CONTACT NAME & EMAIL (OR) NAME & PHONE NUMBER ARE REQUIRED.  

WITHOUT THIS INFORMATION WE WILL NOT PROCESS THE REQUEST.

SELECT A MAXIMUM OF 5 COMPANIES 
TO REQUEST INFORMATION FROM:

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

Company Name:                         PAGE: _____

❑ Builder, Dealer, Remodeler  
     or Installer
❑ Roofing Contractor
❑ Metal Roofing Contractor
❑ Building Material Dealer/Distributor
❑ General Contractor/Remodeler  
❑ Manufacturer/Rep of Manufacturer
❑ Architect/Specifier  
❑ Construction Consultant/Engineer 
❑ Building Owner/Developer
❑ Other (Please Specify) 
                                                                          

❑ President
❑ Owner
❑ Partner
❑ General Manager 
❑ Sales Manager/Rep
❑ Engineer/Architect
❑ Vice President
❑ Foreman
❑ Installer
❑ Other                                 

PLEASE CHECK THE PRIMARY  
CATEGORY THAT DESCRIBES 
YOUR BUSINESS:

CHECK WHICH TITLE
APPLIES TO YOU: 

❑ Gutters/Accessories
❑ Institutional 
❑ Residential 
❑ Agricultural  
❑ Commercial  
❑ Industrial

ENGAGED IN THE  
FOLLOWING APPLICATIONS:

I understand that by providing the above information I hereby consent 
to receive communication regarding my subscription via US Mail, 
telephone, and e-mail sent by Metal Roofing Magazine. Valid until August 31, 2022 MR JUNE/JULY 2022
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Our New
Digital Magazine

Websites
www.ruralbuildermagazine.com

www.framebuildingnews.com

www.readmetalroofing.com

www.rollformingmagazine.com

www.garageshedcarportbuilder.com

www.roofingelementsmagazine.com

®

DID YOU KNOW?
It costs less to buy a Business Card ad 

than it does to have cards printed.
We even give your “cards” to more than 

40,000 potential customers.

FOR MORE INFO
CONTACT MISSY BEYER:

missy@shieldwallmedia.com 920-216-3007
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CALL 800-821-5448 or Order Online @ DYNAMICFASTENER.COM
Call for your Free Full Color 140 Pg. Hand Guide. Better yet, call us for your next tool or fastener 

requirement. Discover for yourself why your peers enjoy doing business with our company!

You supply the crew.
We’ll supply the rest.™

D•F® DYNA-GUARD®D•F® RIVET BOSS®

®

D•F® DYNA-CLAMPS®

D•F® ULTRA-PREMIUM 
IMPACT-TESTED™

NUT RUNNERS

D•F® SCREWSD•F® DROP-STOP®
Butyl Tape

D•F®

D•F® METAL CUTTING BLADE

DYNAMIC
FASTENER

Everything for the Metal Builder & Roofer®
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